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One operator can sort 1,000 pieces per hour 
in this California plant — see story page 30 
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both! 


} ou get rid of Dirty Solid mith 
H jtlo Now you’ ve got Hysiwe 
to get rid of Fatt / Acid (and with 


minimum dete loss!) 


Don’t have to tell you what grief Fatty 
Acid causes. Expense, too, when you go 
after him with ordinary sweeteners or 
distillation. Well, meet your answer... 
Johns-Manville’s new Hvsweet. 

In Hysweet you have a sweetener that 
purges more free fatty acids from your 
solvent than anything but distillation 
And since Hysweet almost ignores 
“soap,” you s-a-v-e ... up to $750 an- 
nually, tests show, with a 700-gallon 
charged system, as compared to weekly 
distillation. 

W ith Hvsweet—added after vour Hyfl 
precoat—the need to distill is greatly re- 
duced—even eliminated. There is no free 
fatty acid build-up in your solvent. 

Ask vour Hyflo dealer for Hysweet. 
Or write: Johns-Manville, Box 14, New 
York 16, N. Y. In Canada, Port Credit, 
Ontario. 
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APPLIES EASILY! 


PROVES PROFITABLE AND 
ECONOMICAL TO USE! 


ASSURES COMPLETE CUSTOMER 
SATISFACTION! 


PRODUCES FASTER FINISHING! 


\ 


Dry Cleaners with an eye to increased 
volume tind Buckeye Rain-Dry a 
must! Without additional time o1 
labor you can give your customers 
garments an absolutely perfegt pro 
tective finish against moisture and 
soil! Try this easy-to-use liquid, water 
repellent, and see for yourself the 
expert results! 


REE MERCHANDISING AIDS 


SYMBOL OF QUALITY 


THE NATIONAL CLEANER, April, 1961. Published monthly by the Magazine Publishing Division of The Reuben H. Donnelley Corp. Executive and 
Editorial Office: 466 Lexington Avenue, New York 17, N. Y. Publication office: 109 West Chestnut St., Lancaster, Penna. Subscription rates: United 
States and Canada, $4.00; Foreign, $6.00 per year. Volume 52, No. 4. Entered as 2nd class matter April 21, 1948, at the Post Office, Lancaster, Pa., under 
the act of March 3, 1879 
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HOLD- YOUR-CUSTOMERS 


WITH 
YOUR PLANT Vee .. 


THE WORLD’S FINEST AND 
Method: 


the 


purchase or 
replacement 
of Press Plate 
or Buck Pad. 


ILLUSTRATED ABOVE ARE 
TWO OF THE POSTERS INCLUDED IN 
THE HOLD-YOUR-CUSTOMERS CAMPAIGN 


¥ 


j 
Ber: 
AR 

~ 

| S | ara 
better y 
CLEANER 

4 
FINISHING 
| 3 
P 
BISHO REENAN CO 1S, U.S.A. 


Perfectly finished garments 
am - that have no moire, no steam marks 
and 90% less shine 
...fegardless of the fabric! 


BUILT-IN MOISTURE 
CONDITIONER ond 
STEAM. DIFFUSER 


Safe, professional finishing of heat-sensitive Wash-and-Wear fabrics 
... Fier finishing of wools, silks and cottons, with 10% more production 


SIZES TO FIT ALL CUSHNTOP cove ses 

MAKES AND MODELS OF “UTILITY PRESSES FOR ALL “UTILITY” PRESS MAKES & MODELS 
Utility sizes, 38” to 45”°_.. 29.85 MODEL 18-20 Mushroom or Topper 
Mashroom and Topper sizes... $21.85 MODEL 38-41-42-45 Utilities... 
Large sizes (over 45”) and Leggers MODEL 43 Legger and 47 Utility. 
MODEL 48 Legger and 52 Utitity.... 


BISHOP FREEMAN CO. 
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BUK-COVER AND PAD SETS 
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How does 

your drycleaning 
differ from 

the coin-ops’? 


Our drycleaning is better 
because we give your garments 
an EXTRA RINSE 


in distilled solvent! 


BATH METHOD 


MP-353 COPYRIGHT 1961 R.R. STREET & CO. INC. 561 W. MONROE ST. CHICAGO 6, U.S.A. 
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utstanding feature of the Dart Slant Six, standard idle. And there's something else about idling characteristics. Every 

ige multi-stop trucks to 10,000 Ibs. GVW. It is a 1961 Dodge multi-stop chassis is equipped with an alternator 

ubic inch overhead-valve engine. What makes it instead of a generator. The alternator charges even at idle, keeps 
slant. The block is slanted 30° to the right to make the battery charged, makes it last much longer than usual. 

3 freer-breathing, more efficient manifolding system. Re- There are two other engines available in 1961 Dodge multi-stops. 


tanding economy every mile you drive, every hour you A lightweight 170 cubic inch inclined Six for extremely light-duty 


NATIONAL CLEANER 
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use. A heavy-duty 251 cu. in. six standard in the largest model. Tight-fisted Dodge multi-stop chassis are priced favorably with 
Wheelbases range from 104” to 154”, GVWs from 4300 Ibs. to 15,000 any other comparable truck you can name. And you'll benefit 
lbs. The turning radius on every model is small and tight. Three still further from our new 24-hour-a-day, seven-day-a-week 
smooth-shifting transmissions making driving a whole lot easier: emergency parts expediting system. SEE YOUR DODGE DEALER. 
3- and 4-speed SynchroShift manuals, and a 3-speed LoadFlite 


pushbutton automatic. DODGE BUILDS TOUGH TRUCKS 
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NORGE 


GUARANTEES 
IMMEDIAT 
DELIVERY 
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ONLY = START NOW WITH ANY NUMBER OF BW NORGE 
BW NORGE => UNITS...ADD MORE AS BUSINESS GROWS! 


—= Drycleaners The BW Norge Add-On Plan is adaptable to any installation— 
=} give you this now and in the future. Get immediate delivery on one or two 
= practical BW Norge Drycleaners. Add-On more units at any time. But be 
= ADD-ON sure you plan for additional space, so your capacity can grow 
—S_ PLAN as fast as your drycleaning traffic increases. 

to get you — a 
started now 


BUILD YOUR CAPACITY AS YOU BUILD YOUR VOLUME! 
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NORGE ANNOUNCES NEW LINE 


COIN-OPERATED 


CL 


NEW FULL FLEXIBILITY! INSTALL ANY NUMBER OF 
MACHINES-IN ANY COMBINATION—FROM ONE UNIT ON UP! 


GET STARTED NOW in the profit-proved coin- 
operated drycleaning business with any num- 
ber of BW Norge Drycleaners! 

The new BW Norge Drycleaner lets you get 
into this fast-growing field immediately. Then, 
with BW Add-On units, you can build your 
capacity as fast as your business grows. 

You can now, for instance, install one self- 
contained BW Norge Drycleaner. Or you can 
start with two or more BW machines that op- 
erate with Norge’s proved central filter system 


The new BW Norge Drycleaners deliver top 


cleaning quality with no sacrifice in efficiency. 
Norge’s proved deep-bath action, with 9 gal- 
lons per minute solvent flow, assures customer- 
pleasing results. 

Maximum solvent mileage gives you low per- 
load cost and top operating profit. 
With immediate delivery... fully proved oper- 
.and greatest flexibility, new BW 
Norge Drycleaners can put you in the profit- 


ation.. 


able coin-op business right now. Let Norge 
give you all the facts. 


Norge Commercial Sales, Dept. Al2Post Office Box 767, 
Hinsdale, Illinois, Telephone Chicago WHitehall 4-0700 


THE NORGE LINE ALSO OFFERS 
NEW BW NORGE SELF-CONTAINED single-unit DRYCLEANER 


Completely automatic . 


. wholly self contained filtering system... full 


8-pound-load capacity. An independent unit of proved quality for special 
installations where a very minimum drycleaning facility is needed. 


Norge Sales Corp. is a subsidiary of Borg-Warner Corporation @©Borg-Warner Corporation, 1961 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL COIN- OPERATE ED D DRYCLEANING EQUIPMENT 
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No-Lift Grid Plate 
No-Lift Grid 


tandard equip 


The patented 
Plate is now 


ment on, New York Pressing 


Machinery Corp ur operated 


tre er te er presses The rid 


plate prevents the irment from 
lifting when the head re 


ipplied. It i id to b ) 


kor ore formation New 
York Pr 


NIEW) PRODUCTS and literature 


reau of Standards and the 1 S 
Navy 
bles the system to automaticalls 
ratio of 


his device is what ena 


compute the proper 
ind detergent 
For more 
scott Dry Cleaning 
Ir Box 566 
( lif on N | 


information An- 
Produc ts 
Industrial West 


wou 


SPOT 
CONDITIONER 


FOR ALL 
SOIL and STAINS 


SSO-SSS) Broadway New York 


New Cleaning System 
| Svat 
ficcat 
1 il ‘ t i t lor fiber 
] t} miclitio 
te [ini pre | 
| hinecd 
tr | ntroller 
puter whe tom 
perature el ted t 
porti ! I t \ 
Heart of tl { ate 
S el ent 
ir t | B 


YOUR REQUEST 


for further information will get 
quickest and most complete at- 
tention as a worthwhile inquiry 
when it’s written on your let- 
terhead. Be sure to mention 
THe NATIONAL CLEANER. 


Coin-Op Prespot Aid 


Spot-Conditioner is a com- 
ly ition of soap, water ind sol 
vent tor prespotting garments in 


in-op drycleaning establish- 


nent The spotting aid, in a 
bottle. 
effective on all 


soluble 


tid to be 
ind solvent 


in The accompanying ven 
| | " two rat baked 
el finis! sh proot com 
For idditional 
Sol pak Co pans 2/27 
6th St... Minneapolis 16, Minn 


Versatile Conveyor 
The Dispatcher will selec 
tively deliver various classifica- 


ms to pre determine d lox itions 


within 
them into hoppe rs. on slic krails 
in baskets or on. tables This 
new Railex convevor can move 
Is idaptable to 
work, 


any direction. 
drvcleaning ind laundry 
finished or unfinished 
For additional 
Railex Corp., 634 
Brooklyn 38, N. ¥ 


information 
Dean St 


Adjusta-Form Line Expands 

Phree hew presses have been 
added to the line of Adjusta- 
Form finishing equipment. Th 
oltset 


presses and 


luck 
utility and legger 
puff irons. The 

enable — the 


equip 


new line will 


idditions will 
manufacturer to 
cleaners witl 
silk units 
tints 


omplk te 


wool units and pants 


New Boiler Line 


Steamaster vertical tubular 
Dvnatherm 


operating 


boilers feature new 
burners for higher 
efficiency \ new 


steel jacket minimizes heat loss 


protective 
boilers ire available com 
pletely packaged and wired 

For additional information 
Steamaster Automatic Boiler 
5819 Compton Ave 
Los Angeles 11, Calif 


( Ompany 


Increase Warranty 


Factory warranty on 
International Harvester 
has been extended to 
12.000 


ll new 
trucks 
cover 
either miles or 12 
months, whichever comes first 
Previous warranty policies on 
I-H trucks covered 4,000 miles 


or 90 days. 


Pre-Spray Spotter 


Lustrol Pre-Spray is used in 


steam-spray 


spray tank or hand 


i plant and will drop 


Dilutions as 
low as 6 ounces per gallon of 
water are said to be effective 
for steam-spray applications 
Phe Pre-Spray is said to provide 


brushing solutions 


i synthetic digestive 


action tor 
hlood 

It also has a wet 
penetrating 
Colored garments safe in w iter 
tlone are 


stains such as albumins 
starches ete 
ting and action 
safe Pre-Spray 
For idditional information 
Patek & Co., 201 Bay Shore 
Blvd Calif 


San Francisco 1 


Compact Coin Cleaner 


Permette Il, a “family-sized 
coin-operated drycleaning ma 
chine, is said to clean up to 90 
pounds an Floor 
required is about 1) square teet 


The Permette IIT can also bn 


used as a prot ssional unit han 


hour space 


dling 110 pounds per hour 

For idditional information 
American Permac, Inc., 48 Mer- 
rick Rd., Rockville Center 


Bag Storage Literature 


Literature on cloth-bag stor- 
age, containing all specifications 
ind imprinting data, is being 
offered the industry 

Write to: Stadham Company, 
1825-31 N 
Philadelphia 21, Pa 


Hex igon Division 
20th St 
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Multiservice Marking 
Machine 


Tag - O - Lectric system for 
clean-only’s is said to eliminat 
the possibility of marking a 
order with the same 


Continued on page SS 
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“Leather Jackets 
Come Out Softer 
Because Of 


Hoyt Reclaimer Features” 


Mr. Eldredge Bradley of Bradley Cleaners, Hyannis, Mass. has this to say about the 
Hoyt features of his reclaimer: 


“Since installing this reclaimer we find that we can handle leather 
jackets and give complete customer satisfaction, Because of the 
variable speed (Loadtrol) and reversing action we get just the 
drop’ that is needed for even drying and a soft finish. While 
leather jackets are only a small part of our volume, our ability to 
do such a good job on them brings us other business. We also find 
the wools come out wrinkle-free and with a better ‘hand’. 


, “Another Hoyt feature which we like is the water-saving — as the 
water runs only when the machine is operating”. 


Labor saving automatic controls and the “Steem-Mist” attachment for eliminatine 
° lint transfer and producing a softer finish are valuable optional features of Hoyt 
Reclaimers. 


Hoyt features are incorporated in products sold by other leading manufacturers. Look 
for them when you buy. 


Send for Reclaimer Bulletin 


1 FORGE ROAD, WESTPORT, MASS 
HOYT MFG. (CANADA) LTD. TORONTO 


DISTRIBUTORS IN PRINCIPAL CITIES @ AUTOMATIC DRYERS RECLAIMERS SNIFF-O-MISERS WATER & SOLVENT CHILLERS 
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Anscolt—‘s Imperial PROCESS 


AND THE 


Unihatcth servo sysfem 


NOW... all,other systems efydry el@aning are 


obsolete. 


Ks a result of the combination of Anscott's proven 
IMPERIAL DRYCLEANING PROCESS and the 
exciting new UNIBATCH SERVO SYSTEM, you 
can clean all garments together, regardless of 
COLOR, FIBRE LENGTH OR SOIL CONDITION 
. . and do it automatically in your present 
equipmert! 
_“The_result: increased efficiency . MORE 
CAPACITY WITH EXISTING IPMENT, lower 
operating costs . . . UP 6% PRODUCTIVE 
LABOR COST REDUCTION . ¢~ all for a modest 


investment! 


THE NATIONAL CLEANER 
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Onthatch COMPONENTS GOVERNMENT APPROVED 
The UNIBATCH SERVO SYSTEM consists of an electronic signaling controller, 
moisture computer system, temperature compensated positive sampling chamber 
and proportioning reservoir stock system . . . plus the same vital sensing 
element used by Bureau of Standards — Navy Facilities for long term preserva- 
tion of specialized aircraft — for the preservation of delicate instruments — 
Pyblic Utilitiesfor the p of corresion dpmage to poyer enerators 
+ and in Anti-Missile ring 

ComPLet LY A 

The Unibateh Servo System requires Te tor. Once clothes are loaded 
without regérd° for color, fibre length’ "6f soil condition, the unit AUTO- 
MATICALLY CALCULATES THE PROPER. RATIO. OF MOISTURE AND 
DETERGENT . . . AUTOMATICALLY MASNTAINS PROPER RH* ELEVATION 
OF TOTAL SOLVENT... AUTOMATICALLY PRODUCES UNIFORM 
EXCELLENCE WITHOUT PRE- SPOTTING . . . AUTOMATICALLY ADDS 
SOAP AND MOISTURE... NO 


EXCLUSIVE NON- -LINTING PROCESS 


Through a new filimentation process\iimtdp the Non-Electric System, all static 
generated within the Dry Cleaning system is eliminated, preventing _ lint 
migration and soil redeposition. —- 


FIBRE MAGNIFICATION 


The Unibatch Servo System automatically determines the p er humidity 
needed to expand the garments’ fibres . . . without distortion . 0 that each 
germent selectively absorbs moisture and detergent . . . and r all soils! 


SMALL INVESTMENT 


With all these revolutionary advances, the Unibatch Servo System can be put 
into operation quickly, in your plant, on your present equipment . . . All at 
a Surprisingly Small Investment. 


SURVEYS AND INSTALLATIONS BY APPOINTMENT ONLY 


* Relative Humidity 
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Anscott nny PRODUCTS, INC. 


P.O. BOX 566 INDUSTRIAL WEST e CLIFTON, NEW JERSEY 
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Give your customers Professional 


Quality work every time! Remove 


tough-to-clean food blood beverage 


urine, vomit and perspiration stains 
vith ENZYME, It is always safe 
Line nd dependabl Odorless too' 


experience how that most tough 
pots, like those mentioned above, do 
not come out by drycleaning alone 

ind usin vetti nts on the spot 


ting board won't do much more than 
i charged system, What vou need is 
ood digester like EXZYWME. 


EXZYME (rhymes with “X-time 


can be used on the spotting board 
either before or after drycleaning 


Even old on heat-set” stains will 
come clean like magic. For big spots 
use the bath or dip method. Just 
soak. ENZYME does the work for 
you frees vou for other chores 


Build your reputation for Profession 
i| Quality cleaning. Use EXZYMI 


every time. Order from vour jobbet 


today 
FREE VALUABLE 
COUPON 
EVERY 
(ZY JAR OF EXZYME 


INDUSTRIAL 
PRODUCTS DIVISION 


A. COLLEGE faculty member 
customarily gets “sabbatical” leave 
once every seven years. This veat 
long vacation IS expected to 
broaden his knowledge ot — the 
world. Preferably he shifts to som« 
different locale or activity to joggle 
his thought patterns in an environ- 
ment entirely different his 
normal cloistered halls 

By contrast, the writer took off 
on a seven-year long sabbatical 
after seven vears as editor of this 
magazine. His thought patterns 
have been joggled through study 
and writing simultaneously in a 
dozen industries 

He ke pt im tous h,. however, hav 
ing spent a fourth of his time in the 
drvcleaning and laundry fic Ids 

What was learned can be 


summed up in three ‘pearls ot wis 


1. Technical competence is only 
one f several factors that make 
anv business a success or a failure 
Efficient cost control, good person 
nel selection and training and ag 
Uressive sales promotion are the 
same to all businesses. And bank 
ruptcies due to one-track-minded 
concentration on technical — skills 
ire common to all industries. We 
call the last “head-in-the hampe1 ‘ 

2, Communication is shockingly 
weak, even nonexistent in most 
businesses, regardless of the indus 
try they are in. Emplovees do not 
perform as expected, because em- 
pl vers have not prope rly, thought 
fully trained or instructed. Custom 
ers have misguided ideas because 
even the salesmen who call on them 
do not speak with “empathy 
which is that understanding of 
vhat makes a customer tick so 
necessary to mspire his or her confi 


LennER from the editor 


Hello, again—and glad to be back! 


REPRINT SERVICE FOR OUR READERS—Please write promptly 
appearing in this issue. Cost is $16 per 100, one side of a single sheet; $25 per 100, two 


3. Recognition of the brother 
hood of man. In the long run the 
‘good guvs” win out! Not “soft’ 
guvs. Sometimes the best thing vou 
can do for an employee is to fire 
him—if he is obviously in’ the 
wrong job! It can be a blessing in 
disguise to drive an incompetent 
competitor to the wall—so he'll get 
a job that earns a decent living 

But the good guy does recognize 
human values in every business sit 
uation. He is acutely aware of the 
impact of his business decisions on 
those all around him: employees 
customers, suppliers, neighbors 
community, family, especially the 
kids 

So these three factors appear out- 
standing in all businesses: Broad 
gauge management effort; Effective 
communication; Outgoing brother- 
hood 

This distillation may seem small 
gain for seven vears of “wandering 
in the desert.” Yet if our editorial 

effort grows steadily along these 
three lines over the next 14 years 
of tenure, it is bound to be success- 
ful! 

Why fourteen? Our first tenure 
as associate editor was three years 
\ seven-vear sabbatical followed 
Second tenure, as editor, was seven 
vears. If doubling the length of 
tenure continues, we're good for 14 
vears this trip. Then it'll be time to 
retire 

After a third sabbatical we'll be 
72. But there’s no gainsaving that 
medicine and geriatrics may extend 
man's productive years to full fou 
score. So we may come back vet 
again! 

That's what is so exciting about 
the age we live in! You can't de- 
pend on a darn thing—except the 


“three pearls of wisdom.” 


PaQuer 


if you wont reprints of any article 


sides of a single sheet (8'/, x 11). Additional 100's at $1.50, one side; $1.80, two sides 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 


Address the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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WOULDN'T 
PROVIDE 
TWO-HOUR 
COFFEE 

BREAKS IN 
YOUR PLANT 
WOULD YOU... 


but old-fashioned | profit-robbin equipment might be 
subtracting this (or more) from each of your operators’ 


SOLUTION--- 


INCREASES PRODUCTION [Dual individually 
adjustable timers provide automatic cycles of 
steam, air, or combined steam and air —one 
Operator can use two finishers simultane- 
ously. Step-O-Matic controls leave hands 
free to adjust garments. 


INCREASES QUALITY The removable front and 
back clamps have cushioned foam rubber fac- 
ing to eliminate shine marks, creases, pocket 
or seam impressions. No metal ever touches 
the garment. 


450 North Seneca, Wichita, Kansas 
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DETREX DISTRIBUTORS 


are the best in the business 


a 


Competent operational 
and merchandising guidance 


Complete and efficient 
service follow-through 


The quality and dependability of Detrex prod- 
ucts — the fair and liberal Detrex way of doing 
business — naturally attract the very finest type 
of distributor organizations. 


If you are planning to open a new drycleaning 
plant — or are expanding your present one — 
you just can’t place yourself in better hands 
than in those of one of these Detrex distributors. 


BEST 


Your Business 


Assisted by Detrex factory field men — most 
experienced in the business — any of these 
organizations will go all the way to put you in 
business — properly and profitably. Mail the 
attached post card and get the facts firsthand. 


DETREX CHEMICAL INDUSTRIES, INC 


P.O. BOX 501 - DETROIT 32, MICHIGAN 
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The industry’s finest equipment > 
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IT COSTS YOU NOTHING | w,SUSINESS REPLY CARD 


TO GET THE Se POSTAGE Will BE PAID BY — 
DETREX CHEMICAL INDUSTRIES, INC. 


MONEY-MAKING FACTS 


BOX 501, DEPT. C 


ABOUT DETREX EQUIPMENT | DETROIT 32, MICH. 


» MAIL THIS POSTCARD TODAY 4 
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iLL OUT AND MAIL FOR MORE INFORMATION 


DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following Detrex literature 


Monerch 528 and 5288 literature Synth-O-Sever literature 
| Diplomat 561 end 5618 literature Econ-O-Perk literature 
Ambessedeor 601 and 6018 literoture _| 30-Menth Lease Plen information 


Please have o representative call 


NAME 
COMPANY 
ADOUESS — 


ciry... 


DETREX | DEPENDABILITY | 


makes the BIG DIFFERENCE 


> In HIGHER Quality Work 
> In LOWER Operating Costs 
> In BIGGER Sales and Profits 


‘ 
‘ 
i 
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The performance of Detrex equipment speaks for itself 


THE INDUST RY’S — every Detrex machine ever built is still in operation. 


This could only happen with products that are quality 


T0P QUALITY built to do quality work — that are economical to 


operate and inexpensive to maintain. And, remember, 


FOUIPMENT with the four different sized Detrex cleaning machines, 


four Synth-O-Savers and two Econ-O-Perks, there's 
the right combination of equipment to fit any plant. 


The 30-Month Leasing Plan is another important reason Fi t 6 months 


THE INDUST RY'S for doing business with a Detrex distributor. This allows 


the plant owner to conserve capital for plant expansion Lease 


MOST LIBERAL ooo orn expenses, for you can get new 


equipment, lease-free, for six months, with low lease aa | 
LEASING PLAN payments up to 24 months thereafter. When you con- Up to 24months 


vert the lease to a purchase plan, you have up to five | of Low leasé 
years to complete payment. 
laymen S- 


The more satisfied you are with your operation, the JEISEKE 


THE INDUST RY'S better your Detrex distributor likes it — that’s why he’s = — 


in business. Detrex distributor and factory representa 


MOST HELPFUL tive go all out to aid you in plant planning and lay- 


out, in equipment installation and maintenance, '" 


ASSIST ANCE employee hiring and training, in organizing and pro- 


moting your business. By helping you, they help them- 


selves, and everybody benefits. 


Write for your COPY of this helpful 16-page booklet pointing out the profit possibilities ofa “Clean-Only” service. 


CORONET 
Made-to-order for DELUXE DIPLOMAT 


Low Volume Operators. : Meets the Need 
Single-Bath Mode! 422 ° is of all but 
80 Ibs. per hour 


DELUXE MONARCH 
ideal for operators in DELUXE AMBASSADOR 


Medium-low ra 
: nge. Highest C tow 
‘wo-Bath Model 528-8 Single-Bath Medel 
Two-bath Model 601-8 


300 Ibs. per hour 


: 

> 
= 

if 
4 
2 
ECON-O-PERK 
i Dual Model 61 
10-gal. recovery capacity 
hee 
ad 
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Giant Cleaning Coin-Op Opened in Kansas 


Shown crowding what is is equipped with 20 RCA 
termed the ‘world’s larae st Whirlpool cl ining machines 
pe rate d drv« le ining The lox ited near the 
establishment” in Lawrence are center of town, draws a variety 
freshmen girls from the Uni of customers since the major 
versity of Kansas The comn-op, sources of mconn within Law- 
owned by Ed Klam of Inde rence include the Universits 


ym ndent Laundry and Cleaners and a variety of industries 


Econ-O-Wash Approved by Parents’ 


Mrs. Esther McCabe, director occasion is the awarding of the 
ot Parents wgazine’s consumer Parents (¢ ommendation Seal to 
bureau. is shown congratulating O - Wash rated 

wndry equipment gives 

olemal ot con 

Jack A. Coleman, head Ecot Econ-O-Wash laundries two 
O-Wash sales, American Laun seals of approval the other one 
drv Machinery Industries. The is from McCall's magazine 


Sanitone Wins Prestige Award 


The Sanitone Division of Canadian editions of Readers 
Emery Industries recently won Digest. There were similar tie- 
the annual Prestige Builders’ ins with Worsted-Tex and with 
Award in the Allied Prades Warren kK Cook makers ot 
firms division of the National men’s clothes, in the United 
Institute of Drvycleaning ontest States and Canada 
for th ‘ ‘ veal 
The award is for public rel- AMSCO Steff Changes 

raise drycleaners and dry American Mineral Spirits Co 
cleaning in public ter has announced the following 

Sanitone itry was based on changes in its sales staff; Robert 

ontinuin pl ram in whicl Moore Ir has been ap- 
the ompany s idvertisin Vas pointed manager of the New 
ed in with that of lothin England sales division His 
hrn ch is Tl ndi ha her i! he idquarte rs will be at 
Glamour Magazine, Vogue, La AMSCO’s office at 60 Foley St., 
di H Journal and the Somerville, Mass. Mr. Moore, 


former assistant New England 
division manager, succeeds W. 
B. Richardson, who has retired. 
Robert E. Benson will fill Rob- 
ert L. Moore’s former post, and 
Charles I. Hoar he cCOoTHES a sales 
trainee at Somerville. 

Arthur A. Vetter is the new 
assistant of the Mur- 
ray Hill sales division at 
ANISCO’s general Eastern head- 
quarters in Murray Hill, N. J. 
D. A. Caprario has been trans- 
ferred from the Cumberland 
District at Nashville to the Mur- 
ray Hill sales division to repre- 
sent the company in the Metro- 
politan New Jersey area. Rich- 


manager 


ard A. Steele has also been 
appointed to the New Jersey 
sales division. 

W. T. Padgett has been trans- 
ferred from the Atlanta area to 
the Cumberland district with 


headquarters at American Min- 
eral Spirits’ office in Nashville, 
Tenn. 

Norman L. 
appointe da sales re presentative 
for Mineral Spirits 
Company for the states of North 
and South Dakota, Montana 
and parts of Minnesota and 
lowa. His headquarters will be 
at AMSCO’s Northern 
office at 40 E. Water 
Paul, Minn 


Danner has been 


American 


Division 
St.. St 


Street's To Service PerSec 
R. R. Street & Co. Chi- 


cago, will now service customers 


Inc. 


of Frontier Chemical Co., 
Wichita, Kans., manufacturer 
of PerSec  perchlorethylenc 

Street’s field staff will advise 


interested drycleaners in opera- 
tion and maintenance of equip- 
ment, solvent purification and 
methods to provide for the best 
of PerSec 


usade 


Prosperity Distributors 


The Prosperity Company has 
granted exclusive franchises to 
the following distributors: 


Hughes 


Company, 


Laundry Machinery 
14401 Ford Rd., 
Mich for the state 
of Michigan exce pt for the west- 
ern part of the Upper Peninsula 
and in the Toledo area of Ohio 
James E. Cox Co., Inc., 800 
Miami Circle, N. E., Atlanta, 
for the states of Georgia, North 
South Carolina, Alabama, 
except for the Mobile 
Florida, except for the 


cola eastern 


Dearborn, 


and 

area, 
Pensa- 
area, and 
nessee, 

National Cleaning Equipment 
2940 N. Seventh St., 
Harrisburg, Pa., for all of Penn- 
svivania, 


Corp., 


except Scranton and 


TH 


E 


New 


southern 


Erie 
sey, in luding Trenton, the en- 
tire state of West Virginia and 


areas, Jer- 


the Steubenville area of Ohio 

Dollar & Company, Inc., 965 
Tennessee St., Memphis, for Ar- 
kansas, except Texarkana, west- 
Tennessee and northern 


em 


Mississippi. 


JOHN M. COOK 


Cook Assumes More Duties 


John M. Cook, founder of 
Cook Machinery Co. Inc has 
expanded his activities by be 


coming president of Cook En- 


terprises Incorporated. Mr 
Cook has plans for the sub- 
sidiary, which he started over 


ago, that will take it 
into the materials handling field 


SIX years 


PHILIP L. 


New Pantex Division 


Pantex Manufacturing Corpo- 
ration has formed a Coin Me- 
tered Division, in 
charge of Philip L. Legarie, Jr. 
national manager. The 
will supply a 
complete line of laundry equip- 
ment to coin-op laundries and 
will provide direct sales and 
service through Pantex district 
offices in all parts of the U. S 
Continued on page 90 
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Cleaners in Public Service: Gordon 
Carter, president of Individual Clean 
ers, Oak Bay, B. ¢ 


appointed to the Canadian town’s po 


has again been 


lice Commission 

H \ Schimberg — of 
Cleaners, Cedar Rapids 
elected vice-president ot the 
public library board 

Retiring Civic Club president 
Herbet Bocchino of LaSalle Cleaners, 
Port Chester, N.Y 


dinner installing the new president 


Dempsey 
low a, Was 


towns 


was honored at a 


Mr. Bocchino was praised for his “able 
and outstanding leadership 

Last month the Peoria Institute of 
Dry Cleaners sponsored a tie cleaning 
event for the New March of Dimes 
lies were cleaned for 10 cents and 
brochures were given out with all dry 
cleaning to inform customers of the 
event 

Julius L. Kuffler of I. Wohl, Inc 
Long Island Citv, N.Y 
chairman of the Cleaners & Dvers 
Division of the United Jewish Appeal 
Campaign tor 196] 


is once agall 


Latest Thing Is Imitation: The latest 
thing in coat linings collars and trim 
isa comple te line of imitation fur fab 
rics trom Glenoit Mills, Inc 
ville, Wis 


proved as comple tely washable and 


Janes 


The fabrics have been ap 


bear the American Institute of Laun 
dering’s Certified Washable Seal 

The svnthetic furs are made of 
either Acrilan, Orlon or Verel. Each 
variety is tested to prove that it will 
not shrink out of size and that it is 
colorfast to washing 


Milwaukee Advisory Unit: Edward A 
Miller, president of Spic & Span, Inc 
is the new chairman of the Bette: 
Business Bureau's advisory committee 
of drycleaners and launderers. Herb 
Abraham of Adelman Laundry-Clean- 
ers is vice-chairman 


Teen Clothes and Behavior: Paul | 
Mevers of American Cleaners & Dvers 
has been keeping a close eve on the 
tvpe of clothing brought into his 
Batesville (Ind 
His interest was prompted by a report 
that black leather jackets and dunga- 
rees were the favored uniform. of 
juvenile delinquents. Mr 
happy to report in his local paper that 


plant by teen-agers 


Mevers is 


the Batesville teeners tend to dress 


conventionally. He points out a pro- 
fessional moral Ith the wholesome Ihh- 
fluence of appropriate, well cared for 


( lothing 


News From the SBA: The Small Busi- 
ness Administration has modified its 
Small Business Size Standards regu 
lation in all areas of substantial labor 


“ELCCO 


means business 


surplus as designated by the Secretary 
of Labor. The change is expected to 
increase the number of firms in sub- 
stantial labor surplus areas eligible for 
aid under SBA programs to provide 
additional business opportunities and 
employment. 

{ summary of a Duke University 
Law School study on “Squeeze-outs” 
which often occur in small businesses 
is available at all SBA offices. Copies 
of the completed study “Expulsion o1 
Oppression of Business Associates: 
‘Squeeze-Outs’ in Small Enterprises” 
will be sold by the Duke Universit: 
Press, Durham, N. C. The study was 
undertaken on an SBA grant in 1959. 


... better business” 


Farry 


“EANERS 


Customer confidence” is the reason given by owner John 
Perry for the success of his PERRY'S CLEANERS in Norwalk, 


California 


Both his drop-in and home delivered trade 


appreciate the deluxe, personalized service at moderate 
prices. As with other progressive drycleaners throughout 
the U.S.A., Perry relies upon the fast, dependable per- 
formance of his big Elcco cold perchlor cleaning unit — 
reflected in his slogan: “Everything you wear, we handle 


with care.” 


Write today for 
full particulars on this 
and other fine ?? 


Eleco equipment 


For efficient, fully-automatic operation and a mini- 
mum of required floorspace, nothing compares with the 
Elcco! This rugged unit delivers 60 Ibs. of cleaning every 
22 minutes and, like all Elcco engineered products, car- 
ries a money-back guarantee 


ELCCO PRODUCTS Division of Weber Aircraft Corporation 
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SHIRT PACKAGING 


ALL INDUSTRY & TRADE ASSOCIATIONS 
AGREE THAT PACKAGING IS NECES- 
SARY TO MAINTAIN BUSINESS AND 
MEET THE CHALLENGE OF ‘“‘DO-IT- 
YOURSELF"’ OPERATIONS. 


IT MUST PROTECT — IT MUST HAVE 
EYE-APPEAL. IT MUST WIN NEW CUS. 
TOMERS AND KEEP OLD CUSTOMERS. 
IT MUST DISPLAY CLEANLINESS .. . 
AND IT MUST SELL OTHER SERVICES. 


TIME SAVERS |S PROUD TO BE 
THE FIRST TO PRESENT A COMPLETE 
LINE OF GOOD PACKAGING SUPPLIES 
DESIGNED TO MEET THE MODERN 
TREND IN SELLING—TO PROVIDE 
“ONE SOURCE” BUYING OF ‘“‘PLANNED 
PACKAGING FOR PROFIT.'’ GOOD 
PACKAGING SHOULD BE MORE THAN 
AN OUTER WRAPPING. IN TO-DAY'S 
MARKET, GOOD PACKAGING IS ESSEN- 
TIAL TO SALES. 


iS 


GOOD BUSINESS 


TIME SAVERS, INC. 
WALNUT ST., MONTCLAIR, N.J. 


WRITE FOR FREE CATALOG AND SAMPLES 


THE NATIONAL CLEANER 


2 
| 
3 
| om 
> 
| 
| 
4 
| 
i 
be 
id 
5 
| 
ce, 
4 
= 


NEW SUPER-KARB 


New Super-Karb*—Pennsalt’s super-adsorptive activated 
carbon—gives you a new high in solvent purity control. 
Super-Karb’s removal of soluble dyes and fatty acids is far 
better than any standard grade activated carbon. . . better 
even than premium carbons. Here are the reasons: 


Super-Karb’s superiority in action stems from the ma- 
terial it's made of—nut shells. Why nut shells? They 
are harder than any other material used for activated 
carbon. This makes possible more accurately controlled 
“activation”. Activation is the creation within the 
tiny carbon particles of measured “pores” or “chan- 
nels” which trap molecules of soluble impurities. This 
gives Super-Karb: 

. eased | ty greater internal surface area for 
trapping dye and fatty acid molecules 

° trolled pore sizes — trapped dye and fatty acid mole- 
cules can’t escape 


even distribution on the filter 


eupt reater assures more effective 


. no crumbling 


adsorption (trapping of impurities) 
or powdering 


That's why Super-Karb gives you: 


° tched dye removal — fast removal of built-up color 
from dyes ... and continuing control that prevents fur- 
ther build-up. Laboratory tests and field tests under 
actual operating conditions have proved this unqualified 
superiority of Super-Karb. 


For better cleaning that keeps customers happy, keep 
your solvent clean with new Super-Karb. A thorough 
test in your plant will prove its worth to you. Call your 
Pennsalt distributor today. 


Laundry and Dry Cleaning Dept. 
PENNSALT CHEMICALS CORPORATION 


East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


*Super-Karb is a trade-mark of Pennsalt Chemicals Corp. 
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Chute From Cleaner to Spotter Pierces Wall 


GADEEUS and gimmicks 


HERE’S HOW: 


Originated, 
constantly improved 
and marketed by Robert 
Montgomery, a dry-cleaner, to 
meet your problems and needs. 


® The quickest, most positive consecutive iden- 
tification and assembly of all articles! 


® Starting at lower right, staple a tag to each 
piece. So simple! Attach last tag to invoice! 


with IMPROVED 
PRE- MARKED 
STRIP-TAGS 


POL MARKED SYMP 


| PRE-MARKED STRIP TAG C 
3232 Indie St., Sen Diego 12, Calif. * Phone CY 5- 


Running a chute through a wall didn’t have time to hang a load right 
between the cle ming room ands the wat is she had to vet the next load 
spotting board saved space and time marked and classified. This is becaus« 
for Paducah (Kentucky Laundry & she also marks in the route work, and 
Cleaners. Four or more hampers were might need a few pounds for a par 
eliminated from what used to be an ticular classification. Now, just as soor 
overcrowded aurea Dim IS saved for is i load IS pulled she pushes it 
finishers by getting garments hung al through to the spotter who the 
most as soon as they come from thy hangs the work while it is still warm 
tumble: The chute starts as a shelf 1S inches 

Formerlh thre Irveleanes ott vid ust under the d r of the drving 


unit. This has a low rail to permit 
easier reach into the tumbler. Highet 
walls farther along the chute give it 
more capacity than it actually needs 

In a single sweeping motion, as the 
work is pulled it is scooted a few feet 
in the chute, to make room for the 
rest of the load. Then the entire lot 
is shoved on through the wall to the 
spotter 

Bevond the wall the chute opens 
out into a wide shelf just behind the 
spotter. The widened surface makes 
it easv to disentangle garments with- 
out pulling or jt rking them. A height 
around the knees makes the chute 
easy to pick from, without excessive 
bending. So all the spotter has to do 
is turn around and start hanging to 
the slickrail above her head 

This chute is made of sheet metal, 
with the sides crimped at the top for 
stiffness and to avoid a sharp edge 
It rests on short posts Each post has 
supporting crossplece with upright 
ums that bracket the chute snugly 
At the same time the chute can be 

idily removed for access to the 


back of the tumbler 


Mobile Shirt Shelving 


Shelving for shirts can be moved 
from the finishing unit to the call of- 
fice at Bill's Courtesy Cleaners, Cape 
Girardeau, Missouri. W. M. Bollinger 
procured three display racks originalls 
used in an auto supply store. These 
have two rubber-tired wheels on the 
back and can be rolled easily when 
tipped slightly to raise the legs from 
the 

Entirely of aluminum except for 
thin plywood shelving, these racks are 
extremely light. When fully loaded 
each will carry about three dozen 
average shirt bundles Empties are 
rotated into position by the wrapper 
When full they are trundled to the 
call office, where they remain without 
transfer of bundles to other shelving 
The last few bundles may sometimes 
be added to a partially full rack 


to free one for the shirt unit 
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WECISIONS 


Fairness in Advertising 


When a cleaner sues a competitor for 
use of a deceptive trade name, is he al- 
ways entitled to an injunction restraining 
the competitor from using the name 
pending outcome of the trial? 


No, decided the New York Supreme 


‘No person, firm or corporation 
shall, with intent to deceive or mislead 


the public, assume, adopt or use as, or 


as part of, a corporate, assumed. or 
trade name, for advertising purposes, 
or for the purposes of trade, or for any 
other purpose, any name, designation 


or style, or any symbol or simulation 


with any other person, firm or corpora- 
tion; nor shall any person, firm or 
corporation, with like intent, adopt or 
use as, or as a part of, a corporate, 
assumed or trade name, for adver- 
tising purposes, or for purposes of 
trade, or for any other purpose, any 


address or designation of location in 


the community which may deceive or 
mislead the public as to the true ad- 


” 


thereof whic h may dec or mis- 
lead the public as to the identity of 
such person, firm or corporation 


Court for Onondaga County (New 
York) in the case of 3-Hour Laundry 
and Dry 
Swan Cleaners Syracuse Corp., 206 
New York Supplement, 2d 69 

In seeking an injunction, 3-Hou 
Laundry alleged that it had spent 


Cleaning Stores, Ine \ dress or location ... 


large sums of money in advertising its 
business as a “3-hour” laundry and 
cleaning establishment and that, al- 
though Swan's corporate name did not 
infringe its name, the company main- 
tained signs on its window reading 
“3 Hour Shirt Laundry” and “1 Hour 
Cleaning.” 

decided that 3-Hour 
Laundry failed to establish a right to 
a summary injunction. But this would 


The court 


not preclude a later determination by 
the court, after a full trial of the facts 
showing whether defendant was quilts 
of untair competition, An injunction 
could be issued only after clear and 
conclusive ey ick nee of untair competi 
tion and not on averments in 3-Hour’s 
affidavits and photographs of lighted 
signs in Swan's windows 

“The defendant 
urges that the purpose of such signs is 


The court said 


to advertise the period of time within was . 
hatever competition arises, 


the drycleaner with the 

least to worry about is the man 

with the finest QUALITY... 

and the fast SERVICE today’s 

customers demand. This is the unbeatable combination APCO Petro- 
leum Solvents provide. 

APCO Solvents get ALL of the soil, with a safety no synthetic can 
match—no bleeding of dyes or melted plastic buttons to explain away. 
Fibers are actually renewed; garments are returned as fresh and bright 
as the day they were bought. With DEODORIZED APCO 125 or 
DEODORIZED APCO 140, you can promote 1-HOUR SERVICE. 

If “clean-only” service seems impending in your area, you have the 
facilities. And as a Petroleum Solvents drycleaner, you have the 
QUALITY no competition can touch! 


which its particular services are ren- 
dered; namely, that it has 1l-how 
cleaning and a 3-hour shirt laundry 
No facts are set forth in the affidavits 
from which the court could make any 
determination as to the actual intent 
of the defendant in using the sign (3 
Hour Shirt Laundry 
of 3-Hour 


Swan's intent to deceive and mislead 


The allegation 
Laundry in respect to 
the public is actually made on infor- 
mation and belief as no facts are set 
forth which would support the opin- 
ions expressed 

“While the affidavit 


contains no facts except a denial of its 


defendant's 


intent to mislead or deceive, it does 
deny that purpose as alleged by the 
plaintiff and the photograph itselt 
could) support the defendant's con- 


tention that the neon signs in question 


were being used to designate the pe- 


DEODORIZED APCO 125 
DEODORIZED APCO 140 
STOD-SOL @ APCO 360 


riod of the time for the services adver- 
tised. It, therefore, would appear to 
the court that there is presented upon 
the motion a question of fact which 
cannot be summarily determined. Se« 

tion 964 of the Penal Law reads as 
follows: 


OKLAHOMA CITY, OKLAHOMA 
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GREATER 


BACKED 


BROADER 


P-100—Here is the ultimate in operating economy for stop-go, light-load 
deliveries. Standard 223 Six engine may be equipped with economy carbu- 
retor for added fuel savings. Maximum GVW is 5,000 Ib. Available with 96- 
or 102-inch wheelbase for bodies with 6- to 9-foot loadspace length. 
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DURABILITY 


BY A 


WARRANTY 


..- IN A BIGGER CHOICE OF 
WALK-IN DELIVERY MODELS! 


The new extended warranty forall 1961 Ford Trucks 
is positive evidence of the greater durability you get 
from Ford. Each part, except tires and tubes, is now 
warranted by your dealer against defects in material 
or workmanship for 12 months or 12,000 miles, 
whichever comes first. The warranty does not apply, 
of course, to normal maintenance service or to the 
replacement in normal maintenance of parts such as 
filters, spark plugs, and ignition points. 


You get a bigger choice of walk-in delivery trucks 
with Ford’s complete range of P-Series (forward 
control) and F-Series (conventional) chassis. More 
custom-built delivery bodies are installed on these 
Ford models than on any other make! 


Where maximum loadspace in minimum truck 
length is important, you can’t beat Ford’s 1961 
Parcel Delivery Series. The new P-100 stripped- 
chassis is excellent for lightweight, bulky, stop-go 
loads. For longer routes and heavier payloads, the 
larger P-350, 400. 500 and 600 stripped-chassis or 
windshield-front-end models are recommended. 


4 
4 
=| 


Where minimum price is more important than 
short overall length, Ford F-Series chassis-cow! or 
chassis-windshield models are best! They permit 
easy, low-cost mounting of the exact body to fit 
your needs. 


In either series, you get a sturdy truck-type sus- 
pension system with I-Beam front axle for simplified 
maintenance and up to twice the front tire life 

obtained with car-type suspensions. There is a choice of 

two economical engines—the standard 223 Six or, for heavier 
loads, the more powerful 292 V-8. Numerous chassis options such 
as automatic transmissions, high-capacity springs and heavy-duty 
batteries and generators help you tailor these models to your job. 


The bodies illustrated represent but a few of many you can get on 
a Ford chassis. Your Ford Dealer will gladly work with any equip- 
ment manufacturer to provide the complete unit that best suits 
your door-to-door delivery needs. 


FORD TRUCKS COST 


SEE YOUR FORD DEALER'S “‘CERTIFIED ECONOMY BOOK” FOR PROOF! | 


= pa 
Foro pivision, 


P-350—Any special body with 7 to 11% feet 
of loadspace length may be easily installed on 
this series. Maximum GVW 8,000 Ib. Available 
with 104- or 122-inch wheelbase. 


P-400—A popular unit for bigger routes. Maxi- 
mum GVW is 10,000 Ib. 137-inch wheelbase 
accommodates 11- to 13-foot bodies. Larger 
series up to 18,500-Ib. GVW available for 
heavier loads and longer bodies. 


F-100—Ford's '-ton chassis-cowl keeps initial 
costs at rock-bottom low. 114-inch wheelbase 
for bodies with 5'- to 6'2-foot loadspace length. 
Maximum GVW is 5,000 Ib. 


F-350—Ford’'s 1-ton chassis-cowl has 132-inch 
wheelbase (101.7-inch cowl-to-axle dimension) 
for bodies with up to 9-foot loadspace length. 
Maximum GVW is 9,800 Ib. Available with single 
or dual rear tires. 
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Dead — or Alive ? 


\ favorite story around New York concerns Louis Motzkin, 
successful and respected wholesale drycleaner. Retiring, he put 
his plant up for sale. A deal appeared ready for closing. Yet 
Louis spent a quarter of a million dollars to completely revamp 
his “benzene room. 

Stark mad!” groaned his pals. “Throw away 250 grand on a 
shop vou re selling? Goyishe Kopf!” 

Look, said Motzkin 


vesturing at the prospective buyer, “what kind of benzene room 


“Should he drop dead tonight, 


have | got? So we don't close the deal for six months, a year, or 
ever. Should I lose profits because of a lousy benzene room? 

Wholesale cleaners are reading their own obituaries! People 
say chain stores and synthetic plants will put wholesalers out 
of business. So the wholesalers agree! They quit buying equip- 
ment, though they spend plenty buying routes. Efficiency 
drops quality drops, customers drop Soon the wholesalers are 
out of business! 

“You have to act alive, to stay alive. So I get a new benzene 


room 


The writer has seen a dozen industries encounter, adjust to, 
embrace and spring forward from serious threats to their status 

Che trucking industry was jostled by “piggy-backing.” 

Motels swelled from dozen-unit roadside inns to luxurious 
hostelries of up to 1,000 units. 

Parks designed for 30-foot by 8-foot house trailers must be 
redesigned for 60-foot by 12-foot mobile homes. 

Hardware dealers have had to replace traditional hardware 
lines with housewares, giftwares, toys, etc. 

Lumber dealers are prefabricating door and window frames, 
roof trusses paneled wall sections, ete. 

Independent ice cream dealers vanish into big chains, o1 
blossom out with drive-in outlets or soft-ice cream stands. 

Farm equipment dealers sell more to park departments and 
industrial concerns, requiring new sales methods. 

Enough has already been said about compact cars. 

Restaurants are as drive-in-conscious as drycleaners, with 

greasy spoons serving better food because of standard frozen 
portions 

Even the laundry industry is showing marked volume growth 
over-all, considering all phases of the industry. 

So now drycleaning has the coin-ops. 

lo paraphrase Louis Motzkin, the worst thing a drycleaner 


can do today is to passively roll over and play dead 
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PER “50” . . . fully automatic, with Filter, Still, and Clover-Leaf Muck Swisper 


NOW AT $145 PER MONTH 


Mercury, the manufacturer, carries the notes and or leases 


There is nothing finer than Numatic PER ‘‘50” .. . same e Dry load capacity 44-50 Ibs. per load . . . $2,000 weekly 
unit as delivered to U. S. Navy. volume. 

2000 GPH Monel Tubular Filter with backwash . . . Marlow : 

Centrifugal Pumps & big 3” dump line. e@ Fully automatic . . . 1-bath, or 2-bath. 

50 GPH automatic Still . . . no foam-over. @ Mercury-Twin-Disc transmission and fluid drive. 
Clover-Leaf Muck Stripper ‘‘valves away’’ the muck; elimi- : 

nates filter cleaning chore. @ Comes completely piped and assembled. 


for use with any make of Perc Unit. Owners report up to 16,000 Ibs. mileage 


Si rf Clover-Leaf Muck Stripper and 2000 GPH Monel Tubular Filter also available 
per drum of solvent and less filter pressure. 


Petroleum units also available . . . 140F or Stoddard solvent. 


Nearly 5,000 successful Mercury Owners in 50 states. 


Mercury Cleaning Systems, Inc. 
1817 Benson Avenue, Evanston, Illinois 


Please send complete information on [_] PER 50 [_] PETRO 50 


City 
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all office at right, offices at left (lower floor) are for rent. Canopy is 56 feet long, 32 feet wide, covers three 
in service lanes 


AN ACRE AND A HALF OF 


New West Coast plant features 


most com mercial manufacture with “home 
in the made framing and running gear Conveyor commences im 
ecently it There are more than 10,000 feet of mediately behind plastic 
ly Salvi convevor strung through the plant It signs in back of counter 
half dollars has chain-drive, with skate wheels Marking table just behind conveyor is 
1 equippin riding on an I-beam above the cha used during low volume hours. 
gle build Che main convevor is similar to those Wall-to-wall carpeting adds a note of 
| 345 feet used in packing houses and in manu elegance to the pliant 
nder one facturing firms for carrving heavy 
es up 6 loads. Its unusually heavy construction 
full-sized for i drvcleaning plant permits 
square teet heavv loading at any point at any time 
without concern for stalling, distort- 
rtant tea ing or clogging the svstem. So far as 
ever. A possible, it eliminates the human el 
designed ment as a factor in efficient operation 
sion of M f the convevor 
iver, Le 
Big facilities, small space 
per de But, first, let’s start back at the 
irments cleaning room. It has three 500-pound 4 
by hand washers plus one 100-pound machine pe 
sfer then All fully automatic washer-extractors, La 
| itors they are capable of handling 19,000 
rporates pounds in an eight-hour day. There is 
f com room for another 500-pound unit, plus fe 
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PRODUCTION 


conveyorization 


By LOU BELLEW 


During busy hours netted orders are slung by 
S-hook from conveyor rail behind counter, as 
shown by LeRoy Spelts; travel to automatic drop 
off at marking department 


1961 


Garments come from tumbler room on 

slide rail entering at back of picture and 

forking around outside of two lines of 
spotting boards. They leave by loop conveyor in center, 
a bicycle chain partially enclosed. This comes toward 
you in foreground then turns to go back to the room 
entrance where it drops onto an elevating conveyor 
leading to the segregator 


End of sorting conveyor farthest from 
segregator’s station. Each pair of drop- 
off rail tips is set farther apart, so gar- 
ments in end slots are dislodged first, 
center slots last 
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An acre and a half —continuea 


Route racks are enclosed in a ‘‘cage,’’ keeping routemen out of plant after hours. 
Cage has separate rail to loading platform 


a 300-pound machine, to bring room 
production up to 25.000 pounds per 
day, if business warrants it. Filter ca 


pacity is 75,000 gallons per hour 
still « ipacity 

Chere is storage for 22.000 gallons 
of solvent. With 8-inch supply lines to 
tanks and 8-inch dump 


lines on the soap side plus 6H inch line s 


x00 gallons per hour 


the storade 


on the rinse side, Mr. Swanson was a 
bit surprised at how much solvent it 
took just to fill the piping in the svs 
tem. He had 6,000 gallons of solvent 


cle live red 


ind proceeded to test the 
equipment one piece at a time. Every 
thing worked just fine. However, after 
filling the still, the soap tank and the 
rinse tank, he discovered there wasn't 
enough solvent left to start working 
the equipment. He had to order a 
other 6.000 gallons to get into normal 
daily production 

Surprisingly, for such a large plant 


the cleaning room measures only 26 
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by 50 feet. This includes space for 
idditional machines without crowd 
ing. Actually, foundations for the ex- 
tra equipment are already in, as are 
the requisite electrical and piping out 
lets. A small separate room houses five 
15.000-gallon filters. with space for 
more to be added. 


Automatic garment flow 


All cleaning is handled by two full- 
time employees, plus a part-time man 
who services the filters. Ten 100- 
pound tumblers are located in a sep- 
irate room. Garments are placed on 
hangers as thev come from the tum- 
blers They are pushed Via slide rail 
to the spotters and cut out onto the 
spotter feed rails. From the spotters 
on, garments travel by automatic con- 
vevor 

Recleans are caught at the spotting 
department ind sent back to the 


Sal Swanson and LeRoy Spelts with 
the mink stole given away as first prize 
at the grand opening 


Final segregating station 

where garments from fin- 

ishing department drop off 

the upper conveyor, while 
repair work and re-spots go out and 
return on lower conveyor 


cleaning room before any further work 
is done on them. 

From spotting, garments proceed 
to the first of two “segregators.” Here 
a platform 6 feet 
above the floor. She feeds the hang- 


a girl stands on 


ered garments onto slotted sevregator 
bars that are continually passing in 
front of her. 

Segregator bars are about 4 feet 
wide and are suspended at either end 
by a double conveyor. Each segre- 
gator bar has 60 slots in it. The crook 
of a garment hanger fits into a slot, 
and the slot chosen determines where 
the hanger and garment will be auto- 
matically dropped off. 

This double conveyor with its many 
segregator bars passes over a double 
row of slickrails. These are at right 
angles to the motion of the conveyor. 
The inner ends of these slickrails rise 
to within a fraction of an inch of the 

Continued on page 76 
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wash ’n’ wear 


with this 
NEW TEAM: 


Women are discovering every day that wash 'n’ wear 
clothes, done at home, leave much to be desired. Stub- 


Sanitone born spots seldom come out—and the clothes never 


look quite right. 


Le Let customers and prospects see and feel the world of 

30- 90 difference you can perform on wash ‘n° wear with a 
remarkable new combination: Sanitone 30-90 plus 
new Style-Set SS-1050. 


plus new In the first place, Sanitone 30-90 cleans wash ‘n’ wear 


cleaner than any other system on the market. Now, 
with the addition of new Style-Set finish—SS-1050— 
wash ‘n’ wear clothes look, feel and fit just like new! 


Style - Set SS-1050 practically colorless, resists scorching, 


makes finishing easier, doesn't form rings while spotting. 


Write today for complete details about a free, no-risk 
SS-1050 demonstration right in your own plant. You'll learn 
what a powerful aid in building new business this new 


team can be. 


* Patents Pending 


Emery industries Sa nitone DRY CLEANIN G SERVICE 
I niet tag ard A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 
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Nobody was napping during the coin-op presentations 


COIN-OP BLOSSOMS 


IN A BLIZZARD 


NID exhibit in Philadelphia a record-breaking mixture 
of traditional equipment and self-service facilities 


Questions were snapping during the coin-op pane! discussion 


( LLINI SI WORD for rl inst there were plenty ol bold issel 


en 


ipproa 


ventions wi 


What 


» character | i ms about the future. backed by lots 


of local emotional coloring, and few 
concrete tacts The presence of 10 
makes of coin-op drycleaning units on 
the SO.O0O00 square-foot exhibit floor (a 
record exhibit plus knowledge of at 
least six more makes of coin Ops ne irly 
ready for production, only served to 
heighten tension 

When the first convention session 
opened with the usually sparsely at 
tended kick-off ceremony, there were 
already 1,200 people in the Sheraton 


ballroom. Estimates of final attend 
ince at that critical coin op presenta 
tion range from 1.500 to 1.£00. This 
was another record statistic 

The first session quickly got down 
to the urgent business at hand with 
Dr. Dorothy Lyvle’s des ription of how 
“The Consumer Looks at Coin-Op 
Drycleaning.” A substantial part of 
this talk appears elsewhere in this 
issue. Dr. Lyle augmented her sum 
mations with verbatim reports of a 
great many statements by customers 
both to her and in overheard convet 
sations among themselves 

On the following morning session 
attendance records fell again, with 
over 2,000 present. Three plantowners 
who have pilot coin-op drycleaning in 
stallations reported favorably on their 
performance. Their talks were coupled 
with cautionary warnings. chief of 
which appeared to be that a $2 price 
would be necessary for profitable op 
eration in many localities. Sentiment 


~ 
- 

a 
3 
. 
j 
means “danger the second signifies 
opp fu ! This is the vord to 
describe NID’s 1961 convention 
Early in Februai Philadelphia's last 
of several bli irds pre led just the ie 
right bac kdrop is 12.730 drvcleaners a 
with Considerable misgivings 
was to | the ir pact 
if coin-op drvcl the several 
textile mamtenance ndustries? \t 
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rve finest quality cleaning 


STEVENS @ CO 


fabrics dese 
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YOURS...ONLY WITH 


Here is the winning formula for flawless quality cleaning: your 


experience a | lear Ing expert, plus the "“Touct of Magic” of 


the new Manitowoc Guardian 40 1 combination to meet and 


beat any competition . now, and in the future! 

Why Touch of Magi Because the all-new Guardian 40 pro- 
duces exquisite cleaning with an almost magical ease and 
perte t imis re tut ary perchlor cleaning system cleans 
up t It per hour with exacting automatic quality control 
every step of the ycle. And with outstanding savings in time, 
labor, and n rial 

A triumph of modern design and engineering, the Manitowoc 
Guardian 40 gives you all these automated “Touch of Magic” 
feature na pact, beautiful mact » that you'll be proud 
to own and display NEW CYCLE-FLO FILTRATION with a 
large 26 tube filter that is completely cleaned and re-charged 

MELIN 


OF 


automatically for every load NEW “POWDER-MISER"” 
POWDER INJECTOR that gives you Command Performance 
automatic control of filter powder, sweeteners, every additive 
on the market NEW AUTOMATIC SLUDGE RECLAMATION 

. You never touch messy muck again. . . there is no steam 
needed, no water, no muck cooking nothing extra to buy or 
maintain . . . NEW THERMOSTATICALLY CONTROLLED 
SUPER-SPEED TUMBLER that automatically turns steam and 
water on and off during the auto-control timed drying cycle — 
with a new automatic aerate and reclaim damper to thoroughly 
freshen and cool the load. PLUS THESE ORIGINAL MANI- 
TOWOC "FIRSTS": “No-Surge-Over"’ distillation® . Built-in 
bottom scrapers Fluid drive motor coupling . . . Prime sur- 
face tumbler condenser . . . Dodge torque-arm tumbler drive 

. many, many more. Send the coupon now for more informa- 
tion, or call your Manitowoc jobber for the full, profitable story. 


*Pat. Pend. 


MANITOWOC ENGINEERING CORP. 


(A Subsidiary of The Manitowoc Company, Inc.) 
MANITOWOC, WISCONSIN 


Litho in U.S.A. 
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New officers of NID, from left 


Carroll, president-elect; and Ray Vermeers, continuing president 


All awards winners taken after the presentation made 
at the NID Convention in Philadelphia. The Spirit 
of Service trophy is in center 


right, front: Milton Miller 


Chester, N. Y Joe Adamowski 


members of Bay City, Mich.; 


Cleaners, Indianapolis 


Industries, Inc.; 


Cleaners, South Bend, Ind.; 
Cleaners, Peoria, Ill; Lawrence Boutchard, Dow 
Chemical Company; Milton Levine, Cleveland Clean 


Hugh Smith, vice-president; Ben Wallis and Charley White, directors; Steve 


nique Appliquée, Orléans, France; Harry Plous, Spic 
and Span, Milwaukee, Wis.; Theodore Kristal, presi 
of first row. Left to dent, St. Louis Drycleaners Exchange; Oscar Victor 
Miller's Cleaners, Port Vic Machinery Company; Sid Tuchman 
representing NID 
Rose and Rosemary 
Adamowski, Salzburg Cleaners, Bay City, Mich.; Les 
Francis, Sanitone Division, Emery 


Tuchman 
Morton Ziker, Ziker 


James Maloof, Maloof 


Mrs. Ida B. Broughton, Broughton’s Cleaners, Fall ers Institute, Cleveland, Ohio; Bert Sherman, Dial 


River, Mass Mrs. Bert Sherman, Dial Cleaners, 
Bedford, Ohio; Mrs. Everett T. Davies, Davies Fine 
Cleaners, Peoria, lil; Don E. Frye, Tremont Cleaners, 
Columbus, Ohio. Back: Jim Chisholm, Sanitone Di and Irvin WN 
Jean Autran, La Tech 


vision, Emery Industries, Inc.; 


for attended operation was divided 
but appeared to be predominantly in 
favor of it. These speakers were Wil 
liam Webb, Webb's Cleaning & Laun 
drv Service, Wilmington, Delaware; 
Model Cleaners and 

Paul, Minnesota 
Nelson, Nelson’s Drive 


In Cleaners, Champaign, Hlinois 


Roger Foussard 
Launderers St 
Lawrence E 


This session also included an out 
line by Ronald Williams of the NID 
management staff, of possible effects 
of coin-ops on the total drycleaning 
market. Frank Pollatsek, executive di 
rector of New York Neighborhood 
Cleaners Association, delivered a care 
fully reasoned warning to move cau- 
tiously in the whole area of coin-op 
drvcleaning 

To round out the limited-service 
picture, Lino J. Battiston, Battiston 
Drvcleaning Service, West Hartford, 
Connecticut, described his very suc- 
ce ssful clean and steam service 

That afternoon these same speakers 
served as a panel for questioning on 
the morning's program. 


APRIL, 1961 


Guild, Baltimore, Md 


The antidote to coin-ops was pre- 
scribed by four aggressively successful 
drycleaners who proclaimed “It’s time 
for real professionalism!” These were 
John Morrison, of Morrison’s Exclu- 
sive Cleaners, New Orleans, Louisi- 
ana; Dwight Alquist from Guild 
Cleaners, Lodi, California; C. M. 
White, DeLuxe Cleaners, West Co- 
lumbia, South Carolina; and Alvin A. 
Schmidt of Varsity Cleaners, Waterloo, 
lowa. 

In that order, they reported on “A 
de luxe quality that flatters customers” 
in shooting for a specific market; “Sell- 
ing convenience and personal service’ ; 
“Cooperative public relations and ad- 
vertising by seven plants in one city”; 
and “Sell through employees,” with 
emphasis on listening to and utilizing 
employee suggestions in areas with 
which they are familiar. 

Most exhibitors 
fanned out homewards from the show 
in much happier frame of mind. Sig- 
nificantly, while a very considerable 


delegates and 


amount of coin-op drycleaning equip- 


Hackerman, 


Cleaners, Bedford, Ohio; Everett Davies, Davies Fine 
Cleaners, Peoria, Ill; Steve Carroll, Harbor Dryclean 
ers Association, Long Beach, Calif.; Willard Maynard 


Maryland Drycleaners 


ment was sold, there also was brisk 
and satisfactory activity in professional 
cleaning equipment and _ supplies. 


Lick ‘em or join ‘em 

Resulting attitude became realistic. 
Many who came to scoff at dryclean- 
ing coin-ops departed thoroughly con- 
vinced the coin-ops are here to stay, 
a legitimate part of the drycleaning 
industry. Many who came expecting 
coin-ops to take the industry by storm 
departed realizing that coin-op drv- 
cleaning, like any other means of sell- 
ing drycleaning, must be fitted into 
proper and profitable patterns of oper- 
ation. 

Consensus was: The professional 
drycleaner can live with coin-op 
cleaning, can use it very effectively, 
if it suits his needs, or can fight back 
when faced by its competition. 

What is most important is that dele- 
gates came away convinced they for 
the most part must do something—if 

Continued on page 42 
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orrugated steel cargo floor gives lasting support serves as parcel tray when closed 
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CHEVROLET ANNOUNCES 


NEW 


ROUTE-DELIVERY PANEL 


JUST RIGHT TO MAKE YOUR PROFITS JUMP! Here’s a brand-new multi-stop hauler from Chevrolet— 


a brand-new way to clamp down on rising delivery costs! With its ‘‘just-right’’ size, reserve of 


economical power, 


rugged build and velvet-smooth ride, the Step-Van 7 offers profit-producing 


efficiency no other truck in this class can match. Here are 211 cubic feet of load space, astride an easy- 


handling 102-inch wheelbase, 


powered by the famous, 


gas-saving 135-h.p. Thriftmaster 6 engine. 


This ideal combination of cargo space, power, agility and thrift is teamed with Chevrolet’s road- 


smoothing Independent Front 
tenance, 
the features listed below. 
that job of yours! 


EFFICIENT SIZE! 211 cubie feet of man-high cargo 
area for easy load handling ¢ 5,400-lb. maximum 
G.V.W. rating means strength to spare e¢ 1,200-lb. 
payload capacity for more profitable trips ¢ Choice 
of wide-opening rear doors (38" width is standard; 
54” and 66” 
comfortable driver compartment e¢ Low 
Easy-handling 
166") over-all length with short 102” wheelbase (turns 
Bird’s-eye visibility 
glass windows. 


widths are optional at extra cost) e 
Roomy, 


255.") rear door loading height e 


around in a 34!.-ft. circle! . 
with no-hood design and big safety 


EXTRA POWER! Famous Chevrolet Thriftmaster 6 
engine provides power aplenty for passing, thrifty per- 
formance at near-idle door-to-door speeds e High 
&.25:1 compression ratio squeezes extra miles from 
every drop of regular gasoline e Positive engine ven- 
tilation (standard) protects engine from harmful 
vapor build-up caused by prolonged idling e Forged- 
steel crankshaft, aluminized exhaust valves, oil-bath 
air cleaner, precision bearings and all-weather elec- 
trical system help keep maintenance costs low. 


1961 CHEVROLET STURD 


Suspension—an advancement that saves truck wear, 
cargo damage and driver fatigue. Check the dimensions in the drawing below. 
Just see if this one doesn’t promise something big in the profit column on 


reduces main- 
Then scan 


TOUGH BUILD! Strong rigid X-member frame con- 
struction ¢ Tough Independent Front Suspension 
with 2,500-lb. load-carrying capacity ¢ Rugged 
3,500-lb.-capacity semi-floating rear axle with quiet- 
running hypoid gears ¢« Widest choice of transmissions 
in this truck class: 3-speed synchro-mesh is standard; 
3-speed heavy-duty, 4-speed and Powerglide trans- 
missions are optional at extra cost ¢ Big, long-lasting 
Torque-Action brakes ¢ Rugged 10” 
clutch with smooth-operating hydraulic control — e 
Sturdy friction-free rear coil springs with low deflec- 
tion rate for more effective cushioning e¢ Easily 
removable front quarter panels and grille that permit 
quick replacement of parts. 


SMOOTH RIDE! Chevrolet Independent Front Suspen- 
sion that beats truck-busting bumps, reduces truck 
wear, maintenance expense, cargo damage and driver 
fatigue to new lows ¢ Tough friction-free torsion 
a cushion the ride ideally ¢ Rigid control arms 

uide the wheels in 
cisely engineered 
paths, minimize mis- 
alignments by big 
bumps Job-matched 
shock absorbers assure 
maximum ride control ¢ Independently suspended 
front wheels ‘‘walk”’ over bumps individually; there’s 
no rigid I-beam connecting them. 

The Step-Van 7 is supplied by Chevrolet as one 
complete body-and-chassis unit; or, if your needs 
require it, a chassis-only version is available to accom- 
modate your 


167-sq.-in. 


special body. See your dealer soon! ... 


Chevrolet Division of General Motors Corporation, 
Detroit 2, Michigan. 
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FINISHER 


CONVEYOR 


SNIFFER 


WASHER 


MATADOR 


VAPOSAVER 


TOPPER 


1 


Minimum Down Payment Plan 


Under the terms of the (HEP) minimum 
payment and conditional sales contract 
plan, you can own your drycleaning and 
pressing equipment free and clear in from 
one to five years. Equipment is delivered 
and installed on receipt of a small down 
payment. 


2 Complete Leasing Plan 


Here's a leasing plan that enables you to 
obtain any or all equipment needed—no 
down payment — long term lease — full 
ownership available. 


New HOFFMAN 
Finance Plan lets you keep 3 


Lease Plan—6 Months Free 


your cash when you need it most! A 30 month lease plan during which you 
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HOFFMAN INTERNATIONAL CORP 

107 FOURTH AVENUE, NEW YORK 3, N.Y 

Gent emen 

| am interested in illustrated literature and infor 
mation on the Hoffman 


PRESS SHIRT FINISHER JET IGEA 
MATADOR SNIFFER WASHER TOPPER 
CONVEYOR VAPOSAVER FINANCE PLAN 


NAME 


ADDRESS 


CITY STATE 


have unrestricted use of the complete dry 
cleaning unit. You need not make any pay- 
ments for the first six months. You have 
the option to purchase the equipment at 
any time during the term of the lease. 


NOW — Hoffman, the most 

trusted name in pressing and drycleaning equipment gives 
you the opportunity to obtain the most modern machinery 
on credit. Only Hoffman offers these three easy term plans 


to meet your modernization needs. 


“HOFFMAN FINANCING PLAN 


E NATIONAL CLEANER 
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Here it is...the HOFFMAN Master Jet 


introducing JETAMATION...the most Revolutionary 
Drycleaning Principle the world has ever known! 


WHAT JETAMATION MEANS TO YOU 

No other development in drycleaning history can mean so 
much to you in service and results as Jetamation. This scien- 
tific principle—the basis for the jet balancing method found 
exclusively in the Hoffman Master Jet—enables you to save 
time and effort with every load. You don’t have to balance 
because there’s no partition and no center bearing to block 
loading and unloading. And although the Hoffman Master 
Jet is a highly compact unit, it easily accepts up to 50 lbs. 
through its 36” open-pocket cylinder. Moreover, you can 
extract at sensationally high speeds—600 to 700 RPM— 
garments are nearly dry for faster deodorizing. 


MORE MILEAGE PER DRUM OF PERC. 


With the Hoffman Master Jet, you clean more thoroughly 
as full-drop washing gives solvent a real chance to remove 
dirt and soil. Solvent goes further because more is recovered 
through jet balancing. You get much more for your supply 
dollar—save by using less steam and cooling water. 


NINE MORE REASONS WHY YOU SHOULDN'T 
SETTLE FOR LESS THAN A HOFFMAN MASTER JET 


e Individual motor for wash and extract cycle ¢ Full 7” ribs 
—guaranteed full lift and drop « Aircraft type brake ¢ 
Warner clutch ¢ Automatic solvent level control ¢« Com- 
pletely enclosed control panel—moisture and dust free ¢ 
Tight machine—no perc loss © Marlow pump ¢ Completely 
piped 


SUPER-FINE RESULTS—SUPER-SPEED SERVICE 

The revolutionary jet balancing features of the Hoffman 
Master Jet insure super-speed service—guarantee super- 
fine results through fully automatic or manual operation 
with single bath systems adaptable for batch load operation. 
Write for the facts today. 


HOFFMAN 
INTERNATIONAL CORP. 


107 Fourth Avenue, New York 3, N.Y. 


HOFFMAN INTERNATIONAL CORP. ( 
107 FOURTH AVENUE, NEW YORK 3, N.Y. 
Gentlemen: 


Without cost or obligation, please rush information on 
the most revolutionary drycleaning unit the world has 
ever known—the Hoffman Master Jet. 


NAME 
ADDRESS 


Cry... 
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NID mitin 


hubbub S¢ veral 
nificant ce velopments were 
he attention that thes 
ise had 
nation lvertising series 
turday Evenin Post had to be 
a minced William 
NID 's dire r ol public re 
It broug! ipport trom onh 
three 
mace 
minded cle it} 
need for jus 
presenter 
supervi 
innounced b 
NID director 
tion of this 
] to pick yt the 
; thts. for the entire “bill 
NID convention was 
Other talks will he re 
part in n 
Rep rts 
Rav Ver 
he industry 
nalvst. cor 
anticipated 
ps, im 
Craham 
of textile and product test 
silk finishing researcl trom 


“Your suit isn't ready. Would you care to hear my very 


Himsy OXCUSES 


industrial engin 
engineering service at the 
oots” level; from Dutch Rothe. schoo! 
registrar, about the impact on quality 
provided by education; and. from Al 
director of trade rela 


i propose d standard 


bert Johnson 
tions concerning 
for se ttling claims 

Outside speakers were Cartha D 
deLoach, of the FBI, on the concern 
of the 


esplonade 


individual over Communism 
juvenile crime personal 
ind Earl Nightingale Ame 
ica’s hottest salesman whose fistful 


centered around pich ! t 


p ithy 


il and 
Entertainment included a full-scale 
staged by the Celanes 


mcentrating on it 


stvle show 


Corporation of America, a heavily at 


tended final banquet, and a spirited 
Mardi Gras party 
Increasing stress on the drvclean 
social responsibility 
i dual award 
( program 
Autran of La Technique Applique 
Orleans 


winner and presented with a 


brance Was declared 


created international first 
Harry 
behalf of the other co-winner Spi 
and Span of Milwaukee Wisconsin 
see November 1960 issuse of Trt 
NATIONAL CLEANEI 

fremont Cleaners of Columbus 
Ohio; the St Missouri) Dry 
cleaners Exchange, and the Sanitone 


Plous received ill Itt 


Louis 


Division of Emery Industries. Inc 


Cincinnati, Ohio, were the winners it 
the third annual “Prestige Builders 
awards program of the National Insti 
tute of Drvcleaning 

Ray L. Vermeers was chosen to 
serve another year as president of 
NID. Under provisions of the new by 
laws, Steve Carroll, Long Beach, Cali 
fornia, was designated president-elect 
ind Hugh Smith, of Oaklawn, Hlinois 
was installed as vice-president. Fred 
erick E Massa 


chusetts immediate past 


Bowers of Lynn 
remains 
president and a member of the execu 
tive committee with the others. Secre 
tury-treasurer is George P. Fulton 
general manager of NID 

New directors chosen were Charles 
\l White West South 
Carolina, to sueceed Joe Mav in Dis 
trict S: Cecil Elkins, Huntington, West 
Virginia, in place of Andy Talone in 
District 3; Vernette B. Slater, Dallas 
Pexas, following Dick Lyle in District 
10. In District 11, Ben B. Wallis of 
himself 


Columbia, 


Tucson, Arizona, succeeds 
having served only one vear of an un 
expired term 

This leaves as holdover directors: 
Samuel Coronis, Nashua, New Hamp 
shire; Leo B. Ahern, Ilion, New York: 
Randall Creed Struthers, Ohio 
Arthur Furman, Beloit, Wisconsin: 
Robert Walker, Omaha, Nebraska: 
Joseph Fuschini, Arlington, Virginia 


Nashville, Tennes 


see; Edward Lane, Tacoma, Washing 


Ew ng Nic holson 


ton. 
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it’s 


ReddyGo 


... the new stain remover made specifically for lipstick. Contains no fatty acids. Works like a 
charm on lipstick loads in the washer — makes it much easier to remove even set “permanent” 
lipstick stains on the board. Try it. 


Take your pick... 


© Handi-grip spotting board bottle 
with dispenser cap 


e Large economy jug — good for 
250 average stains and a lipstick 
load too 


Order ReddyGo in either size 
from your jobber today 
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NEW 
AET FOR 


RCA WHIRLPOOL COIN-OPERATED DRYCLEANERS 


Products of 
CORPORATION 


Commercial Laundry & Drycleaning Equipment Div. 
Benton Harbor, Michigan 
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ond RCA outh ed by trademark owner Rod Hen of Ame 


...and here's the 
proven product hay 
(now in full production) af 
to help you capture it! 


Installation of electrical components near final 


production of the RCA WHIRLPOOL drycleaner. 


COIN-OPERATED DRYCLEANER 


Offers big opportunity for 
profitable business expansion 


Cleaning plant operators who watch the trends 
recognize that a whole new market is de- 
veloping in their field. It’s the coin-operated 
drycleaning business . . . originated with a 
hand on the public’s pulse . now offering 
big opportunities for profitable expansion. 
And here’s the product (proven by many 
actual installations, and now in full pro- 
duction) to help you capture your share of 
this promising new market: 

It’s the RCA WHIRLPOOL coin-operated dry- 
cleaner . . . housed a compact cabinet, 
completely self-contained, and easy to operate. 
Customers simply load it, drop in a few coins 

. and, 50 minutes later, clothes come out 
clean and bright. It is easy to install and 


FILL OUT COUPON... 


Whirlpool Corporation 
Commercial Laundry & Drycleaning Equipment Div., 
Department 155 
Benton Harbor, Michigan 

Please send complete information on the new 
RCA WHIRLPOOL coin-operated drycleaner; 


Have representative call in person. 


maintain; no water lines or other plumbing 
needed. Electricity alone operates both dry- 
cleaning and drying action. 

Important, too, the initial investment for 
an RCA WHIRLPOOL coin-operated drycleaning 
center can be surprisingly small. You may 
start with one unit .. . or a dozen; there are 
no minimum quantity or package require- 
ments ... and they may be added to your 
existing store or installed in a new building. 

3ut now is the time to act .. . jump ahead 
of competition shape your business to 
meet your community’s requirements 
and capitalize on this new volume and 
profit opportunity! 


Get in on the ground floor! Wire, ‘phone or 
send coupon . . . and a representative from 
our nation-wide factory force will give you 
all the details in person. 


MAIL IT TODAY! 


= 
Pe 
4 
2 
4 
| : 
| 
| 
LJ | 
| 
APRIL 1961 45 
3 


THE CONSUMER 
Looks at Coin-Op Drycleaning 


Much has been written and said of what 


drycleaners think about coin-ops; here 


are some thoughts from your customers 


By DR. DOROTHY SIEGERT LYLE 


lO REPORT on “Consumer Reaction 
to Coim-Op Drvcleaning” is a big task 


Plants visited 


sited! differer 0 rated 

it carries a tremendous responsi visited 11 ditkerent coin-opera 
bilitv. For this reason I should like to ee { business, representing a 

different tvpes of equipment. Those 

prepat if who have not had an ppol 
wt mis MOTI 

) tunity to visit one of the already estab has his large plant located in a small 

preliminary report. It was not possible just what tvpe of management and ulation. His operation extends far b 
ipph wccepted survey ter hnique what of facilities lure customers vond the boundaries of Morenci. The 


he establishments are either pilot or » a do-it-yourself laundry or packag unusual thing is that Mr. Bancroft has 


xperimental installations not tre drycleaning store that in wporates a utilized a garage to the rear of his 
et establishments. At the time of comn-operate d drycl ining unit What plant for a self-service laundry In this 
Visit the \ had been open t! ree type of service ‘pp ils to the ir cus hie has installed one drvcleaning unit 
weeks to three months, except the tomers? What do customers think, say and he has plans for installing more at 
Standard installations in Chicago. and ind feel about this new type of sery i later date 
\lr. Barlow's plant in Benton Harbor a > Lets a" i quick look at the Don Strater of Toledo, Ohio, has in 
\l inh, by the public for ove Places stalled a unit In one ot his package 
Mi Barlow in Benton Harbor stores. Parkway Cleaners is located in 
Michigan, has four drycleaning ma a large shopping area on the boundarn 
Ss This re port is a composit chin s in one of his already established line of Toledo and Maumee, Ohio 
7 tery S steni t self-service laundries, in what he de- Che area abutting Maumee has homes 
ncaa Pr eh EO scribes as a medium to low income in the $40,000 to $60,000 price range 
tions betwee ittendants or irea of the community In Maumee proper, families of middle 
stomers, and m per dn st +." id installations visited income live in homes valued at $20 
bose itions. | have mad i ie located in the Chicago suburbs ot 000 to $35.000. The unit is located to 
t attempt to be s obiective as Wheeling, Winnetka and Forest Lak the right of the counter in the call 
vm) Ul medium and medium to high in office and between three parimutuel 
a eee tvpe windows. Mr. Strater is planning 
Third: Regardless of whether yt Phe Albion, Michigan, installation is to offer his customers a clean-only on 
ing into tl] co p busi nike ~ sting because it is located in a clean-and-steam service in addition to 
! plan to adjust vour operation small industrial community of 12,365 a finished service and the do-it-voum 
‘hem \ very fine college is located in this self service 
' learn trom what ce me nd management is counting on Best Grande’s Cleanorama is located 
tron t] k and do in relation to the business from these voung consumers in a new shopping area im Indianap 
ure t tl clothin na | schol \s vou enter the establishment, you olis, surrounded by homes valued from 
ter | notice that the coin-operated dryclean $9,000 to $17,000, two trailer lots of 
ing department is separated from the 215 units each, and 100-unit apart- 
| thr: ¢ ' ti to coir self-service laundries by double doors ment houses. Mr. Denny has planned 
ke ne facet of the This facilitates regulating the hours of a pac kage plant in conjunction with 
vhole picture must consider this attended drycleaning operation his coin-operated laundry and coin 
wa ther or not to go into coin Phe laundry Is open lll night, whereas operated drvcleaning service. At the 
cleaning the drvcleaning unit is open from S:00 present time, he is planning to install 


m. to 10:00 p.m. except Sundays spotting and finishing equipment. The 


vhen the hours are from 12:00 noon cleaning will be taken to the main 
to 9:00 p.m 


plant or cleaned in the coin-op ma 
Bancrott Michig Continued on pace 0 
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WILL INCREASE YOUR PROFITS 
— ASSURE CUSTOMER SATISFACTION 


COIN OPERATED 


Wasahette 


25-\b. OPEN END WASHER 
Featuring short commercial 18-minute 
wash-rinse cycle (21-minutes includ- 
ing filling time), water temperature 
control for both regular and delicate 
fabric washing. Drop-coin meter with 
Slug-rejector, accepts only bonified 
coins. Finished in gleaming stainless 
steel. 


COIN OPERATED 


Lumblette 


37 x 30 DRYER 


Positive two-temperature control for 
both delicate and regular fabrics; no 
variable temperature to do half-way job; 
safe, fast drying for all fabrics. Drop- 
coin, slug-rejector meter accepts only 
bonified coins, no losses from slugs. 
Available with stainless steel sides and/ 
or fronts, or in baked-on enamel in your 
choice of colors. 


PLUMBING ELECTRICAL PACKAGE 


FINEST 
COMMERCIAL 


CERTIFIED BY CSA 
TESTING LABORATORY 


THE CENTURY 


Heavy-duty 100-Ib. dry weight ca- 
pacity washer. Finished in gleaming 
Stainless steel. Also available: The 
Senior, with 75-lb. capacity. 


THE JUNIOR LAUNDET 


Popular size open-end washer in 25-Ib. 
dry weight capacity. Illustrated with 
Automatic Supply Injector, special 
equipment on all pedestal models. 


UTILITY SERVICE CENTER 
Manufactured under strict National 
Electrical and Plumbing Code 
regulations. 
Another fine product in the Cook 


aan 


EXTRACTORS 


Available in 20” and 26” models, made 
from gleaming stainless steel. Cook extrac- 
tors are the perfect link between washer 
and dryer. 


DELUXE 
MASTER 


Handsome stainless 
steel cabinet makes 
beautiful in-line in- 
stallation, has 50- 
Ib. dry weight ca- 
pacity. Intermixes 
with 25-lb. deluxe 
Laundet or deluxe 
Twin. 


tradition — 
THE WORLD'S FINEST 


DELUXE 
TWIN 


Two famous Cook 
25-Ib. open end 
washers housed in 
one gleaming stain- 
less steel cabinet. 
Available with auto- 
matic controls or 
with coin-meter. 
Ends “split” runs, 
increases produc- 
tion. 


(not illustrated) 


THE MASTER 
Provides volume production, easy mainten- 


ance; 50-lb. dry weight capacity, in gleam- 


ing stainless steel. 
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Ver reased filtering speed means 


Adco's Miracle Method consists of Triple X Dri-Sheen for petroleum or Perk Sheen for per- 
chlorethylene, plus Sizing in the Wheel. New improved Klean makes Adco’s Miracle Method 
of cleaning absolute Drycleaning perfection! 


New improved Klean will help you as a drycleaner to remove 332% more color from your 
solvent and at the same time give you 17% greater removal of non-volatiles and fatty acids. 

which the new Klean now possesses enables you to use 
Klean in quantity yet . Drycleaners 
everywhere can now control the condition of their solvent without distillation, loss of soap 
or Sizing and with no fear of filter pressure. 


this quality cleaning to your customers by 4 Outstanding Merchandising Programs. Contact 
one of our 65 trained drycleaning technicians to first install the Miracle Method on a Guar- 
anteed Basis with nothing invested until you are satisfied and prove through the use of 
swatch tests that the Miracle Method produces the absolute tops in drycleaning. Adco 
furnishes you with merchandising aids to help you build your business on a profitable basis. 


MANUFACTURING CHEMISTS SINCE 1908 


ADCO INC., SEDALIA, MO., U.S.A. 
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The consumer looks at coin-op drycleaning 


—continued 


“Listen, Jordan! | only said you could marry my daughter!” 


chines when they are not used to ca 
pacity 

Knowing that color als to 
women, Mr. Denny has made very 
good use of color in his store. He has 
ilso taken into consideration the Case 
by which women can reach the coin 
slot of the machine. To make it more 
iccessible and within easv reach, the 
hine has been sunk bye low Hoot 
level This also serves as a safety 
factor just in case there may be mal 
function of the units 

Progress Laundry and Drvcleaning 
Indianapolis has installed its coin 
operated dr 


leaning unit in its busiest 
self-service laundry. As vou enter the 
door there is a pickup counter to the 
right of the laundry for the mans 
tvpes ol services it makes available to 
its customers. The drvcleaning unit is 
to the left of the laundry and up front 
full view of the front window 
Callender’s in Newark, Ohio, is one 
of the ld big-time operations that is 
dep nding on \ ming blood in adapting 
to chana nd consume demands In 


iddition to its main plant, which has 


been undergoing change to idapt to 
flexibilit in offering consumer serv 
Callender’s has three package 
stores and 13 coin yperated laundries 
located in Newark, Grandville, Colum 
bus, all in Ohio, and Fort Wavne 


Indiana 

Larry Callender said We have 
een this industry swing from the large 
Stoddard solvent plants to package 
plants. We are watching the swing 


to coin-operated stores, both laundry 


50 


nd drvecleaning. This thing wont hit 
in the next vear, or mavbe two vears 
But in three vears., look out! We 
getting ready for it 

Callender’s has installed its 


operated drvcleaning machine mi oats 


most active com-op laundry 
medium to low income area. Looking 
forward and planning ahead three to 
five vears hence Larry said, “Ow 
present stores are located strategically 
We are ready to move in to meet com 


petition as it arises and give the cus 
tomer the tvpe of service she wants to 
buy 

If you want to feast your eves on a 


beautiful place that is definitely d 
signed to appeal to and attract women 

you should visit — the attractive 
Webb's Cleaning and Laundry Village 
\\ ilmington Delaware. As vou entet 
the building, there is an attractive call 
office for pickup-and-delivery service 
Directly in front of you, vou would sec 
a double bank of laundry equipment 
consisting of twenty-two  16-pound 
washers, horizontal loading; four 10 
pound washers, vertical top loading 
lo the right and back of the laundry 
washers vou would see Tine 25 pound 
driers 

Mr. Webb has provided a beauti 
fully arranged and comfortable lounges 
wea Where customers can relax while 
waiting for their laundry or drvclean- 
ing. The vending machines must be a 
profitable by product There is con 
siderable traffic from employees of 
Kiddies’, the store next door In UusIng 
these machines. To the left and to the 


back of the double row of laundry 
equipment, you would see two 8-unit 
banks of coin-operated drycleaning 
machines. Above the back bank of 
machines is a lovely painting of the 
Arabic Laundress, fifth century 

In my travels I also stopped to visit 
Ross's Econo-Clean Service, Colum- 
bus, Ohio. This activated store is opel 
ited by three employees You would 
smile, too, if you were doing a_ busi- 
ness where your customer pays for her 
service When she comes into the store. 
The customer lists the items she has 
brought and indicates whether she 
wants a clean-only service . clean-and 
spot, or a compl te service, each at a 
given price. The second employee pre 
issembles, prespots, drvcleans and 
spots the items. The third emplovee 
does the finishing 

And this is the interesting thing . 
that Econo-service retains the skilled 
drycleaner and finisher but cuts down 
on the extras, counter service and 
packaging. The first employee, who in 
this case is the manager, checks out 
the garments from the finishing de- 
partment to the open assembly depart 
ment where customers can pick up 
ind bag their garments if they so 
desire. | was interested to learn from 
Mr. Ross that in this operation about 
5 percent ot the volume is clean-and- 
steam, 5 percent is clean-and-spot, 
while 90 percent of the customers 
want the comple te service but at a 


price 


What type of items are cleaned at 
coin-operated drycleaning establish- 
ments? | was interested in learning 
not only the tvpe of items dry leaned 
but if possible determining a break 
down of the items cleaned 

Mens trousers and slacks led the list 

t items cleaned, followed by men’s 
jackets, sweaters and car coats. Of the 
ladies’ items, skirts and dresses led the 
list followed by dresses and coats. 
Considering children’s wear, outer 
jackets with quilted linings were most 
treque ntly cleaned, followed by skirts 
trousers and dresses. Household items 
d drape TICS, slipcovers, quilted 
bed coverings, blankets and pillow 


covers 


What is the strongest customer ap- 
peal to coin-op drycleaning? Is it the 
? Is it the novelty 
or the newness? Is it quicker service? 


do-it-vourself. urge 


Is it economy? Management is pushing 
the economy angles. and this may be 
the strongest appeal to the consumer 
Window signs tell the customer that 
she can save money. Streamers and 

Continued on page 84 
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IF ALL WE 


TO SELL WAS 


building a Cissell Dryer 
would be very easy. We could 
eliminate the 8-Stage Heat 
Control, the separate fan 
and basket motors, the no- 
sag, no-snag basket with its 
extruded perforations. We 
wouldn’t need the Cissell- 
built gear reducer, the double 
walls, the full-width all-metal 
lint drawer. We could do 
without the 3,200 cubic foot 
per minute air displacement. 
But why go on? We could 


eliminate all those ... but 


then we wouldn’t have a 


Cissell. Every part, every fea- 


ture, every safety check 

works for you... giving you 
service, dependability, pro- 
tection. Any changes on a 
Cissell will be made only to 
improve it. And our research 


is at work every day hunting 


for new ways to make your 


Cissell Dryer serve better. 
CONSULT YOUR JOBBER 
for more details. He has all 

the information you need. 
W. M. Cissell Mfg. Co., Inc., 
Louisville, Ky. Pacific Coast 
Office, 4823 West Jefferson 
Boulevard, Los Angeles, Cal. 
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Coin-op 
points up 
the growing 
power load 


By JOSEPH C. McCABE 


THE RECENT NID convention in 
Philadelphia, with its excellent equip 
ment d plays set us marve ling at the 
rapid growth in power needs for the 
iverage drycleaning plant. If the show 
is any gauge, the sizablk power sery 
ices a ComMn-op needs today are only 
a pat h on what's to come We saw 


coin-operated drycleaning equipment 


Fig 1. Intake filter on outside is protected 
from rain by hood and from solids by screen 


cage This prevents paper and other large 


Particles plugging the filter 


Fig. 4. Long intake lines must be increased 
inches in diameter for every 15 feet of 
piping 
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a com operated steaming cabinet, and 
good-sized, rugged commercial wash 
er-extractors that are fully automatic 
Che re 


interesting displays of 


and capable of coin operation 
were several 
evaporative air cooling devices, which. 
almost four years ago. THe Nation AI 
CLEANER said had to come 


All these 


semi-automated package devices com 


rugged well designed. 
ing into the plant place responsibility 
for adequate, planned power services 
squarely on the plant whers shoul- 
ders. For seve ral months we shall de 
vote these pages to the power service 
points you must know to get your 
the future. The first 


service to be discusss d is 


plaut ready fon 


Compressed air 
handled, 


is a tremendous tool to volume opera- 


Properly compressed ai 
tion of any plant It is used to activate 
or operate more drycleaning equip 
ment every year. Yet it requires less 
special equipment to make it work 
properly than does any other of na 
ture’s supplies 


You can draw the air your compres 


Fig. 2. Outside intake close to drain or ex 
haust lines is bad Vapors are 
drawn into intake line. It's best to locate 


intake where there's only clean, dry air 


naturally 


Fig. 5. Receiver or tank stores air and acts 


aS aftercooler 


sor needs from right inside the plant 
This is certainly not the best way, 
even though it is the easiest. The main 
objection is that the air from within 
the plant tends to be warm, so the 
compressor works harder to put it 
under pressure. A second objection is 
that plant air may be more humid 
and hence bring excessive unwanted 
Finally, 
cle pe nding upon where you place the 
intake 
up the intake with lint, paper or other 
choking off thi 


moisture into the air system 


logging 


itself, you may be 
debris and, in effect 
( mpressor 

Outside air is your best bet. Usu 
ally this ain is cooler and takes up less 
volume. This condition permits th 
compressor to process a greater weight 
of air with each stroke and still run 
cooler 

Figures 1-3 provide some easy-to 
grasp do’s and dont’s for installing an 
outside air intake 

As for the actual intake air 
the best rule is “the shorter the bet 
ter.” As Fig. 4 shows, if vou have to 
run a long line vou must increase the 
pipe diameter by 2 inches for ever, 
15 feet of piping Otherwise « ondensa 


Fig. 3. While placing air intake on outside 
Bive some thought to selecting shady side of 
building, and overhanging roof. This is usu 
ally north side of building 


Fig. 6. Outside receiver on building's shady 
Side radiates more heat 
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the ONLY 


Controlled Finishing 


Texturizing with 
TEST KIT 


CHEMICAL CO. 


HERE’S THE PROFESSIONAL DRYCLEANER’S 
ANSWER TO ‘‘COIN-OPS!”’ 


Developed in the Signal Laboratories, an exclusive Test Kit (pat. pend.) 
to measure and control ‘‘charged’’ texturizing in the cleaning system. 
Adds that extra touch of beauty and quality drycleaning. 


* No guess work — perfect finishing results ... everytime. 


A 1% charged solution of Beauty Tex in your Petroleum or Snythetic 
solvent restores original feel and drape to garments... makes them 
fresher due to built-in resistance to odor-causing bacteria, moisture 
and crushing on finished lines. 


Reduces finishing costs 15% to 20%. 


"Beauty Tex Texturizing Kit 
NEW BEAUTY TEX "SYNTHETIC (Pat. Pend.) 


... for perchlorethylene systems only... . Sate Flash Point 


Signal. Chemical Mfg. Co., Inc. 


5020 RICHMOND RD., BEDFORD, OHIO 
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Engineering —continued 


tion and pressure loss probl ms get to 
be too much for the compressor to 
handle. The other major consideration 
for intake piping is, if you have to 
turn corners, to make the turns as easy 
as possible and not sharp right angles 
Intake and dis« harge lines are never 
run side by side in the same duct 
work. Not only is it a needless expense 
to use ductwork for the piping but it 
also exposes the colder intake air to 
the discharge air line which is very 
much hotter. The last thing you want 
to do is to heat up your intake ait 
Therefore it should never neighbor a 
bare steam, return or hot water line 
Receivers (Figs. 5-6) are a_ vital 
part of any compressor air setup. They 
are often the only storage system a 
plant has for its compressed air sup 
ply. Such a receiver acts as an after- 
cooler, in that the stored air cools off 


to something approaching room tem 
perature. The ideal setting for this tank 
is as close to the compressor as pos 
sible. to reduce line triction losses 
Again, use large-radius piping bends 
and as large a pipe size as you Can 
to avoid pressure losses or moisture 
slugs. 


What about maintenance? 


The trend has been toward ait 


cooled machines and away from the 
heavv. water-cooled tvpe ol 
old. Also from single-stage to two- 
stage compressors. To avoid excessive 
heat and reduced efficiency, vertical 
compressors tor over 60 p.s.l. are usu 
ally. two-staae 
Suppose your compressor shows 
signs of wear. What can you do? 


You've had it several years, never paid 


Trouble Shooter's Dope Sheet 


SYMPTOM 


Noise or knocking 


POSSIBLE CAUSE 


Loose or burned-out bearings, loose valve or unloader, 


loose flywheel, motor rotor shunting back and forth from 
unlevel mounting or belt misalignment 


Squeal 


Motor or compressor bearings tight, belts slipping, lack of 


oil, leaking gasket or joint 


Intercooler safety 
valve blows while 
running unloaded gasket 


Intercooler valve 


Broken or leaking high-pressure discharge valve, or suction 
unloader, defective or stuck low-pressure unloader, blown 


Broken or leaking high-pressure discharge or suction valve, 


blows while running defective high-pressure unloader held in unloaded position, 


loaded blown gasket 


Sudden capacity 


Bad leak in air-operated equipment or air lines, discharge 


drop piping clogged, suction filters blocked, broken or badly 
leaking valves, blown gaskets, leak in intercooler 


Gradual capacity 


Accumulation of small leaks in air lines, poorly seating 


drop valves, restricted suction filters, worn rings or cylinders 


Receiver safety 
valve blows 


Unit blows fuses 


Defective pop valve, defective pressure switch or pilot valve, 
leak in control line, inoperative suction unloaders 


Fuses too small, low voltage, pressure-switch differential 


setting too close, unit starting against full load, electrical 
trouble, motor or compressor tight 


Unit will not start 


Biown fuse or tripped overload relay, motor or electrical 


trouble, defective pressure switch, motor or compressor 


binding 


Roughness and 
vibration 


Excessive oil 
consumption 


Base too light, improper shimming under unit, foundation 
bolts loose, unbalance from one cylinder not pumping 


Oil level too high, oil viscosity too light, too high oil pres 
sure (if force-feed lubricated), worn rings and cylinders 


much attention to it except to put in 
oil, clean it once la while and chu ck 
air filters. Now it doesn’t keep up 
pressure, or sounds nows1er, as if parts 
are getting loose. Or suddenly it lets 
out an unusual sound or knock. Also, 
it doesn’t deliver enough air now to 
the equipment. And possibly the inter- 
cooler pop valves blow off. These are 
all symptoms, and can be checked 
pretty definitely 

If uncommon noise develops, get 
a sounding rod. Any piece of steel, 
brass, or even copper tubing, about 
38 inch diameter and 2 to 3 feet 
long, will do. Hold it in your hand 
with vour thumb over one end and 
thumb-knuckle jammed in vour ear. 
Then place the other end of the tube 
ona evlinder head. cevlinder. crank- 
case—anvwhere. Move it around. You 
should soon find a point where the 
foreign noise is loudest. If you are 
not familiar with the unit's construc- 
tion, study of the manufacturer’s man 
ual and its diagrams may suggest 
what's loose at the noisy spots before 
vou have to open her up 

You can check valve action on the 
low-pressure side of smaller units by 
removing the suction filter. Then hold 
the palm of your hand over the suc- 
tion opening If the Hesh is sucked 
tightly to the opening and held there 
the valves are OK. If it is sucked to 
the opening and then pushed away 
with each piston stroke, there’s low- 
pressure valve trouble 

Make this same test on high pres 
sure valves by disconnecting the inter- 
cooler. Or if the intercooler has a pop 
valve, it usually blows if there’s bad 
high pressure \ ilve leakage. If the in- 
tercooler has a pressure gauge, very 
low pressure means prob ible low “pres 
sure valve or unloader trouble. High 
intercooler pressure means high-pres- 
sure valve or unloader difficulty. 

If the machine's capacity drops, un- 
less there is clear evidence that the 
unit itself is at fault, first see if more 
equipment or outlets have been put on 
lines. If so, should this compressor be 
able to handle the extra load? 

If the total air load does still seem 
to be within the machine’s rated ca- 
pacity, next check your equipment tor 
leaks. With the compressor running, 
apply soapy water with a brush to all 
shopline joints and fittings, and watch 
for air bubbles to reveal leaks. While 
each individual leak may not seem 
serious, it doesn't take many to wipe 
out that extra capacity you thought 
vou had 

( hances are the compressor’s inter- 
nal parts are OK, unless the unit is 
Continued on page 68 
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FOR PETROLEUM USERS... 


AMERICAN 


The only 75-lb., 
single-bath 
washer-extractor unit 
U.L. approved for 
140° F. 

solvent 


(merican’s new single-bath Safex 

petroleum unit cleans garments beautifully and 

quickly in a ] to 1!2°% charged solution —at rates up to 180-Ibs. 
per hour. This compact machine occupies only 94 x 4) ft. of 
floor space (without Still), and is ruggedly built for vears of 
trouble-free service. Single-bath, 75-lb. capacity 
American Safex Dry Cleaning 
Unit, equipped with 50-GPH 


Package Still. U.L. approved for 
American distributor about a Safex today, or mail the coupon for 140° F 


Most important, the Safex is U.L. approved for use with 140° F. 
solvent —eliminates bothersome code restrictions. Ask your nearby 


. solvent. 
complete information. 


{merican Cleaners Equipment Sales 


Cincinnati 12, Ohio 


Send complete information on the new American Safex. 


CLEANERS EQUIPMENT SALES 
Cincinnati 12, Ohio 
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Shoes bright ... dress dull? 


STAIN 


When the matching shoes that stayed home make the 
dress you just cleaned look dull and off-color, you can 
expect a complaint from the customer. Solvent Stain is 
to blame. It’s caused by the build-up of soil and bleed- 
ing dyes in your washer. It’s always been a major dry- 
cleaning problem, but it’s even more acute in today’s 
high-powered fast-acting detergent systems. 


Premium Darco prevents solvent stain 


Premium Darco—the original high-powered carbon 
developed especially for modern high-powered charged 
systems—is the simple, economical way to pre- 
vent Solvent Stain. Use one bag of Premium Darco 
every day for each 2000 gallons of filter capacity. Be 
sure to use enough . . . and to use it daily. It’s your 
best insurance against dull, grayed garments. Leading 
soap manufacturers recommend Premium Darco. 


Order today, from your distributor. 


Premium Darco—the only dry cleaning carbon developed, 
manufactured and sold by people who have specialized 


in purification for over 35 years. 


ATLAS POW DER COMPAN Y 


Wilmington 99, Delaware 
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NID to evaluate 
detergents" 


Explains why 


‘soap testing”’ 


hasn’t been done before, 
and why it can be done now 


By DR. JOSEPH R. WIEBUSH 


EVER SINCE NID was formed 


1) vears ago—members have wanted 


‘ 
Back in the 30s we tried it. Unto 


trannate the results of these tests had 
no relations| p to how the product 
performed for drvcleaners. We hadnt 
used the right method to evaluat 
these drycleaning soaps—and in thos: 
cdlavs the cere ill soaps 

We realized that one basic need 
! 1 ndustry was to learn how to 


evaluate the actual drvcleaning pro 
ess. We spent one vear before World 
War Il and three vears afterward 
orking on this. It took that long 
ould come up with soiled 
swatches such that, when they cleans 
up well, the spotter ilso had a lot 


pussups liked the load, said it 


oked nice and bright. and so on. This 


vork was the basis for our Cleaning 


Performance Test service started in 


Still we were 1 tina position to 


‘ il ite ke tervents ind he Sure We 

ere just and fair. Many drvcleaning 
detergents were then so dilute that 
idding them to a new or distilled sol 


vent had little effect on drvcleaning 


results However it drvcleane 
Int distill his solvent, he would 
finally build up enough detergent 
it t i passable cleaning job. Un 
ck thes ‘ there Wa littl 
chance that test it our Silver Sprin 
lab itor the Line 
sults that members w ld et in the 
field 
h t 
wi 
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However, our members were getting 
impatient! “The only reason you NID 
fellows dont evaluate detergents 
because vou re afraid of the soap com 


panes 


Cleaning conditions more uniform 


Almost evervone now uses a charge 
Fortunately this has standar 
ized the drvcleaning room procedur 
more than any previous ar velopme nit 
Drvcleaners now operate with about 
the same concentration of detergent 
dav after day 

Chere still remained the possibility 
that some dete rgents in some me thods 
of drve le ining would give good results 
on garments, but not on our test 
swatches. The only wav to be sure is 
to include in test loads not only om 


irtificialls 


swatches of various fabrics containing 


soiled swatches but 


ictual spots 

Fortunately drvcleaning detergents 
sold today are much better than thoss 
sold 10 years ago. Most products now 
sold for use in a charged system are 
sood products and have real merit 
rhe drve leaner has ay tilabl wider 
range of detergents than ever befor: 
So, for the protessi mal drvcleaner it 
becomes increasingly important to op 
erate his system at peak efficiency 

The ( le aning Pe rftormance lest Wis 

ver in itself intended to tell whether 

detergent was Satisfactory or not 
ith one test piece ma random load 
Over the vears we have observed that 
some drycleaners, even when they use 
identical detergents, consistently get 
different results. Many times a deter 
gent has been wrongly blamed for the 


shortcomings of the drycleaning svs 


tem used. 


Proposed method of evaluation 


Evaluation of a drycleaning deter- 
gent is not simple! Detergent studies 
have to be exhaustive, must include 
laboratory observations as well as prac 
tical drvcleaning tests. I will outline 
what we have in mind, and show the 
tvpe of data we hope to obtain and 
what some of our plans are for the 
comimd 

We will procure detergents on the 
open market, the same sources from 
which vou obtain yvour detergents. Ws 
will use each detergent according to 
the manufacturer's instructions. If a 
detergent is to be used in synthetic 
solvent, we will evaluate it in svnthetic 
solvent. If it is designed to be used 
with or without moisture, we will eval 
uate it both with and without mois- 
ture. In the absence of specihe mann 
facturer’s instructions, we will use 
commonly acce pted commercial dry 
cle aning practice 

One question immediately arises 
‘After evaluation, supposs formula 
tion of the product is changed? Won't 
the test results be outdated?” In the 
past, we never could be sure whethe1 
the product previously tested was a 
tually the product currently offered i 
trade channels 

Now, we have the answer! Recent 
lv your laboratory got an infrared 
spectrophotometer (Fig. 1). This mod 
ern instrument can determine whethe: 
two produc ts are identical or not, in a 
matter of minutes. Each compound 
has its own characteristic “finger 
prints * recorded on a chart (Fig. 2 
as a permanent record. We can tell 
in a few minutes whether the current 
product is the same as the product we 


have on record 


Drycleaning without detergent is 
base line 


Betore detergent testing can mean 
much, we must know how the drv- 
cleaning system performs without cd 
tergent 

We ran many loads for many weeks 
in Stoddard solvent. We use charits 
clothes and presume differences in 
degree and nature of soiling average 
out over such an extended study. W 
duplicated operating conditions from 
run to run as nearly as possible for fil- 
ter flow rate, temperature, relative hu 

Continued on page 62 
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NORG 


ONLY NORGE has the actual 


experience in customer-proved and 
profit-proved operations to tell 
the coin-op drycleaning 

story in 


Wo Ge 


LAUNDRY: CLEANING 
VILLAGE 
IN FULL COLOR, this 
Norge advertisement in 
behalf of Norge Laundry 
and Cleaning Villages 
across the U.S.A., ap- 
pears in the May 19 is- 
sue of LIFE magazine. 


WHY PASS UP 
PROFITS 
Welcome to the world’s newest, fastest way YOU COULD 


to do both family wash and drycleaning! BE MAKING 
RIGHT NOW? 


At a self-service Norge Laundry and Cleaning Village, you can now do your drycleaning 
and a week's washing automatically. ..in one place in one hour... and save up to 


a. 
7. 
Pleats and creases stay put. \! 


Self service drycleaning 
— 


4k 


SEE FOLLOWING 


2 PAGES 
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FIRST TODAY...A 


— 


OPERATED \save Mu... 


ORY CLEANING VILLAGE 


Customer-Proved —Profit-Proved—in more than 300 operating locations across the nation 


Norge Laundry and Cleaning Villages from coast to coast 
are today speedily returning their owners’ investments 
yyDozens of new Norge Laundry and Cleaning Villages 
are being opened every week. ye Right now, Norge can 


deliver everything you need to get started immediately 


in this fast-growing new consumer service. 3 There is no 


need for you to pay the penalty of waiting, or of missing 
out on the best location in your area. y¥ First in experi- 
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cleaning Village 


NEW JERSEY 


Taundry Villag e 


= 


ence in coin-op drycleaning, Norge can give you actual 
operating facts you want to know. vy Whatever your im- 
mediate plans, it will pay you to know all the facts about 
the Norge Laundry and Cleaning Village. Ask us for them 
today! 


Norge Commercial Sales, Dept. A2 
P.O. Box 767, Hinsdale, Illinois 
Telephone Chicago WHitehall 4-0700 
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Detergent tests 

continued 

midity, load sizes, load classifications 
et 

It is most important in detergent 

study to eliminate as many operating 


variables as possible Solvent samp! s 


were taken frequently and analyzed 


for such things as color, nonvolatile 


build-up, and moisture. We started 
with new solvent and a thoroughly 
cleaned system. In addition to om 
regular cleaning performance test 


swatches, we carefully inspected the 


loads and we also included al special 
swatch with common spots and stains 
of various descriptions. We used seven 
different fabrics including acetate 
Orlon-wool 
wool and nylon 

The 
lected as tvpical of those encountered 


| shows i spot 


cot 


ton Dacron-wool, ravon 


spots ind stains have been se- 
by drve le 


ted swatch. The 


ters 


spots are grass, grape 


jelly Coca-Cola, mustard ketchup 
chocolate milk, gravy and green pea 
soup; mn short variety of tood and 


bever ive stains 
1 shows one of our clk 


test 


eady be familiar 


Figure ining 
which 
Swate he S 


standardized for 


performance with 


you may al 


pieces 


are carefully 
salt 
also have 
cotton for 


sudal 
We 


ravon 


ind oily carbon soil content 


white pieces of wool 


and accurate readings of 
fraving encountered 
On ig 5 ir¢ 


extended runs 


tvpical results from 
in a drvcleaning svstem 
with no detergent at all 
base line data. It expected 
that use of anv detergent should im 


This is om 


would be 


prove most, if not all, of these figures 
Sugar and salt removals are 1.6 and 
5.9 percent removal respectively, with 
carbon soil removal 11.7 percent 
Without detergent there was littk 
removal evident on most of the spots 


On our “stain removal in- 
a score of 20 out of 168 was ob 
Chere little wrinkling on 
any of the swatches. and practically m 
felting 


and stains 
ce 
tained was 


These characteristics would 


62 


seem to bye 


not at tergent Is us 


no probl 


as to whether 


Drycleaning results with detergent 


As I mentioned before 


gents today have re 


ture Ts 


diligently s« 


al merit 


arched for 


most at te: 


Manutac 


be 


materials, and produ ts are rather con 


centrated 10 
bought 
( hanee vou W 
solvent or wat 
contusion con 
which 
luct “A a 
to product “I 
product “ 
is that « 

Does 
difference? On 
tects of 
tration in 


cle 


proce 


concentration 


water-soluble 


de tergent 


Vea 


rS ado 


there was 


whe 


a food 


vou 


ere buving 9O percent 


Cl 


ure 


cerns concentration 

nts should be LISCC 

t | percent equis 


concentration 


Fig 


the di 
without added moisture 


Increase 


soil 


marke 


6 we 


vele aning 


movals 


percent? 


mecentration too low? 


any 
the 


itest 


l. Is 


ilent 


Can 


be used at 1% percent, o1 


real 
et 


increasing dete rgent concen 


svstem 


note 


As dete rvent 


that 


ise 


Even at the 4 percent concentration 
soil removal Was ob 
tal red 
The drycleaning bath was rather 


dry; relative humidity was around 35 


percent when these runs were made 
No moisture was added except what 
little bit the garments contained. Non- 
volatile rather but 
I'll sav more about this later. Even so 


Fig. 7 


matter was low 


the graving was slightly high 
er than for a no-detergent svstem. Pet 
haps this is because more si il is re 
leased into the svstem 
On Fig. S we se 


ture was adde] to 


that when mei 
this particular ck 


tergent, and relative humidity was 
brought up to 75 percent, the level 


of soil removal increases. In fact. wa 


cent 


ter-soluble soil removal at the 1% pe: 


detergent concentration with 


moisture was higher than the soil re 


moval at 2 percent detergent level 


without moisture 


On this parti ular detergent. at low 


control 


oncentrations, moisture was 
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DRYCLEANING 
PERFECTION! 


FAX gives you the cleanest cleaning 
the world has ever known! 


FAX is specially designed for 
PETROLEUM SOLVENTS. 


FAX makes garments come SOFTER, 
BRIGHTER ... gives greater BRILLIANCE. 


FAX MEANS MORE PASS-UPS—MORE 
PROFIT TO YOU! 


FAX removes spots better . . . car coats 
are cleaner. 


ELIMINATES COSTLY LINT REMOVAL 


—AGAIN ... MORE PROFIT FOR YOU! 
‘ FAX is easy to use, easily tested: 
Simple as ABC_(ALWAYS BUY CALED!) 


_ FAX is perfect with moisture controls . . . 
actually needs no controls. it's the greatest 


FAX is the cheapest soap you can buy... 
lasts and lasts! 
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Detergent tests—continued 


difficult. Both control devices with 
which bath is fitted allowed the 


mormsture range to be overshot or un- 


lershot by as much as 5 percent. As 


ergent concentration in reased, the 


art wed consider 


wolatile build up is questi mable 
Wi wtually didnt dry 
clean enough garments to build 
nonvolatile ( neentration from the vial 
ments themselve Most of the nonvo! 
itile hown he 1 dependent upon 
the detergent ntration As we 
usually not 
matter IS 
extraction speed ind 
ther things besides the actual 
f the detergent. Many 
rep rted in ow bul 
nonvolatile does not 
nitely but levels ofl 

rvcleaning 
m this part! ular cle 
val is increased cor 
use ot this dete rgvent 
ind it is more efficient to use it with 
moisture than without. If used with 
moisture and moisture controls, then 
1} ans the high 


rie ti vive more con 


mcentrations 
idvisa 
sistent results 
Remember that this limited 
has been presented ol Vv wal 
explaining what type 


Remember, these ar 


hope to obtain 
our plans for 1961. With that in mind 
how will such information be mad 
available? We hope 
appropriate NID bulletins. Perhaps ar 
example will make it clear 


to publish ton 
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Fig. 


How will it help you? 


Our Cleaning Pertormance Tests 


have been available for some vears 
We have built a backlog of detergent 
performance as reflected on our test 
piece with its admitted limitations 
You will be able to compare your own 
figures with standard figures, for a 
given detergent at a given concentra- 
tion. If vours are significantly lower 
that the 
ilerted that vou are not getting every 
thing out of vour detergent that 


can give with proper operation 


published data, you will be 


For example, maximum graying on 

standard test piece of rayon might 
be found to be 3 percent in one of our 
standard dark loads, run under con- 
trolled conditions. If vou cannot kee p 
vours below 8 percent with the samc 
detergent at the 
then something other than the deter- 
gent is wrong in your system. It 
may be a pump problem, a filter fault 


same concentration, 


poor moisture control or something 
else, but in any event the published 
detergent evaluation has helped you 
You can use the information to intelli 
gently select the type of detergent 


that will mect your particular require 
ments 

How often will detergents be evalu 
ated? We do not foresee a system like 
our annual mothproofing or water re 
pellent report, but rather a series of 
bulletins published, perhaps one on 
each detergent, as information be 
comes available and is thoroughly 
checked. It requires much longer to 
evaluate a detergent than either a 
mothproofer or water repellent. A de- 
tergent will require several weeks of 
evaluation, compared to the relatively 
few hours adequately 
evaluate a water repellent or moth 
proofing agent. Consequently, testing 


required to 


any number of detergents over a short 
period is not feasible with our labora- 
tory limitation. 

The coming years will require in- 
tensive effort to upgrade the services 
of professional drycleaners. The wide 
choice of detergents and operating 
conditions, for maximum cleaning of 
a wide variety of loads, is one advan- 
tage that the professional drycleaner 
has. He must be prepared to maintain 
that advantage over any and all of his 
competition. 7 7 
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More Customers Prefer Huebsch Tumblers Than Any Other 


APRIL, 


HUEBSCH TUMBLERS ARE DEPENDABLE 

Huebsch tumbler-dryers are known for their dependability. 
The simple gearless drive, sealed bearings and sturdy 
cabinet construction eliminate costly attention. Fifty years’ 
experience in manufacturing commercial laundry and dry 
cleaning equipment dictate many of the “added-strength,” 
“quality-plus” features. 


HUEBSCH TUMBLERS ARE ATTRACTIVE 


Women prefer the uncluttered look of Huebsch units. Sturdy 
bumper and kick plate protect appearance from unsightly 
marring. Huebsch tumbler-dryers come in a choice of many 
colors. 


HUEBSCH TUMBLERS ARE EASY TO OPERATE 

Huebsch tumbler-dryers are guarded with the latest safety 
controls and features. Customer controls are within easy 
reach... easily set...easily understood. Customers need 
not concern themselves with cleaning the lint screen. Con- 
venient loading through large door which opens and closes 
at a touch. 


HUEBSCH TUMBLERS DRY CLOTHES "JUST RIGHT" 

Easy to use temperature selector offers a wide range of 
temperatures for various fabrics. The large Huebsch cylinder 
with the big 37"’ drop results in fluffy, wrinkle-free drying. 


MILWAUKEE 1, WISCONSIN 


FIRST IN TUMBLERS...FIRST IN FEATURES 
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How to prepare ads 


propriate copy) how you clean adults’ 
As a service to our readers, Author Dechter will study 


ads they submit, and offer suggestions in this section. 
As in this article, your plant name will be deleted from 
the reproduction of your ad. He's also available to 
answer specific questions about advertising. Send your 
problems and ads to The Editor, THe Nationa 


garments, children’s clothes, drape 
ies, furniture covers, rugs. Let's take 
another example: men’s shirts. Show 
a picture of wife or secretary with ad 
miring eves as she looks at a gent 


man wearing a freshly laundered shirt 


Cvieaner, 466 Lexington Avenue, New York 17, N. Y. either in a home or office sitiation 
Then your smaller illustrations could . 
show packaging of shirts, treatment 
By MERWIN DECHTER Do you mean, for example, that if | am of collars, buttons replaced, ete 
advertising draperies, | should show a 
What does a customer look at first when complete room setting? Sounds easy for plants that can afford 
he or she reads an ad? Yes. Even though the illustration may an art department, but how about the 
rhe psychological principle describing not stress the draperies, it still is bette cleaner who cannot buy art? 
attention savs that “other things being to show a very stvlish, well-decorated Believe it or not, your newspaper has 
equal the eve will be attracted to the room scene with dr iperies in it I'd several files of cuts that vou can use 
largest mass of contrast.” In vour ads like mv room to look like that” is the to illustrate vour services in use. Also 
the largest masses will be either the reaction we want to provoke in the manufacturers’ mats have similar illus 
illustration or the headline person who looks at the illustration trations 
But, not all manufacturers’ mats have 
What does the principle mean in terms How about ads that are large enough them 
of how to illustrate our drycleaning ads? to show many of our services? Right’ But some do—and ther 
Because we want to tell our prospect Best in such an ad would be to hav nothing in the rules that savs vou 
ive customers what our services can i large illustration showing, for ex cant borrow from one mat to dress up 
cdo for them, it is best to have the illus imple, a family group within a well the ad of another mat. Work w th 
tration show the results of our services lecorated room. Then vou can point vour newspaper idvertising solicitor 
. . vv 
Advertising Analysis No. 4 
If vou must offer trading stamps 
ther LiSé every 1\ tilable idvertising ( NAME ) CLEANERS 
ind sales promotion program possi 
ble to promote them. Consider stamps ' SHIRT SERVICE r 
1s a tool you must work, and worl we: 
ind work amain GIVE YOU WONDERFUL 
Goethe bal ods | KORN STAMPS 
tribute ¢ mipons for bonus star ps with Be 
devic Practically all stamp compa- ™ 
nies offer to print and distribute this KING SIZED VALUES 
frees sou pay for {he SPS) AWE 20% CASH and CARRY DISCOUNT 
rf; Organize vour sales message a ON 
caretull is vou would a newspaper DRY CLEANING ONLY 


id. Offer benefits to customer for us 5 HR. SERVICE AT WO EXTRA CHARGE 


ms VOur services prove what vou WE OPERATE OUR OWN PLANT - EXPERT TAILOR ON PREMISES 


cla mW th reason why 
Be sure, too, that vou use vour sig 5 DRESS SHIRTS 
nature curt { immediate ind easy SPECIAL LAUNDERED $1-00 
identification 
Caution: Make your minimum pur 
hase to q lity for the extra stamps 
is small a possible the purpose ot 
+] 


KING KORN STAMPS 


WITH PURCHASE OF $1.00 Of moRE 


Sil 


is fo attract net 


cet 
customers. Therefore. make it as easv 
Tees COUPON VAUD 
as possible for the new customers to tovenae 14, seen 


respond to vour offer 


| 
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AJAX Topper-Matic 


Finishes trouser tops automat- 
ically in one lay — neatly with 
a minimum of handling. New 
design gives you ease of hand- 
ling and a consistently uniform 
top every time, plus finest 
quality finishing at the utmost 
economy. 


A new modern concept in topping and legging 
is changing the pace of the industry — FASTER 
THAN EVER. 


AJAX Automatic 


Pants Finishing Unit 
now cuts out seven 
steps in pressing 
trousers . . giving you 
better quality in 
one-half the time — 
with 3 Simple Lays 


Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


4 
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AX Legger 
Fully automatic . . . equipped 
ati 
quality of pressing. Equipped », 1Q9C 
with AJAX Sensitive Pressure 
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Ad Clinic 


ontinued 


he'll show vou how to combine ele 
ments of different mats to make an 
ettective ad 


Do the illustrations of our services in use 
have to be the largest part of my ods? 
No. In fact there are times when small 
showing 


sed with a large illustra 


linne your service in 


tion of any one item—say a picture ol 
your routeman delivering clothes to 
i door Then, these small cuts flay I 
the ad, make 


it more sales 


it more attractive, give 


tppe il 


What kind of pictures make the best 
illustrations for my ads? 
In general, trv to find artist renditions 


In other words, trv to avoid using 


What's wrong with photos? 
These are e] roduced through an en 
hnique known as_ half 
halftones 
vith extra ink lool 


mad seem to SE 


wspapers thes 


irp repro 


Whot are artists’ representations? 


Phere ire Se\ ral kinds the most co 


mon is the line drawing. Here the ar- 
tist uses black and white, using solid 
the black. This technique 


is used in the comic pages of youn 


lines for 


newspaper and is the best example 
of line work. Wash drawings by ai 
tists also may be considered as line 
work, but the shades between black 
and white are not as exacting as they 
are in photographs. Therefore, in the 
event of filling in, the extra ink al 
most looks as though the artist in 
tended it to be there 


How can | tell the difference between 

a photograph and artwork on a mat? 

The mat of a photograph will look as 
though it had been pressed through a 
fine screen, and the surface where the 
picture is will feel rough to the touch 
Artist line work will have solid, deep 
indentations in the mat, almost. to 
the point where they can be used as 
i. trough to guide a pencil through th 


ntricacies of the drawing 


Where can I get more information about 

different artwork techniques for my ads? 
First place is from your newspaper 
solicitor. Or, you may want to consult 


with an engraver in vour town. Or a 


letter addressed to this department 
will bring you samples of the tech- 
niques described in this Clinic for in 
formation and guidance. #7 7 


Next chapter: How to write head- 
lines. 


Engineering —from 54 


service, ofr has 
Betore 


tearing down any compressor, make 


old, has seen Sever? 


been abused and neglected 


a thorough check of all its accessories 
and controls. That includes pressure 
switch and release valve, pilot or trig- 
ger valve, unloaders, belts, check and 
safety valves, ete 

If a major “operation” is needed 
contact the dealer 
pair work. Or hell suggest a reliable 


He often does re 


local shop. In any case make a careful 
blindly 

compressor apart. Then use 
Thev ll fit. and they 


stand up better than “just as good 


diagnosis before tearing a 
parts should 


parts. = + 


Don’t let LOW AIR PRESSURE 
give you HIGH BLOOD PRESSURE!...... 


Play it SAFE 
with dependable 


KelloggAmerican 


Superior Kellogg-American engineering and workmanship 
assure longer trouble-free life. 

Kellogg-American air compressors give efficient, 
low-cost service by delivering more USABLE FREE 


For full details, 


write to: 


AIR per kilowatt hour. 


Warehouses and parts depots are strategically located 
throughout the country to insure prompt shipment. 
Choose from over 250 different standard models from 


V3 thru 20 HP. 


KelloggAmerican 


DIVISION SCAIFE COMPANY ¢ PITTSBURGH 35, PA. 
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REMA OVERHEAD 


Dri-Vac Air Vacuum 


GIVES YOU 

BIG PRESS CAPACITY 
WITHOUT USING 
VALUABLE FLOOR SPACE 


ORIGINATORS 
OF VERTICAL 
VACUUMS 


REMA CORPORATION 
NORWALK, CONN. 


The new Rema Overhead Dri-Vac mounts overhead out of the way from 
the presses and leaves the floor area free for more compact and efficient 
work-flow arrangement. 


Exclusive with Rema, the Overhead Dri-Vac is easily attached to the ceilings 
or rafters and eliminates cluttered floor piping. The unique design provides 
big-load capacity with models available to serve 5, 8, 12 or 16 presses. Truly, 
a great space saver and profit maker. 


All models of the Overhead Dri-Vac are powered by the famous Rema air- 
craft type turbine which reduces steam consumption considerably and greatly 
improves quality of finishing. The unit is delivered complete with metal 
fittings at sides for easy, inexpensive installation, rugged 12 gauge steel anti- 
corrosive treated condenser tank and complete drain assembly for automatic 
disposal of condensate. 


REMA CORPORATION 


REMA 45 RUBY STREET 


NORWALK, CONN. 


Please send me full information regarding the Rema 
Overhead Dri-Vac Air Vacuum Unit. 


NAME 

NAME OF FIRM 

ADDRESS — 
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Different colored machines provided different colored tickets indicating 
types of service desired 


Large chart on the wall shows customers where the tag should be 


placed on each type of garment 


PANTS—Work 

Children 
BLANKETS—Single 
BLANKETS——Double 
DRAPES—Plain—Each 
CURTAINS—Plain—Each 


CLEAN & FORM PRESS (red) 


SHIRTS—Wool-—Rayon 
SKIRTS—Plain 
SWEATERS 
JACKETS—Sport—Suit-—Blazer 
Waist-—Band Type 
COATS—Ladies’-Men's 
Top Coats—Car Coats 
Mackinaws, Toppers, Etc. 
WINTER O’COATS 
ALPACA LINED—Fur Trim 
DRESSES 


CLEAN & PRESS (green) 


PANTS 
SUITS 
COATS 


CLEAN ONLY (yellow) 


kept by the customer as a receipt 


Attendant runs a one-man operation; 


spots, finishes 


1 Ticket $. 


2 Tickets 
3 Tickets 
1 Ticket 
1 Ticket 


1 Set of Tickets $ .35 
1 Ticket 25 
1 Ticket 35 


1 Ticket 


2 Tickets .70 
3 Tickets 1.05 
4 Tickets . 1.40 
2 Tickets .70 


2 Tickets $ .50 
4 Tickets 1.00 
4 Tickets 


SELF- 
SERVICE 
MARKING 


Reduces labor, 
collects 
in advance 


By HARRY YEATES 


Prices are posted above the three tag 
dispensers on cards of same colors as 
the corresponding machines 


THE NATIONAL ccs 


tends counter, 


Pairs of marking tags are dispensed by coin-op units, 


one tag for garment identification, the other being 


cleans, 


ANER 


th Ait lows & - 
75 4 
25 
. 
| 
| 
| 
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Attendant advises type of service suited to particular 
garments Customer places marked garments in 
receiving basket off end of the counter 


Customers seem to ap- 
preciate ‘cafeteria’ dry- 
cleaning service, show 
considerable discrimina- 
tion in choosing the right 
service for each garment 


Garments on finished-work rack are grouped first by Reverse of identification tag is designed to 
color or tag, then by serial number. No need for take customer name and address. Middle 
customer's name to find garments, as customer's re tags are customer receipt tags. One on 


ceipt tags show both color and number for matching right is mate to its neighbor, with match- 


with those on the rack 


THE 
eastern watching 
with interest an experiment by Nathan 
Zatz in having customers mark their 
own garments. This is done at his 
Coin-Op Kleanerette, which had been 
open 13 weeks in Framingham, Massa- 


DRYCLEANING 


Massachusetts — is 


industry in 


chusetts, at the time of our interview 

The heart of the system is three 
coin-operated marking-tag dispensers 
bolted to a shelf on the customer side 
of the call office. One machine is paint 
ed vellow, dispenses yellow tickets for 
“clean-only” service. The center ma- 
chine is red, and its red tickets buy a 
“clean-and-form-press” service. Green 
tickets from a green machine pay for 
the regular clean and full-finish serv- 
ice. 

The vellow and green machines 
take quarters only, and their charges 
are all multiples of 25 cents. The red 
machine produces tickets only for 35- 
cent deposit (a quarter and a dime). 
All its charges are in multiples of 35 
cents 

Each quarter deposited (or quarter- 
and-dime in the red machine) pro- 
duces a pair of marking tags. These 
have identical serial numbers. They 


ing serial numbers 


also have the last three numbers of 
the serial number repeated in large 
figures for ready identification at a 
distance. 

One tag in each pair reads “attach 
to garment” and is pinned or stapled 
to the garment by the customer. A 
chart on the wall shows where to put 
it, and the attendant is ready to advise 
if necessary. When the charge is a 
multiple of the single ticket price, sev- 
eral tickets are bought. For instance, 
cleaning and pressing a suit requires 
four 25-cent tags, all of which are 
stapled to the garment. To clean and 
form-press a topcoat requires attach- 
ing two 35-cent tags. 

The mate to each tag is a receipt, 
which the customer keeps. These are 
presented when reclaiming the gar- 
ment. Finished garments are racked by 
color of tag first, then numerically un- 
der the color. Thus all ot one person's 
order is likely to be grouped under 
each service, although possibly scat- 
tered through the three services. There 
is no need to have the customer's 
name, except as protection against loss 
of the claim tags 

It is still too early to tell how the 


service will go over. Dollar volume to 
date has split about equally among 
the three types of service. Customers 
seem to have taken to this coin-op 
self-service very readily, and with a 
minimum of Carefully 
worded signs make each step clear, 
and answer normal questions in ad- 
vance. For instance, one reads: “Clean 
& Steam is for clothes and other items 
that need to have wrinkles removed, 
but do not require pressing to restore 
pleats and creases.” 


contusion. 


One-man operation 


This completely self-contained clean- 
ing plant is operated and staffed by 
only one person. He makes change, 
tends counter, cleans, spots and fin- 
ishes. He is equipped with a 40-pound 
hot cleaning unit, a utility press, coat 
steamer, puff irons and steam ironing 
board. 

It is anticipated that alone he will 
be able to handle up to $500 a week 
in cafeteria-type volume. The same 
poundage in traditional clean-and- 
press would probably run around 
$800, and require four employees. 7 7 
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New Louisiana officers, left to right 


William Blackman 


1 Ogde jr esident 


ce-pr 


secretary treasurer 


Crawford R. Frye 


Pelicans have full bill 


nal 
ine 


| 


PHAN members 
the | 
\ r 


260 
vundry 
list of 


he 


ikers ad 


+} 


ition ia 


ir¢ 
iscuss current brit 
organization s | 
Ne Orleans 
meeting was held 


tel 1 the 


Phe 
e He 


city 
it thre first 


mecap 


said 


ut th 


“who her OWT Cal 


gas. oil, tires 


her laundry 


on 


IS Oe 


He urged Louisiana pl unt ¢ 


SCTVICCS 


that the 
ind 
( le aning to \ 
tor 


cash 


whom \ 


front 


supe! 


incl 


then moneys 


mmended Cal neg 


\ 


finishing 
itternoon 


llen of Allen ai 


liscussed plant lay 


rrangements in 


n 
Itt 
il 


( 


ry 
) 


perity. Compat 
minis 
the 
id 


mp 


John \ 


vou 


msturance 


ike 


offices 


SESSIOI 


will call 


her 


textiles main 


Harry G 


changes that 


scribed various laundry procedures 

Mr. Cooper pointed out that people 
who buy high-priced clothing want ex- 
ceptional cleaning service, and_ that 
many cities already have plants that 
specialize in handling such garments 
at pre mim pric es, sometimes as muc h 
as $5 per suit 

rhe 
1961 
dance at the he adquarters hotel Sat- 
They are: president 
Crawtord R. Frve Drive 
Irie Shreveport; vice-presi- 
David Ogden, Jr., Ogden’s Qual- 
Cleaners Bastrop secretary 

William Blackman, Louisiana 
Cleaners, Shreveport. Calvin H. Wei 
ser of New Orleans was reappointed 


and W. J. Edgett 


was named sergeant-at 


association's new officers for 


were announced at dinnet 
urday evening 
Youree 
Cleaners 
dent 
ity -treas 


executive director 
New Orleans 
arms 

At the 
day morning, featured speakers were 
Everett H. Brink, American Institute 
of Laundering: G. F. DeLorme of Sig 
nal Chemical Manufacturing 
pans Thomas J. Donohoe 
tional Institute of Drvcleaning 

Mr. Brink told his listeners 
other things 


final convention session Sun 


Com 
and Na 
among 
that counter girls should 
Mi 
DeLorme said that “the competition 


be trained to handle complaints 


of the future is the coin-operated dry 
cleaner,” but that the coin ops will also 
help to point up the advantage of the 
ottered the 
le anet 

Mr. Donohoe 


audiovisual 


services by professional 


who showe d all NID 


sales training film-strip 
pointed out that drycleaning salespeo 
ple must have confidence in the ability 
# their plants to perform the type of 
the Conh 
and enthusiasm should be 


all 


confidence builds sales 


SETVICES customer wants 


dence ce 


veloped ilk sale srooms because 


Sales training 
he said, should be 


a continumad pro 


SS 


Gophers smash attendance record 


the 
Nicollet 
d 15 


Min 


s figure 
detergent 
Without the 


snitter 


lide S¢ le 


clarification 


An that | 
Is 
tricity 


with a 


he estimates costs 


mild run ¢ loser to 51 cents per load 


Phe 


rice 


wecept re sponsibility where 


sh 


have 
mers 


50 


cust 


ot 


ipp 


per 


rtcomimngs 


The 


of 


terms 


drve le ining 


rechatt 


iverace com-op 


and tend 
there 


vac 


load 
base prices 


Ss iid 


sniltet 


cents 


solve rit 


been no claims to cate 
the bargain 
to 


are 


trans 
for 
Mr. Ba 


low. “is about S6.50. But | have 


loads containing as mans 


seen 
as 20 sweat 
which a customer estimated 
she saved about $14.” 

Selling Wal 
lerstein Company, urged members to 
their to make their 
promotion advertising programs 


on 


Creative Paul Jacobsen 


use Imagination 
and 
more appealing 

He suggested that drvcleaners wake 
up to the fact that they have to edu- 
the them with 
their professionalism and explode old 


The best 


cate public. impress 


mvths about drvcleaning 


\ 

x 
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j | \\ \ Crosle, ustomers quality 
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disc the use of automatic controls tside technical |  s ns 

¥ in the modern drvcleaning plant Bal Spe akers at the ! oP 
four J. A t of Armour & Co., Indus lnded Dean C, 
trial ip 1) explain ad the \ [ric who i\ 
proper use of softening agents in cor ut and workflow ._ ii ms ee 
nect vith finishing no-starch shirts wodern drvcleanii 
in ge | etl ene il sale S man ( Oper of The 
wer of White Machine Company, who spoke of th 
j | hi i iber nave t ken place 
ot stens ti nld take to increase tenance nclustrs 
ik tt office Chemi il who cle 
A RECORD 542 members of the Mi pound loads per day oh: 
{ nesota | trite Laund \ ll cost per evel 
| Cleani turn mit f 

| 
convention at the Hote 
neapolis. Januarv 14 a 
com-ops and s were 
| 
mterested bout new tec! 
niques and qu lity control 
vs, St. Joseph, Michigan, told 
il { his the |_| 
, 
coin-operated drvcleaning field. He ited in 
said nachines average 12.3 eight standard i 
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Laundry Washer-Extractors 250-600 Ibs. 


Petroleum Machines 45-450 lbs. 


WASHEX MACHINERY CORPORATION 


@ 192 BANKER STREET. BROOKLYN 22. N.Y. @ 
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Conventions— ontinued 


starting point, he said, was to read the 
NID report on customer motivation 

As an ¢ xampl of creative advertis 
Ing he showed a slide of an operator 


working a steam-ail finisher. The title 
for the ad read: “We don’t crush vou 
garments, we give them love pats 


with a pillow.’ 
Human Relations: In his talk, “People 
Are Your Business,” sales management 
Victor Oakley 


that an awareness of peopl and their 


consultant sted 


motivations was essential to the suc- 
cess of any business operation 

The only way 
work together,” he 


good grip on the common denomina 


to get people to 


said, “is to get a 


human behavior 
Here is his list of 
denominators of human behavior: (1 

wants to do the right thing, 
wants to find better tech- 
everyone has pride In his 
workmanship ! 


tors ot 


and pull 


five basic common 


Evervone 

everyors 
niques 
evervone wants to 
and (5) 


“belong, evervone wants to 


eam the respect of his fellows 


The following MIL( 


re-elected to a second term of 


officials were 


offices 


Roger Foussard, Model Laundry, St 
Paul, president; G. Raymond Thiss 
I iW le rs ( le aners Roche ster vice 
president ind Lester J. Mevers, Mey 


ers Cleaners. Glencoe, secretarv-treas 


urel Tom O'Neill 


MOTH 
PROOFING 


Heading the Oklahoma drycleaners for the coming year are, left to right: W. E. Brasel, secre- 
tary-treasurer; M. T. McCormick, second vice-president; W. F. Griswold, first vice-president; 
L. J. Nieman, president 


Sooners optimistic 


BREAKING ALL previous attendance 
records, the 
tion ot the 
Drvck ners, 


thirty-first annual conven- 
Oklahoma Association of 
rhe ld Okla- 


wound up three days of 


recently in 
homa City 
entertainment and business activities 
on a note of optimism in spite of warn- 
ings of the impending advent of coin- 
Op ¢ le aning on a mass scale. 
Highlighting the convention 
Albert E. Johnson, direc 
tor of trade relations for the National 
Institute of Drvcleaning, whose sub- 
ject was “How Textile Standards Work 
for You,” and J. M. Chisholm, Sani 
tone Division, Emery 


“Your 


Coins or Dollars + 


were 


addresses by 


Industries, Inc 


who spoke on Profit Future 
Telling his audience that no other 
industry is familiar 


with what happens to garments after 


group or more 


they are in the consumer's hands, Mr 
Johnson declared it is the re sponsibil 
ity of the that the 
garments are handled correctly 


drvcleaners to sec 
to re 
tain their original appearance 


Instead of looking at NID skepti- 


cally Mr. Johnson said, the textile 
and garment industries want to be- 
come members. They would be desig 
nated Textile Affiliates, and would be 


ot great he Ip in reducing the 30,000 


complaints the association receives 
each vear 

manufacturers Mi 
Chisholm stated, are 


production | 


The coin-op 
now on a mass 
scale ind in the not too 
distant future will start a promotional 
directed to the average 
He warned that the only 


campaign 


housewite 


way to forestall or compete with this 
do-it-vourself advertising is for the in- 
dustrv to convince the public that it 
takes vears of training, expert super- 
vision, and careful techniques to pre- 
serve and protect valuable garments. 

“To delay the acceptance of do-it- 
yourself drycleaning machines,” Mr. 
Chisholm said, “it is up to each indi- 
vidual firm to do its share of public 
relations work, consumer education, 
and to carry its share of the total pro- 
gram.” 

An after-dinner speech on “How To 
Worry Successfully,” by Professor 
Stewart Harrel, director of public re- 
lations studies at Oklahoma Univer- 
sity, did as much to spark the feeling 
of optimism as any part of the pro- 
gram 

Included in the more than 1,100 
registered members were drycleaners 
Arkansas, Kansas and 
Missouri. Thirty-two booths represent- 


from Texas, 
57 members of the allied trades 
displaved products at the Municipal 
Auditorium. Over-all emphasis was on 


ed by 


efficiency and quality production to 
help the large and small operator alike 
in their efforts to delay the public’s 
acceptance of coin-ops. 

Officers chosen for 1961 are L. J. 
Nieman. Sterling Cleaners, Oklahoma 
Citv, reelected president; W. F. 
wold. Lawton, reelected first vice- 
president; M. T. McCormick, Tulsa, 
elected second vice president to re- 
place C. A. Roark, who has retired 
from the business, and W. E. Brasel of 
Clinton, reelected secretary-treasurer. 


( 


NATIONAL CLEANER 


; 

~ 

i[sorrs | | 

| ¥ 
| ) 

| a 

\ 

4A 

il hit dear and up 
74 THE 


Remove stubborn rust spots 
quickly with new formula, 


ANEW MEMBER OF STREET'S COMPLETE LINE OF 
DEPENDABLE CHEMICALS FOR FINER DRYCLEANING 


Complete kit instructor spotting bottles FREE! 


A real aid to both novice and master spotter. 
Kit contains 8 unbreakable polyethylene 
squeeze bottles . . . a $3.00 value FREE! Each 
bottle is imprinted with detailed instructions 
for its specific formula. Each formula bottle is 
readily distinguished by a different color. 
Each bottle has a special spout of the type 
most adaptable to its individual use. A must 
for every spotting board. 


Order Rust-muver and FREE kit from your Street’s jobber today! 


2 


561 W. Monroe St., Chicago 6, U.S.A 
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Utah officers include, left to right: Eddie Stephens 


and Lee Mendenhall, second vice-president 


president; Helen Owen, secretary-treasurer 


Utah votes to combine 


IN A MOVE to strengthen the organi- 
zation, the Utah State Dry Cleaners 
Association passed a resolution to ex 
pand membership to include laundry 
ind change the name to Utah 
State Laundry and Dry Cleaners As 
sociatior The 
prov il of the 


owners 
merger subject to ap 
Utah State Launderers 
Association was voted at the drv- 
cleaners thirteenth annual convention 
held at Salt Lake City February 16-18 

An optimistic tone prevailed among 
100 delegates, based 
outlook for increased business 
which has attracted a 


number of industries engaged in de- 


the more than 
on the 


in the state 


tense pr duction 


An acre and a half 


Continued from page 32 


gator bars. Rigid framing 
there 


Sagging or; dis- 


Passing segre 
of the convevor is necessary 
fore, to prevent any 
placement of the segregator bars lest 
they bump the slickrail tips 

The tips of the first pair of rails 
bevond the segregating station just 
barely lap the ends of the 
bars. Thus they 
only those 


segregator 
ena ce ind dislodge 
varment hana rs placed in 
the outside slots of the segre gator bars 
The tips of the second pair of rails 


are ¢ loser toe ther by the width ot a 


segregator bar slot on either side 
They will dislodge only the hangers 
in the second slot from either end of 


the bar The third rails re ach in tor 
the third slots from the end, and so 
on 


Once dislodged, the hangered gar 


ment slides down the ce signated prob 


ing rail to a position ne the finishing 
unit best suited to its finishing needs 
Three supervisors lift the 


the segregator 


work from 
drop-off lines and 


place them on the finishers feed lines 
Incidentally, these supervisors wear 
professional shoe-type roller skates, in 
orde to move quickh ind ¢ isily 
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Improved public relations was the 
major theme of the convention speak 
ers. In discussing “Modern Merchan 
dising and Promotion Methods” Morry 
Friedlander of the Davies Young Soap 
Company stressed good public rela- 
tions as well as good workmanship. In 
her talk on coin-op drycleaning. Dr 
Dorothy S. Lyle, director of consumer 
relations for the National Institute of 
Drvcleaning, also ¢ mphasiz« d the need 
for drycleaners to establish good pub- 
lic relations as the countermeasure. Dr 
Lyle described the coin ops shown at 


the recent NID convention, and dis- 


cussed their meaning to the industry 
spe akers were Delores 


Other 


liott, director of consumer education 
and public relations for Dow Chemical 
Company, and Ross Thorsen of the 
Salt Lake Industrial Relations Coun- 
cil, who told how legislation affects the 
drycleaning industry. 

Something new in convention enter- 
a bowling tournament. 
More conventional features included a 
stvle show 


tainment was 


social hours and the wind- 
up banquet. Special honors were paid 
to Thomas Slater, honorary president 
of the association, and his wife. At 
84, Mr. Slater is still active head of 
Regal Drv Cleaners, Salt Lake City 

Chosen to succeed Ferrell Coombs 
of Salt Lake City as president of the 
Model 
Laundry. Ogden. Other officers elect- 
ed were A. P. Naegelin, Vogue Clean- 
ers, Salt Lake City, first vic e-pre sident 
Lee Mendenhall, Universitv Cleaners, 


group was Edwin Stephens 


Provo, second vice-president and 
Helen Owen, Mvers Cleaners, Salt 
Lake City, reelected to serve her tenth 


year as secretary-treasurer 

New directors are Mr. Mendenhall 
and Lee Bollschweiler, Salt Lake City 
Holdover directors: Vi Squires, Logan 
Elmer Shelton, Spanish Fork; Dak 
Secrist, Diki Sandall and Wayne Jack- 
son, Salt Lake City; Lloyd Jacobsen, 
Ogden: Vern Philipsen, allied trades 
representative, Salt Lake City, and 
Past President Coombs. 7 2 


about the big finishing department 
The skates enable just three super- 
visors to efficiently 
line of 108 presses and a silk line of 


35 presses 


supervise a wool 


Finished work is inspected at the 
unit. It is returned to the finisher at 
that point for anv necessarv touch up 
For spotting or repair work, a garment 
Then it 
with all the 
garments to the final seg- 


1S flagged bv the mspector 
continues by 
rest of the 
regator 


convevol 


Here the segregator operator plac es 
garments flagged for spotting or r 
pair on a separate conveyor to a spec- 
ial unit near her station. This has a 
spotting board, repair facilities, and a 
press and Ironing board for retouch- 
ing garments before returning them 
by conveyor back to the s« gregator 

There are also 60 drop-off lines at 
the final Station. Since 
Swanson’s has nearly 60 store outlets 


segregation 


i specific drop-off is assigned to each 
outlet 

One segregating girl, according to 
Mr. Swanson, is able to sort garments 
at the rate of 1.000 pieces per hour 

From the stream of finished work 
the segregator also quickly breaks out 
the plant-store work. This is conveved 


to the front office for assembling into 
orders Then it Is reconve ved back to 
call-office storage lines to await being 
called for. Work for the 


trucks is handled similarly 


seven route 
Routemen push their loads from 
their delivery racks onto an express rail 
that leads to the back door of the 
plant. At the loading dock an extension 
pipe connects the express rail with the 
truck’s own rail. The routeman pushes 
the load on into the truck without 
ever lifting it a big 
factor in returning work to the stores 
without rumpling. 


This has been 


In business in Sacramento since 
1944. Sal Swanson outgrew several 
plants with his rapidly expanding 


string of outlets and routes. The pres- 
ent plant is the outcome of years of 
planning by Sal and by LeRoy Spelts 
who has been with Swanson from the 
beginning 

These men feel that convevoriza- 
tion and mechanization to the nth 
degree are one major key to prosper- 
ity in the drycleaning industry. It is 
a big step towards reducing high labor 
costs at a time when coin-ops and 
other areas 
threaten the traditional patterns of the 
drycleaning market. # # 
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DRYCLEANER 


LOOK 


CLEANING 


Those estimated profits 

you’re hoping for from coin- 

op dry cleaning seem pretty 
glittering. But just stop star gazing 
for a moment and consider the facts: 
mere “CLEAN ONLY” is not enough! 
If you are to capture your full value 
and dollar potential from coin-op dry 
cleaning you need an operation that 
offers cleaning PLUS—plus all those 
services that meet all the needs of 
most customers. 


FAI WAY SYSTEM 


Kleanerette is the flexible, sicliitiies new system perfected (in actual 
operation) by American Permac to give you the strategy and ammuni- 
tion to win your full volume and profit potential. Kleanerette enables 
you to sell more work at more favorable prices with greater profit 
through THREE SERVICES: Economy (Clean Only), Regular (Clean 
and Steam) and De Luxe (Clean and Press). The most advanced ultra- 
fast cleaning and finishing equipment is combined with coin-operation 
and identification. Unrivalled low overhead (one attendant) helps make 
Kleanerette the most dynamic, competitive, profitable dry cleaning oper- 


ation in America. 
AMERICAN PERMAC, Inc. 


DON'T W AIT 1569 MERRICK ROAD, MERRICK. L. /., N.Y. 


clea ner (or a non- AMERICAN PERMAC NC-4-61 
pro f essional in- 1569 Merrick Rd., Merrick, N. Y. 

vestor) to captu re YES! I'm interested in KLEANERETTE! 

your market. (1 CLEANING STORE () DEALER 

KLEANERETTE is 
fast to set up, easy 
to finance, simple to 
operate. Dealer in- 
quiries also invited. 
Mail the coupon today, to 


NAME - 


FIRM 


ADDRESS 
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PERMETTE II 
COMPLETELY COIN-OP by PERMAC 
oe 
Makers of the World's Most 
Complete, Most Versatile 
Me Line of Professional 
THE SUBURBAN (25 LBS.) KW 
2 
4 
: 
THE UTILITY (40 LBS.) 
: 
Beet THE CONTINENTAL (60 LBS.) 4 
ee THE COSMOPOLITAN (120 LBS.) 4 


Life Expectancy Chart for Textiles: 
The chart National 
Fair Claim Adjustment Guide for Con- 
rextile Products has been com- 
piled by the NID 
the basis ot a 


accompanying 


Sumer 
It is being used as 


national fair claims 


guide to take the vue sswork out of 
adjustments made by drycleaners and 
has been approved in tentative form 
by directors of NID 


It is hoped that the guide, which 
lists the use ful life of different ty pes of 
house hold 


be come an 


apparel and furnishings 


will eventually American 


standard under procedures of the 
American Standards Association The 
guict s described by Albert E John- 


son, NID director of trade relations. as 
“the first atte mpt ever undertaken by 


i national association to resolve a diffi- 
cult area of consumer relations long 
given to controvers\ and dissatisfac 
TYPE OF APPAREL YEARS 
Bathing Suits . 2 
Coats 

(A) Overcoats 4 

(B) Topcoats 3 

(Cc leather 5 
Formal Wear 5 
Gloves 2 
Hats 

(A) Straw 1 

(B) Felt 2 

(C) Fur 5 
Leather Jackets and Coats 5 
Neckties 1 
Nightwear 2 
Raincoats 

(A) Plastic Film 2 

(8) Fabric and Rubber 3 


TYPE OF APPAREL YEARS 
Robes: 

(B) Other Fabric 2 

(C) Beach Robes 2 
Shoes: 

(A) Men's . 3 

(B) Boys’ . ; 1 
Shirts: 

Dress 2 
Sports: 

(A) Woven Cotton and Synthetic .. 2 

(B) Knit—All Types as 2 

(C) Woven Woolen ......... 
Slacks: 

(A) Wool and Blends 2% 4 

(B) Cotton and Synthetics .. 2 
Sports Coats 

(A) Wool and Wool Blends . a4 

(B) Cotton and Synthetics 
Sportswear—Other Than Shirts . 2 
Suits—Summerweight 

(A) Wool and Wool Blends 3 

(B) Synthetic and Cotton 2 
Suits—Winterweight 4 
Sweaters ‘en 3 
Underwear 2 
Vests—Fancy 2 
Work Clothing 2 

HOUSEHOLD FURNISHINGS 

Blankets 

(A) Heavy 10 

(B) Lightweight 5 
Bedspreads 3 
Curtains (Sheer) 3 
Draperies 

(A) Lined 5 

(B) Unlined 4 

(C) Sheer 3 
Sheets and Pillowcases 2 
Slipcovers 3 
Table Linen: 

(A) Fancy 5 

(B) Service 2 
Towels 2 
Upholstery 5 


Complete Management Course: Sey 


enteen students from 11 states and 
Canada recently completed the 56th 
Management Course offered bv the 
NID Shown from left, first row 
Garv |]. Cooper, Chase Cleaners & 
Shirt | inderers C-rosse Pointe 
Wood Micl George Belisle Pari 
sian Cleaners. Ine Woonsocket. R. I 
Harrv F. Ito, Kelley Original French 
Laundry, San Diego. Calif.; Gardiner 


Hulse, | Bellport Laundry, Bellport 
N \ How ird Larsen Roval Dry 
Cleaners Spring Lake Mich Roget 
Vandaele, Young Dry Cleaning, Hono 


lulu, Hawaii; Andrew Fotheringham 
therir sham’s Speed Service ( lean 
ers, Ltd Hamilton, Ont Canada 


Second row: Joseph  DiTorrice, 
Lakeside Dve Works Inc., Milwau- 
kee, Wis Robert N. Puariea, Vanity 


Cleaners, Milwaukee, Wis 
Kurz, F. Gusenburget 
W oodside N 
Model 


Tenn.: 


Ronald J 
& Sons, Inc., 
Ralph McNeely, 
Laundry Cleaner, Memphis, 
Robert Becker, National Laun- 
Great Falls, Mont 


Triangle Cleaners, 


dry Company, 
William Darlin, 
Juneau, Alaska 


Rear: Ronald L. Brossoit, Meltons 
Special Cleaners, Havelock, N. C.: 
Franklin E. Hollands, Hollands Dry 
Cleaners, Moorhead, Minn.: William 


Renaud, Newtex Ltd., Kitchener, Ont 


Canada 


Richard Farrington, Jr., Far- 
ringtons, Elmhurst, Il 


Joins NID Staff: Dr. Esther V. Alonso 


has joined the educational staff of the 
National Institute of Drvcleaning. She 
will be an instructor in applied science 
in the Institute’s general course. Dr. 
Ph.D. in Physical 
Chemical Science at the University of 


Alonso earned her 


Havana, Cuba, taught science in high 
schools there, and also taught physics 
to high teachers of Central 
America under a UNESCO program 


SC he | 


February Travels! The Institute’s Dr. 
Dorothy Siegert Lvle 
as director of consumer relations of 
the National Institute of Drvcleaning 
and as president of the 
Home Association, spent 
most of February traveling and talk- 


ing 


in het dual role 


American 
Economics 


5 


February 2, NID 
convention in Philadelphia, giving a 
report on coin-op drvcleaning. Feb- 
ruary 7 found Dr. Lvle in her alter- 
nate role at Jackson, Miss., addressing 
the Home Economics Section of the 
Southern Agricultural Workers. The 
next day she New York to 
serve as a panelist at the First Annual 
Conference of the American 
tion of Textile Technolog, 


she was at the 


was In 


\ssocia- 
The day 
following the conference saw Dr. Lyle, 
in her role of home economist, calling 
on Mrs. Roosevelt to 
lishment of a 
unit in that field. 
From this conference, Dr. Lyle pro- 
ceeded to Amherst, Mass., for a meet- 
ing with the staff of the School of 
Home Economics at the University of 
Massachusetts 


discuss estab- 
government research 


Then she returned to 
Silver Spring for a few days, during 
which she met with about 30 house- 
wives, all adult education students of 
tailoring. She also met with the head 


Continued on page 80 
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Only Through 
The NATIONAL CLEANER 


can you secure these helpful, how- 
to-do-it complete manuals - - - 
tools to build business, increase 
efficiency and raise profits. 


As a National subscriber, they are available to you and 
your staff. The coupon order form below is for your 
convenience. 


What 15 detergent manufacturers say about cleaning From a layout standpoint, how to make the plant more 
room procedures. efficient. Complete with ‘cutouts’ for designing your 
layout on paper. 
2. The Drycleaner's Guide to Management and 
2.00 8. Legal Decisions for the Drycleaner ........... 2.00 


Written by an attorney-at-law, this booklet covers 
court decisions on damage suits, employee problems, 
toxation, fire, theft, etc. 


A do-it-now manual that will answer day-to-day 
problems. 


3. The Care and Handling of Drycleaning Solvents . 1.00 


Getting the best results from your solvent. 9. Manual for Training Silk Finishers tense eens . 1.00 
40 pages of down-to-earth help in the training of silk 
Te Or Ren re 1.00 finishers to do a complete job, using all types of 
How to identify, clean, spot, and finish all kinds of equipment. 
fabrics. 10. Manual for Training Wool Finishers ........... 1.00 


Step-by-step textbook on finishing all kinds of wool 


5. Guide to Construction and Remodeling a<cevees Ole garments and using all kinds of equipment. 
Complete Package including costs, planning, construc- 
tion, heating, lighting, etc. Even includes help on 11. Storage for the Drycleaner ................. .50 
landscaping. Everything the drycleaner has to know for successful 
operation of a storage vault. 
6. Guide to Motivation .. 2.00 
Acclaimed by the industry as a history-maker. Tells 12. Guide to Shirt Laundering ................4.4. 1.00 


how to make more people want the services you sell. Making a Sideline Pay Big Profits. 


To order, check number and mail coupon. 


Special rates on quantities quoted on request. 
Name 


My check for __________ is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS. 


The NATIONAL CLEANER 


466 Lexington Ave., New York 17, N. Y. 
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Broadway call office entrance is behind compact car 
tretches to left 


beh 1 sign, laundry 


ha mpressive neon signs on 


coin-¢ 


both streets 


end of vault projects 
at left 


p is beyond car Driveway 


Back door on Broadway 


shopping center tor 


LIKE a 


remarked a cus 
tomer f Owen Cleaners, Paducah 
Kentuch But it looks like a hos 
pital!” She waved at the gleaming 
equipment and light-colored walls ot 
thre bright] illuminated bachelor 
livrnnocle then bustled into the equally 
flowing coin-op laundry next to it 

The Owen hy yps line one side of 
i id paved lame with unple space 
for parkn il thre thy le This 
property runs through the block from 
Kentucks Avenue t Broadway The 
mun plant ind call offic n Ken 
tuck \ve ‘ Fhe location is just in 
ide tl tral | iness cist t 

thy By ad ty it ‘ hye 
le t Ss ft d i 
deal ¢ par ip. B idwav had just 

trict. Kentucky Avenue remained 
The matchir uitbound 
TL i street is a block away on the 
other icle ot Broadw i\ trom the 
plant. The ‘ 1 outlet at Broad 

i\ taps thy re Val loops hye iV\ 
trathe. which is general] cistinet trom 
Kentucky Av e traffie 

But no matter how benehcial Broad 


wav ftrontade 


Owe ind Gene Katterioh: deter 


mined it should pay its own way. S 
they built on it a large st rage vault 
t bachelor | unary t com-op 
ind a second call office 

Extendin Diack fro the ain 
plant the se form one continuor build 
ing with an houregl la t. The 
boiler room lies at the narrow w ust 
[This recessed area also provides load 
ng space out of traffic for the brancl 
fice shuttle truck 

Althoug! the laundry ore 
steam, the coin-op is next to the boile 
80 


This draws coin-op customers 
into the middle of the 
lot. Streetside areas are left 
the drive-in traffic 


room, 
parking 
tre c for 


( onspicuous Signs 


cars 


it curbside and in front of the coin-op 
direct attention to it. 


Stora vault and = laundry run 
parallel to each other, with the vault 
back against the property line. This 
strings all the activity shiny 


along the 
ill glass sick building 

Che about a 
storage vault is the door So this opens 
into the rear call office Spotlight d at 
‘ight, this massive impres 
SIVE sight 
front 

This Broadway call office is prima 


equipment of the laundry 
wall of the 
thing 


only dramatic 


door is an 
through the 


glass store 


rily a pickup station, especially for 


early-morning traffic headed down 
town. All customers call for their fin 
ished work at the main office on Ken- 
tucky Avenue The main office is 
open from 6:00 a.m. to 9:00 p.m 
while the back office closes at 6:00 


p.m. A large sign in the back-office 
window cdire¢ mers to the 
office tor their finished work 

Phi ittendant in the back offi 
on both laun 


sorts out and 


ts cust main 


marking 

ar’ ind cle ining She 
dence to specials 


\ 


prece 


onomyv was derived 


in adding these new departments, M1 
Katterjohn points out, in that main 
plant ypperations were never inter 


rupted 


Phe re 
ind execute 


was no need to plan 
weekend 


of equipment or changes in building 


frantn moves 


mstruction. Yet in the end Owen 
Cleaners gained even more dramatic 


promotional value than if it had done 
modeling of the 


i mayor 


NID ACTIVITIES 


Continued from page 78 
of the Textile and (¢ lothing Section of 
the College of Home 
the University of Marvland 
February 16 found Dorothy in Salt 
Lake Citv, addressing the Utah State 
Then to El 


Economics of 


Drvcleaners Convention 


Paso, Texas, tor a two-day conterence, 
and on to Las Cruces, N. M., for a 
talk to 150 home economics students 


Finally, home again, on the last 
day of February Dr. Lyle lectured to 
District of 
Distributive Education students 


a class of 50 Columbia 


And if this were Leap Year, she'd 


have had another dav in February 


ASSOCIATION 
NIEWIS 


Selected: Herb 
Laundry-Clean- 


Milwaukee Officers 
Abraham Adelman 
ers, has been named president of the 
Milwaukee Better Laundry and Dry 
Cleaners Association. Ray Hanson 
Right Laundry, is vice-president, and 
Fred Di Artistic Laundry, 


secretary 


Torrice, 


treasure! 


Catch ‘Em Young, Keep ‘Em Longer: 
Chat’s the behind the latest 
recommendations of the Dry Cleaners 
Institute (Ontario 


The Canadian organization is suggest 


theory 


and Launderers 
ing that students in graduating classes 
be invited to tour drycleaning plants, 
then asked to write an essay of up to 
300 words on the value of dryvcleaning 
and its effect on personal appearance 
rhe of the best would 
receive a small scholarship from the 


write! essay 
plant hosting the tour. his would not 
be a sales promotion but a means to 
point out the value of professional 
drvcleaning and winning future cus 


tomers 


Named Head of Management Group: 
John Weaver, president of Pantorium 
Launderers and Cleaners, Seattle 
Wash., has been elected president of 
Varsity International Dry 


Hall of Fame, a competitive interna 


Cleaners 


tional organization of top representa 
tives of cleaning and laundering man 
agement with a limited membership 
Mr. Weaver will bring the next Vai 
sitv conference to Seattle in October 


‘ 
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CISSELL OFFSET PRESS 


Finishing can be fast and easy on a Cissell Offset Press. Coats, dresses, 
suits can be perfectly pressed, beautifully finished on a Cissell .. . in 
record time. 

The Cissell Offset Press provides full uniform head pressure over every 
inch of pressing area. Perfectly-machined contours of head and buck make 
precision alignment possible, assure flawless one-pass results. “Press-off 
marks” are eliminated . . . “touch-ups” are minimized and customers are 
pleased with the renewed natural look of clothes. 

And the Cissell Offset Press is easier and faster for your operators. 
Needle roller bearing, floating power and universal joints provide smooth, 
fast, free head movement. Fingertip control opens and closes head. Needle 
valve—within easy reach—regulates speed of head. 

There’s a lot more to know about this fine piece of Cissell equipment. 
Why not let your jobber give you all details about the Offset Press and 
about the complete Cissell Finishing Equipment line—Steam Finishing 
Board * Low Boy Steam Electric Iron * Puff Irons * Form Finisher. 


gs gs M. CISSELL MFG. CO., INC.~LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. Foreign Distributors write Export Dept.—Cable Code “CISSELL" 
CONSULT YOUR JOBBER 
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Price + Service + Quality = Success 


Modern equipment, improved layout 
and good training make it possible 


Bakeris believes in having the 


Plantowner Sam 


BUILDING 


busine SS act 


BLOCKS of 
ording to 


THE 

ce ssful 
Bakeris « 
port lowa are 
quality. No 


suc- 
Sam 
 Bakeris Cleaners in Daven- 
service and 
tickets 


just a good job ata 


price 


Spec ials 


a 
Virn 


tf | want to 

price | will 

have t ; ny bor costs are 
And 


Peak 


lower tha ole iners 
that means | int eff lwency 
production both 


chines. No wa As n 


tion as poss 


Starts with equipment 


“We have the best equipment for 
And it is kept in good 


our pul poses 
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You can’t expect high 
productivity from an employee work- 


working orde I 


ing with inferior or improperly main- 
tained equipment 

“Before we installed the new ma- 
chinery our cleaner couldn’t keep up 
with the finishing department. That 
Now we 
ahead of finishing. Our old equipment 
did 200 pounds every hour and a half 
We 


minutes 


was waste can keep well 


now do the same volume in 45 


“The finishing department was 
reorganized, too. It is no longer 
to leave the 

Betore we had a lot ot 
motion. The finishers would 
be running back and forth for cloth- 
ing, they would be working on several 
short, there 
enough specialization, enough division 


necessary tor a finisher 
machine 


wasted 


machines—in wasnt 
of labor. Now everyone has one opera- 
tion only. The steam-air 
the garments for 
the pressers another man 
nothing but make that 
presser has a good supply of garments 


and one 


finishers prepare 
and does 


sure each 


latest equipment and keeping it in tip-top shape is most important 


By TOM O'NEILL 


near at hand. Improved layout made 
it possible for the garments to move 
smoothly and uninterruptedly through 
the plant.” 

The changes Mr. Bakeris saw fit to 
make have certainly improved pro- 
duction. Under the old loosely organ- 
ized system he had his employees on 
a 45-hour week. Now they are on a 
30-hour week and the volume turned 
out has increased 


Tells his customers 


A radio 
by Bakeris Cleaners states the formula 
and reassures the customers that low 
price does not mean poor quality. 
Here’s the way he puts it: 


spot announcement used 


Many people wonder about our prices 
being so low. The reason we are able to 
offer you high quality at such low prices 
is that Bakeris Cleaners high efficiency, 
NATIONAL 
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4 
mick 
good pric ae 
t 
; Sam is a man of f rmulas He can Ag 
tick off a formula tor everv situation ae 
4 And there ] no irea ot hi business fiz 
which he |} nt scrutinized again and 4 ¢% 
wwain. He knows his costs and knows 
what to do about them ot 
“What i largest t?” he 
ma- 
automa 
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“EAGLE-PICHER™ 


FILTER 
POWDER. 


1. filters your solvent better 


2. at lower pressure 3. for longer runs 


You cut costs, using Eagle-Picher Filter Powder. Being 


“cleaner”’ in the first place, this filter material is able to hold 


more dirt, while letting the solvent thru at lower pressures. You use 


less filter powder, because Eagle-Picher does a better job. 


You can depend on its uniformity, thanks to Eagle-Picher’s 


tremendous new Nevada diatomite fields, and because of its 


“on grade”’ processing techniques. It will do exactly the 
job you want done. 
Ask your supplier for Eagle-Picher Filter Powder. 
If unavailable in your area, contact us. 
You'll be money ahead with Eagle-Picher. 


Since 1843 
EAGLE 


EAGLE-PICHER 


The Eagle-Picher Company 


General Offices: Cincinnati 1, Ohio 


The Eagle-Picher Company 
Filter Powder Dept. NC-461 
Cincinnati 1, Ohio 


Gentlemen: Send me additional in- 
formation on the use of Eagle-Picher 
Filter Powders. 


NAME 
STREET ADDRESS___ 
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ARE YOU RUNNING 
HALF A BUSINESS? 


You are if you don’t have a 
storage vault. What used to be 
a sideline has become a stand- 
ard part of the drycleaning 
business—and a highly profit- 
able one. Cleaners all over the 
country have proved that a 
good vault brings a higher re- 
turn for each dollar invested 
than any other new equipment 
you can buy. 

Haertel Vaultmaster pack- 
aged units give long years of 
economical, trouble-free serv- 
ice. They provide all necessary 
controls automatically: humid- 
ity, temperature, fumigation 
and ventilation. 

Join the money-making 
Haertel parade. Write or call 
today. 


WALTER HAERTEL 
COMPANY 


2840 FOURTH AVENUE SOUTH 
MINNEAPOLIS 8, MINNESOTA 


_PLEAT-A-DRAPE 


WORLD'S FINEST DRAPERY PLEATER 


VANBAR 


FAST 


One operator—z200 pleats 
per hour! Motor driven! Per- 
fect pleats faster than any 
other method now used! 


\ EASY TO OPERATE 


Pleating and banding is 

ww | done in one easy machine 

+ operation from standing po- 

Hi | sition. Even the 30 pleat 

Ay’ i\t lined drapery is no problem 
for one operator. 


EXTRA PROFITS 


You receive extra profits from this additional 
service to your customers. The Pleat-A-Drape 
pays for itself several times in one drapery 
cleaning season. Only 3 ft. x 4 ft. of floor 
space is required for this sturdily built, effi- 
cient, fast, economical machine 


Write for complete information 
(Jobber's inquiries invited) 


COMPANY 
519 N. Monroe St. Decatur, 


Price +Service ¢ Quality =Success 


automation, good management and no 
waste are combined to save money tor 
the customer. Remember Bakeris Clean- 
ers for economy and quality. 


Sam’s newspaper advertising car- 
ries the same message to his custom- 
ers. Efficiency, automation, quality 
and service. These are the points he 
drives home again and again, both in 
his advertising and in the plant itself 

It sounds like a simple formula and 
one that represents the goal of every 
drycleaner. But Bakeris Cleaners puts 
the formula into effect and makes it 
really work 

“The only way to make it work,” 
warns M. Bakeris, “is to keep close to 
the business. Know what’s going on 
In every department, keep your eye 
open for waste, low efficiency and 
mechanical malfunctioning. I make a 
personal tour of the plant every week 
just to inspect the equipment. Also 
know your costs—down to the penny. 
Know how to buy supplies, how to 
save money.” 


Employee relations 


There are no managers in the 
Bakeris operation. Every employee 
has a particular job, has been trained 
well to do that job, and therefor 
doesn't need anyone to tell him what 
to do. “I want my employees to feel 
that they are all experts in their 
field. And I don’t want to burden them 
with bosses.” 

Sam Bakeris is strict with his em- 
plovees He has a rigid code and 
stern ways but they win for him the 


respect, not the hostility, of his em- 
ployees 

“They know that if they are fair 
with me, I'll be fair with them. When- 
ever they need anything, I’m glad to 
help them out. Loyalty works two 
ways. Never reprimand an employee 
in front of others, and don’t treat them 
like machines. I think of my employ- 
ees as a part of myself and we get 
along fine.” 

And apparently they do get along 
fine. Most of the employees have been 
there for years; some are over the 
20-year mark. 


Business barometer 


“All I need to do,” says Mr. Bakeris, 
“to check up on the efficiency of the 
operation is this: I take the payroll— 
which includes my own return on my 
investment in the form of salary and 
the other executive salaries—and com- 
pare it to production figures. If the 
payroll is $1,000 and we did 1,200 
orders, we hit the break-even point 
If I use these figures as a guide | 
know where I stand. I figure an 
average labor cost of $1.00 per order. 
The average order brings in $1.50. 
Since the labor cost is fixed, the higher 
the number of orders, the higher the 
percentage of profit.” 

The theory of peak production 
sounds attractive to anyone in busi- 
ness. But the ability to make it work 
belongs only to those, like Sam Bak- 
eris, who will take a minute-to-minute 
interest in a carefully planned sys- 
tem. 


The consumer looks at coin-op drycleaning 


Continued from page 50 


banners tell the customer to save with 
the famous do-it-vourself drycleaning 
Window signs, newspaper and radio 
advertising tell the customer she can 
save up to to percent on her drvclean 
ing bills. Window streamers and ad 
vertising copy tell the customer the 
variety and number of items she can 
vet cleaned for $1.50 

You may question this advertising 
ippeal on the basis that a savings 
comparison is being made on a partial 
service as against a finished drvclean 
ing service Nevertheless, the appeal 
is there 


What does a customer do as she 
enters either an attended or unat- 
tended coin-op drycleaning establish- 


ment? | found that most of them look 
around for information given to them 
on signs. Signs vary from store to 
store. Some are verv clear in context 
others are confusing; still others are 
very negative. Some are poorly lo 
cated, especially when they give spe 
cific precautions that should be taken 
by the customer in sorting, weighing 
spraying or drycleaning. Some signs 
are very elaborate and detailed. You 
cant help but wonder how the cus- 
tomer has the courage to wade 
through the step-by-step processes 
with all the limitations of do’s and 


don'ts 


Just what brings a customer to a 


coin-operated store? Im convinced 
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there is nothing that can beat cus- 
tomer-to-customer contact . . or in 
woman's language, over-the-coffee-cup 
conversation. 


How do customers bring their soiled 
clothing and household items and 
how do they take them home after 
they have been cleaned? Many cus 
tomers bring their clothing 
tected, draped over their arms. Some 


unpro- 


customers bring theirs in plastic o1 
wicker baskets or galvanized 
Still others bring their clothing 
in brown paper grocery bags or fancy 
paper shopping bags. Some customers 
bring boxes for items that need to be 
folded. And many bring hangers on 
which to hang the items after clean- 
ing. Several women brought drvclean- 
ers’ polyethylene bags, in which they 
wrapped their cleaned garments 


wash- 
tubs 


What do customers do while they 
are waiting to use a machine or while 
their clothes are being cleaned? Ap- 
proximately 11 percent of those I ob- 
did their laundry and dry- 
cleaning simultaneously. Some stand 
and watch their garments being 
cleaned, while some leave the store to 
do their shopping, go to a bank, get 
their car washed. Some customers 
read, while visit. Others go 
around trying to give free advice and 
counsel to anyone who will listen to 
them. Some sit outside in their cars 
alone or with their children listening 
to the car radio. Still others just sit 
and gaze. 


served 


others 


Two schools of thought whether a 
coin-op should be attended: There are 
those who feel a coin-operated dry- 
cleaning operation should not be at 
tended. These people use the same 
reasoning applied to the unattended 
self-service laundry. Others, regardless 
of the type of equipment installed 
reason that drycleaning is foreign to 
the customer’s thinking; 
compared with 
that 


it cannot be 
laun- 
at- 


oin-operated 


dries; and they should 


tended 


be 


What do attendants and counselors 
do to help customers? They help them 
to sort their 
for 


items into classifications 
They frequently give 
advice on what may or may not be 
expected in regard to performance of 
fabric to drycleaning. Some customers 
disagree. dispute the counsel given. 
Attendants help customers weigh loads 
and frequently advise them to go back 
for more clothes if the weight is below 
8 pounds 


cleaning 


help determine how 
loads should be balanced, putting slip- 
covers with draperies, blankets with 


sweaters. They suggest how garments 


Counselors 


spots should be water-sprayed 
They show customers how to brush 
lint from pockets and cuffs. They but- 
ton sweaters and turn them wrong side 


out; close zippers; net or bag certain 


or 


items They test and remove buttons 
or show the customer how fabric may 
be pinned over the buttons to protect 
them 
keeps the equipment clean and waxe d 
and furnishings dusted 


In free moments the counselor 


Most customers are amazed at the 
number of items they can put on the 
scale to make an 8-pound load. There 
is always a decision to make when the 
load is overweight. Shall I cheat or 
shall I take an item off the scale and 
clean it in the next load or the next 


Economy! 


\ kebiatility 


Profits! 


... bring you 
ADVANCED PRINCIPLES not found in other machines 


They’re unlike any other 
single- or two-bath system on 
the market. Their utter sim- 
plicity will amaze you — from 
foolproof air-actuated timer to 
exclusive “THRU - FLOW” 
cleaning action. 
For top quality cleaning at 
a greater profit, here’s the 
system for you. All of the soap 
solution and clear rinse solu- 
tion feed through the center 
of the cylinder and through 
the garments. This patented 
construction eliminates the sol- 
vent’s by-passing the garments. 
This Glover-Kling method in- 
troduces moisture and solvent 
SIZES: Perc or petroleum: 
75 Ibs. Petroleum 
Single-bath ; 
Single- or two-bath: 
and 110-lb. units, 


35, 50 and 
only: 110 
35-lb. unit. 
50-, 75- 


do 
Saw 


time I return? | customers 
both In 
women combine their loads or juggle 


loads between them for correct weight 


Saw 


several instances | 


or proper classifications. 

There is a lot of curiosity on the 
part of the customers about this new 
do-it-yourself drycleaning. On the sur- 
face it would appear the myth of this 
highly secretive, skilled industry has 
been exploded overnight! But is it? 

After instructed on 
how to prepare items for cleaning, you 
will hear them inquire, “What do I do 
What shall I use?” 
“Why does my load take a longer time 
to clean than the load that was put in 
after I put my load in?” Customers do 


customers are 


nowr machine 


me CT_OV HR 
“THRU-FLOW AIR-MATIC” 
Dry Cleaning Units 


into the clothing immediately 
to carry away dirt and grime 
with every turn of the cylinder. 
This method reduces spotting 
to an all-time low. The THRU- 
FLOW AIR-MATIC two-bath 
is served by a clear rinse, 
built-in, monel metal, tubular 
screen filter. There is virtually 
no interchange between soap 
solution and rinse solvent. For 
load after load, day after day, 
automatically cleaned and ex- 
tracted, no other system 
matches the trouble - free 
Glover - Kling THRU - FLOW 
AIR-MATIC. 

LEARN NOW how this great new 
machine can save you labor, solvent, 
time and space while turning out the 
finest quality dry cleaning. See your 
jobber or write Bill Glover, Inc., for 
full information today. 


INCORPORATED 
5204 Truman Rood 


Kansas City 27, 


SERVING THE WORLD WITH THE FINEST, 
MOST RELIABLE AUTOMATIC DRY CLEANING AND LAUNDERING EQUIPMENT 
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NEW 
NEW 
NEW 


from 
Ze-Products! 


Ze-Lapel-Keeper 


It's easier to put on the coat! 


Eliminates Cunled Lapels 


VYlo Ve Dnoop 


ONSULT YOUR DISTRIBUTOR 


Ze 


Zimmermon Co. Cincinnati 19, O. 


The consumer looks 
at coin-op drycleaning 


ontinued 


have rears ib ut mixing col rs They 
Ind 1) t} nk the colors will 
ta quire ibout the color 
t the t l d if the solvent iS 
filt ed 1} ler |} the Cal 
nent I] hen the 1 ut of 
tl ‘ 
| é I'm a littl 
thre } Thev st 
tcl nethin ll 
( \ Ay te 
itil I 
b t t to 1 
Soil and stain removal: Many cu 
t tl ippearance 
f their it terms of soil removal 
The \ iccept the fact tl it he ivily 
soiled ga ts or household items 
ire improved i ippearance in ap- 
pearance stan lard that lower than 
would be ar ept ible if the item was 


drvcle ined commercially 
And of course the 
“Will Q7 


S64 question 1s 
percent of the 


spots and 


86 


stains come out, as claimed in the con- 
sumer ads?” The answer is “No.” But 
here again, customers using coin-op 
appear to accept stand- 


ards lower than they expect when they 


drv« leaning 
use commercial drycleaning service. 


What about claims of wrinkle-free 
cleaning? Many cleaned garments and 
household items required pressing, as 
indicated by comments made by the 
customer, But here found 
consumer standards so variable that 


again we 


individual 
acceptable to another. One 
thing is certain—women do not like to 


what is acceptable to one 
may not be 
iron and press clothes. This statement 
was heard ove! and over 

Chere 
classification by the customer did re- 
sult in disappointments over linting of 
And we saw illustrations to 


again 
was evidence that improper 


garments 
verity this 

What about solvent odors? Twelve 
percent of the 
made comments about odor. 


customers I observed 


Just what types of clothing, new o1 
old. Ww ishable or drv« leanable? 

I saw mothers take jackets off thei: 
children and clean them just as | saw 
adults do the same thing. I saw very 
few clothes that I would call * 
best.” There were no cocktail dresses 


Sunday 


r formals. Garments ranged from two 
or three years old to eight years and 
older 


they were 


Some customers said the items 
cl _— were not worth 
sending to the cleaner; or too dirty to 
send to the « “tones or hand-me-downs 
that would not be sent to the cleanet 

Women remarked that they would 
clothes, that they 


would not clean dress clothes 


clean only work 


Did any customers register dissatis- 
faction or show disappointment? Of 
the customers observed, 12 percent 
registered disappointment or a com 
plaint. The following examples are 
tvpical |) draperies were not clean 


| 
2) vellow streaks were not removed 


}) drapery lining split in shreds j 
ellowimn ot white ket msert not 
improved 5 loss ot color 6 re 


moval of water-re pe lent finish 7 
ss of stuffing from a child’s toy; (8 
olor bleeding and staining 

About equipment failures: Opera- 
tional failures caused customer con 
cern. I saw matches 
cleaned with one load. In another in- 
stance the light indicator gave no sig 
nal to the customer that the machine 
was out of order. In several places | 
saw attendants remove customer loads 
trom one machine to another because 
trouble developed. A customer after 


Kleenex and 


NOW—A New Easy Way to Price 
Drapery Cleaning 


Especially valuable for quoting drapery 
prices over the telephone. No interrupt- 
ed conversation with your customer, you 
needn't even lay the phone down or 
pick up a pencil. Efficient and attractive 
for counter use. Takes all the time con- 
suming figuring out of drapery charges. 
Only 7” x 9” counter space required. 


noting that no solvent was coming into 
a machine asked, “Will it hurt my 
clothes to go round and round with 
no solvent?” 


I must tell you that 
commercial cleaners in general came 
in for plenty of criticism from the cus- 
tomers I saw patronizing the business 
places I visited 


In conclusion, 


In summary, let me say I believe: 

] Coin-operated drycle aning 1s 
here to stay if it can make 
to the business investor 


a fair profit 


2. There was a great deal of evi- 
that the articles I 
saw cleaned in the coin op drycleaning 
articles that probably 
would not have been sent to the com- 
merc ial dry cle ine! 

3. There was no evidence that the 
coin-op customers I observed planned 


dence majority of 


mac hines were 


to use this service to the exclusion of 
patronizing the commercial  dry- 
cleaner 

1. There is evidence that the type 
of service the coin-op customer is 
receiving cannot be compared with 
commercial drycleaning services, par- 
ticularly from the standpoint of ap- 
pearance. # # 
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VME ANALYST ANSWERS 


Poor Weaving Causes Streaks 


What has caused the horizontal streaks 
on this silk skirt? Could it be caused by 
excessive heat?—R. C., Texas 


We believe these lines running 
across the fabric of the skirt are due to 
what is known as “tight picks” during 
the weaving operation of the cloth. 
This defect results in a slight ruffle 
across the width of the fabric as in the 
case of this skirt. There are also some 
“broken picks” in the fabric that tend 
to give a similar streak across the fab- 
ric except that it is not quite so long. 

I don't think this damage is due in 
anv way to excessive heat. In some in- 
stances, a slight snagging will cause 
ruffled streaking such as this but in 
this case we are of the opinion that it 
is due to failure in the weaving proc- 
ess. 


Drape Deterioration 


What has caused these drapes to fall 
apart during the cleaning process?— 
T. C., New Jersey 


The problem you have encountered 
with these draperies is a common one 
and is not due to any mishandling in 
the cleaning process 

As draperies or curtains hang, they 
absorb acid gases from the air as well 
as moisture. When these two combine 
thev form a strong acid condition. It 
is the presence of this acid in the fab- 
ric that causes a severe loss of tensile 
strength 

When the customer submits drap- 
eries or curtains for cleaning neither 
she nor the drycleaner can be aware 
of the degree of this deterioration 
Thus it often occurs that when the 
draperies are subjected to the normal 
mechanical action of cleaning the fab- 
ric falls apart 

The deterioration always occurs first 
in the areas that have been exposed to 
the sun’s rays or to heat from a radia- 
tor. This exposure acts as a catalyst in 
speeding up the action of the acid that 
is present, and so the damage to the 
fabric is greatest in these areas 

If the drvcleaner were to be held 
responsible for this kind of damage 
the drycleaning industry would ulti- 
mately be buying back a large propor- 
tion of the draperies currently in use. 
In a sense, this would be like paying 
for all the trousers or dresses that 
sooner or later are going to wear out. 
The deterioration of the drapery fab- 
ric is due to acid exposure as we have 
pointed out, and not to any failing in 
the cleaning process. 
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Robe Not Preshrunk 


Enclosed is sample of new robe fabric 
and drycleaning belt. What has caused 
the sleeves and the length of the robe to 
shrink?—S. L. D., Wisconsin 


It is difficult to evaluate the prob- 
lem of shrinkage without seeing the 
actual garment. From our observation 
of the sample of material you sent and 
the belt of the garment, we can see 
little difference. 

You state in your card that the body 
of the robe seems fine but that the 
sleeves are short as is the length of 
the garment. This may indicate that 
there has been a pull-up of the fabric 
along one dimension and would sug- 
gest the possibility that the fabric had 
not been adequately preshrunk, if at 
all, before manufacture of the gar- 
ment. If a fabric is not properly pre- 
shrunk, there will be a normal pull-up 
of the fabric when it is exposed to the 
washing and deodorization processes 
as well as to steam in finishing. 

The belt shows no evidence of mis- 
handling in drycleaning and it is our 
opinion that the fabric of the robe was 
just not adequately preshrunk. 


Pigment Failure 


What has caused the fading on this 
dress?—R. C., New Jersey 


This is an example of a very com- 
mon problem; we constantly receive 
garments that have been affected in 
the same manner as this one. Further 
indication of how common this prob- 
lem is can be shown by the fact that 
the National Institute of Drycleaning 
has published a bulletin (FF-46) 
covering this damage. 

The difficulty lies in the type of 
printing used, which is known as a 
resin bonded pigment print. This type 
of print is slightly soluble in dry- 
cleaning solvent, hence some of the 
print is usually lost when such gar- 
ments are drycleaned. In some in- 
stances it only requires one dryclean- 
ing to cause a loss of this print. In 
other cases, two or three dryclean- 
ings are necessary to cause the same 
degree of damage. But, sooner or later, 
this type of damage will take place 

Usually a greater loss of the pig- 
ment will occur in areas that have 
been subjected to the greatest friction 
and abrasion during wear. This abra- 
sion tends to loosen the pigment, 
which is then more readily washed 
away by the cleaning process. There 
seems to be no indication of any mis- 


handling in the cleaning process. The 
damage is merely due to this failing of 
pigment printing. 


Weave Separation 


What has caused the material to spread 
apart on this ladies’ white jacket?— 
B. J. C., Massachusetts 


The damage on the lower right of 
this jacket has been caused by a 
spreading of the weave. This kind of 
damage is usually due to some local- 
ized strain to the fabric. Therefore, I 
don’t think the cleaning process is 
responsible. 

The fabric of this garment is rayon, 
of which it is a characteristic to be 
very weak when wet. As a result, any 
strain applied to the area when it is 
wet can readily cause this type of dam- 
age. 

From examination under ultraviolet 
light it appears that a spotting opera- 
tion has been done in the damaged 
area. We are therefore of the opinion 
that possibly the steam gun was held 
too close to the fabric and its pressure 
was sufficient to cause this spreading 
of weave. Uneven tamping with the 
spotting brush when the area is wet 
can also cause this kind of damage. 


Blanket Stains 


The enclosed blanket contains stains 
which the customer claims we're respon- 
sible for. We tried spotting them with no 
results.—C. C., Connecticut 


Our tests indicate that the stains 
on this blanket have been caused by 
blood. Such stains have a_ typical 
built-up outer edge which is apparent 
in the stain on this blanket. 

There is a slight possibility that the 
stain could have been caused by ar- 
gyrol, which in a diluted form has a 
similar appearance to blood and also 
has a built-up outer edge. In any 
event, the stains are not attributable 
to anything relative to the cleaning 
process. 

The usual procedure in removing 
such stains is to first digest them either 
locally on the board or in a digestive 
bath. In this case, it may be necessary 
to use the soaking bath. After the di- 
gestive procedure, the stain should 
be spotted on the alkaline side (am- 
monia) in conjunction with one of the 
commercial synthetic detergents. Rinse 
well and sour. Dry by hanging in the 
air or in a cool tumbler. 


ee 
: 
¥ 
3 
ng 
4 
ak 
i 
. 
4 
: 
if 
87 
te 


NEW PRODUCTS 


Order number ust 
hine workings 
| new ma me ikes it 
| ble to lesignate the ery 
vanted tor each piece in ar 
rder: de luxe, clean-and-steam 
r clean lv. Only one invoice 
i req ired for listin ind as 
blin inv order 
For more informatio Textil 
Markit Machine Co Ir 
2204 Erie Blvd. | Syracuse 


Improved Horizontal Boiler 
A new illustrated bulletin on 


the improved Parker Economy 


Horizontal Drum Steam Boiler 
1S iV tilable The new boiler 
features automatic controls, in 
sizes 7 to 25 hp. in gas, oil or 
ombination gas-oil firing 

For copies write Sid FE 
Parker Boiler Mfg. Co.. 206] 
I St.. Los Angeles 58 
Calif 


of small, li 


two-way radic 


und laun 
ary unications. illed the 


YOUR REQUEST 


for further informati 


quickest and most complete at- 


tention as a worthwhile inquiry 
when its written on your let 
terhead Be sure te ntior 
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ntinued from page 


10 


trol sectic n 


contains transits 
torized powell supply 
For additional information 
General Electric, Communica 
tions Products Department 
Lynchburg, Va 


New Computer Service 


A new service which will 
make electronic data processing 
ivailable to small companies 
was opened recently in New 
York City National Cash 
Register plans to offer similar 
service in major cities throug! 
out the country 


Any company equipped with 
i National adding 


! vachine ind 


i punched paper tape recorder 
will be able to use the new 
service The computers ilso 
proces paper tape created by 
accountin machines and cash 


registers equipped with record 


ers. Cleaners will be ible to ob- 
tain daily, weekly and monthly 
breakdowns showing  depart- 
mental sales and profits ind 


pertormance ot s tiles personne | 


For idditional information 
National Cash Register Com- 
pany, 50 Rockefeller Plaza 


New York, N. 


Detergent Vendor 
The 


new eight-column Gold 
Medal Vendor for laundry de 
tergents accepts the standard 
10-cent double-load carton. The 


unti-slug and 

anti-break in devices 
For more information 

Medal I roduc ts Co 


Ave 


machine teatures 
Gold 
1825 Free 
14, Ohio 


man Cincinnati 


Improved Stain Removers 
Soil-Solv and Whiz stain re- 


movers and Soil-Solv-W_ have 
been improved by mncreasing 
their resistance to extreme cold 
Soil-Sol used for removing 
ement, dirty water, lipstick, 
rass, ball point ink, mercuro- 
hrome stains. Soil-Solv-W _ is 
idded to the wheel for mass re 
val of these stains. Whiz is 
ised for removal of rust, blood 
irgvrol and silver nitrate Stains 
For more information: Tower 
Chemical Sales Division, Abco 


Pa 


Keesport 


Iron-On Fabric Kit 


Iron-On Fabric mending tape 


now comes in a combina 
ot 


moisture 


new 


tion 12 issorted 
ind dust- 
proot transparent plastic 


The holds 


doze n rolls eac h 72 Ini he s long. 


pac kage 
colors in a 
box 


reusable one 


For more intormation: Lucas 
Products ¢ orporation, 3539 
Seiss Ave Toledo 12, Ohio 


Small Synthetic Unit 
rhe 10 


pound synthetic unit is a com- 
pact package unit with 
pocket cylinder, dual 
full-size tubular filter 
separate sludge cooker 
Bulletin SBI62 
technical data 
Washex Machinery Corporation, 
192 Banker St., Brooklyn, N. ¥ 


Spacemaster 35 
open- 
tanks, 
still and 


full 


For « opies write 


Vives 


Coin-Op Carrier 
his 


1s 


laundry 


new coin-op 


noncollapsible, de 
signed to be pushed from either 


end. Handles are covered with 
plastic sleeves which act to 
cushion damage to porcelain 
finishes on washers or driers 
The basket is made of bright 
basic wire, electrically welded 
with the top wir swaged to 
prevent snagging clothes. Rub 
ber tires ire on all-swivel 
casters 

For more information: Bishop 
Freeman Co., 1600 Foster St.. 


Evanston, III 


Coin-Op Water Softener 


A new line of water softeners 
for 
laundries features oversized in- 
let and outlet connections which 
permit a larger unrestricted 
flow of water through the soft- 
Tanks heavy-gauge 


at signed in com op 


eners 


are 


steel with plastic-lined brine 
tanks. Special distributor plat 
with insulated distributors and 
Kisco automatic backwash con 
trol are features 

For 


other 
information: Kisco 
Boiler & Engineering Company 
2400 Dekalb St St Louis 4 
Mo 


Sectional Floor Matting 


American Counter Step Mat- 
ting 1s available 


nonporous, in 
beveled or stub nosing and a 
choice of 13 colors. The 6-bv- 
2-5/16-by-5/16-inch sections 


are made up of alternate rows 
ot deep-groove d and corrugated 
areas, woven on steel wire 


For additional information 


American Mat Corporation 
St., 


1836 
Ohio 


Adams Toledo 2 


Detergent Agitator 


Maytag Company's new com- 


mercial coin-operated washers 


incorporate a consumer - type 
feature, a detergent-dispensing 
The 
said to provide more uniform 
distribution of dissolved deter- 


gent throughout the 


agitator new aditator is 


washer tub 
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Mobile Radio | 
A new | - 
Ce Electric I the 15 
; watt 1 t ha new microy hone 
ind a built-in speaker. The con- — 
will oct 


Harry Griffiths, Pahnke Cleaners, 


Chicago Heights, Illinois, reports: 


$3600 


EXTRA INCOME 


FROM REGULAR CUSTOMERS 


“The nicest thing about Water Repellent service is 
that you can get the EXTRA income without handling 


extra garments.” 


Counter girls and Routemen find it easy to sell this profitable 
ExTRA-CHARGE service with Street’s dramatic demonstration 
kit. Order yours today and get your share of the extra profits 
that REP-100 Water Repellent service brings. 


Counter demonstration kit and 
powerful sales tools FREE 
with each 6-gals. REP-100 


vst hla, 
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HOW OUR NEW. WarER REPELLENT WORKS 
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and to create additional pat- 


terns of water turbulence for in- 


creased washing action 
For more information: The 
Maytag Company Newton 
lowa 


Private-Label Shampoo 


ReJuy 
hol tery 


enate 


Carpet and Up 


now ay iil 


Sh impoo 1s 


able with an individually de- 
label for ¢ ich cle 
The two-color label of | the 
cle vn d wn is § reened 
directly on ] illon white 
pla ti bottle gallo pails 
and illon drums 

For idditional information 
Bryn Mawr Products Co., Bryn 
Maw Pa 


New Coin-Op Cleaner 


com - ope rated 
drycleanis machine lists 
ul ng pecial features: con- 
trolled distillation which auto- 
mati lly idjust to soil in the 
svster tant filtr ition, even 
wie er is not in use de 
11 tank t eliminate 
trap] ad il solvent stor- 
ag t of fresh 
filter po r and detergent to 
ea wa iutomat water 
separator; permanent lint filter; 
| i ty i | 5 
mi t le 
| lit ] formatior 
Ann i | nad Machinery 
| trie Norw Station 
( t > 
Pocket Repairs 
Iron-l ket for po ket re- 
placement { ills 
inert polyethylene adhesive 
which iid to be affected 
by detergent petroleum id 
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laundry 
adhesive-coated 

with multiple 
pertorations to allow better heat 
to 


solve nts 
The 


made 


synthetic or 
solutions 
seam 1S 
penetration and eliminate 
bulkiness 

For 
tain Products Company 
hoga Falls, Ohio. 


more 


Brit- 
Cuva 


information: 


Stain Removal Chart 


A new Laundryman’s Stain 
Removal Check-Chart listing 37 
types of common stains is being 
L. Wilson Chem- 
Harrison 


offered by A. 
ical Co., 1050 
Kearny, N. 


Ave., 


Electric Boilers 


Shown above are the ES 72 
and (right) the ES 200 Hot Shot 
Electri Boilers, which require 


only 6 square feet of floor space 


Full operating pressure 1s said 
to be reached in 8 to 10 min 
utes. All Hot Shot boilers are 
equipped with exclusive Hi 
Watt Heater to she d lime ce 

posits The boile rs are said to 
be able to handle up to 150 


steam irons and up to 20 press- 


ing machines 


For more information: Auto- 
matic Steam Products Corp., 
140 W sist St.. New York 1 
N.Y 


Portable Coin Counter 
Model 


counter-sorter, 1s a 


CS - 100A, _portabl 
light- 
rht unit designed for mini- 


mum maintenance The 


coin 
Welly 
machine 
is said to sort and count 15,000 
oins per 


The 


sorter handles pennies 


hour counter- 
nik ke Is 
H ilf dollars 
hopper. 

idditional 


dimes and quarters 
remain in the 


For 


information 


Standard Change-Makers, Inc 
122 E. New York St Indianap 
olis 2, Ind 


NEWS FROM THE ALLIED TRADES 


Mr. Legarie’s division will 
handle the General 
Filter-Flo® coin-operated com- 
mercial washer, The new pro- 
gram includes a lease plan of 
up to 5 years. 


Diamond Tuition Awards 


Four regional college tuition 
awards are being offered by 
Diamond Alkali Co., Cleveland, 
in a spring traffic-builder plan. 
The Perk-Up merchandising 
campaign will offer awards of 
$1,000 each to four high school 


students who write the best 
essays in 20 words or less start- 
ing “My local drycleaner can 


be of better service to my fam- 

ily by 
Drvcl aners 

perc hlorethylene 


using Diamond 
will distribute 


entry forms. Judging will be by 
Diamond in cooperation with 
the National Institute of Drv- 
cleaning. Entries close Mav 31 
196] 


Keyes-Davis Acquires 
Bar-Key 


Keyes-Davis Company has 
purchased the Bar-Key Identifi- 
cation System from Barker 
Manutacturing Company. Both 


firms are in Battle Creek, Mich 
The business will be operated 
as a separate Bar-Key Division 
ot Keves-Davis. Guy F. Bonfig- 
lio of Keves-Davis will take 
over primary sale responst- 
bilitv, while James Barker will 
continue with the business as a 


consultant 


Air Cooling Changes 


Air Cooling Engineering Co 
has moved to 3812 N. Lawrence 
ot.. Philade Iphia 40, Pa. The 
firm was formerly in Evanston, 
Ill 

Edwin D. Truitt has been ap- 
pointed president in charge of 
and engineering. Peter 
Valentine, Jr ap- 
pointe d vic e-preside nt in charge 
of production and manufactur- 
ing 


sales 


has been 


Detrex Appoints Distributor 


Detrex Chemical Industries, 
Inc., has appointed Roberts As- 
sociates, Inc., 5273 Arlington 
St., Philadelphia, Pa., its dis- 
tributor of equip- 
ment in the Philadelphia and 
New Jersey areas. 


drv« le aning 


Risdon Published 
Success Story 


The Risdon 


Co., Naugatuck 


Manufacturing 


Conn., is cele- 


THE 


Electric . 


—continued from page 20 


brating its fiftieth anniversary 
by publishing a 104-page hard- 
book. The book, “Con- 
necticut Enterprise,” tells of the 
company’s rise from an almost 
bankrupt tool works in 1910 to 
the large manufacturer of dry- 
cleaning and laundry items that 
it is today. 


cover 


Sanex Sweepstakes 


The annual Sanex Sweep- 
stakes featuring top prizes of 
two Dodge Lancers, two trips 
for two to Las Vegas and two 
trips for two to Miami Beach, is 
part of the 1961 Sanex moth- 
proofing promotion. Included in 
the promotion are a series of 
window and truck banners, de- 
cals, newspaper and direct-mail 
ad mats, plus button tags and 
radio discs featuring Rudy Val- 


le 


Arvan Reorganizes, Expands 


Arvan Products, Inc., has re- 
located to 3425 Youngstown 
Rd., S.E., Warren, Ohio. The 
company was formerly located 
at West Middlesex, Pa. Joining 
the organization as president is 
C. D. Alderman, M. L. Ondo is 
the new vice-president, 
and G. 
The company’s major product is 
the new Strof-O-Matic filter and 
cold muck processor 


sales, 


Wooster is treasurer. 


MRS. JESSIE CARTWRIGHT 


Norge Home Economics 
Director 


Mrs Cartwright has 
been appointed home economics 
director for Norge laundry and 
cleaning appliances. She will be 
responsible for consumer edu- 
cation for the Norge Laundry 
and Cleaning Village which 
combines coin-operated dry- 
cleaning with coin-op washing 
and drying. 


Jessie 
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southeast 


An open house was observed 
recently by Troy Cleaners in 
its new building on N. Liberty 
St., Harrisonburg, Va. William 
Wine, owner, also operates Troy 
Laundry, next door. 


Sparkman Cleaners, Seventh 
Ave., S., Franklin, Tenn., has 
added a storage vault. 


French Benzol Cleaners plans 
to open its 125th unit, in the 
Miami (Fla.) Gardens Shop- 
ping Plaza. 


Nu-Kleen Cleaners, 301 Jordan 
Lane, N. W., Huntsville, Ala., 
has opened a pickup station in 
a newly constructed building on 
Pratt Ave. Owned by Ben 
Vaught, the firm operates a 
similar station at 2516 Memo- 
rial Parkway, N. W. 


Gerhardt Fisher has established 
Jerrv’s Cleaners, 894 St. Carlos 
Blvd., Fort Myers Beach, Fla. 


One Hour Martinizing Cleaners 
and Shirt Laundry held an offi- 
cial opening in its new building 
at 926 S. Church St., Burling- 
ton. N. C. George P. Farris is 
the manager 


Nu-Way Cleaners has been 
opened in a new $115,000 plant 
at 171 Patton Ave., Asheville, 
N. C. Owner O. K. Mack for- 
merly operated a Nu-Way estab- 
lishment in Hendersonville. 


southwest 


Mr. and Mrs. Al Bridges are 
the new owners of Sunkist 
Cleaners, Fullerton, Calif 


Eleo Cleaners, 624 W. La 
Palma Ave., Anaheim, Calif 
has been established by Glenn 
Griggs 


E-Con-O Cleaners and Laundry 
was opened recently at 12151 
Downe y Ave., Downey, Calif. 


A grand opening celebration 
was held recently by Hank Le- 
vine and Walter Stein at Holi- 
day Cleaning, Opal St. near 
Mission Blvd., Riverside, Calif. 


Leonard Lee and _ Leonard 
Fedorowicz have purchased 
Orange County Cleaners, Ful- 
lerton, Calif., from Bob Sprinkle. 


Corfee Cleaners and Laundry 
has opened its 14th unit, in the 
Southgate Shopping Center at 
Florin Rd. ee Franklin Blvd., 
Sacramento, Calif. Officers of 


APRit 1961 


the family organization are Fred 
D. Corfee, president, his wife, 
Alida, vice-president, and their 
sons, Allen and Fred D. II, 
treasurer and secretary, respec- 
tively. 


Sid Hudson has added Lucky 
Cleaners, Las Vegas, Nev., to 
his chain of drycleaning plants 
which has outlets in Los Ange- 
les and San Diego, Calif. A 
special feature of Lucky is that 
all of the equipment is specially 
designed to be operated by 


handicapped people. 


Courtesy Cleaners has been 
opened in the Downey (Calif. ) 
Center, 12152 Downey Ave., 
and is managed by Phil Burns. 


Russ and Minn Cudner have 
established Fabulous Cleaners 
3051 Las Vegas Blvd., S., at 
Desert Inn Rd., Las Vegas, Nev. 


Glen Hayden has opened a 
branch office of Hayden Clean- 
ers “ 7551 Auburn Blvd., Citrus 
Heights, Calif. The firm’s cen- 
tral plant is located in Des Paso 
Heights, with additional outlets 
in North Sacramento, North 
Highlands and Orangevale 


Russel L. Krapf has purchased 
St. Paul Cleaners and Laundry 
14 W. Gutierrez St., Santa Bar- 
bara, Calif., from Gordon A 
ind Alberta J. Ablitt. The for- 
mer owners are continuing as 
consultants. 


north central 


Coin-operated drycleaning 
equipment has been added at 
Laundry Village, 5919 Madi- 
son Rd., Madisonville, Ohio. 


The grand opening of One 
Hour Martinizing Cleaners was 
held recently at 679 Main, 
Dubuque Iowa. The firm is 
managed by Emest Durham. 


Chapman Bros. and Chenoweth 
Cleaners, St. Louis, Mo.. have 
united facilities and will be op- 
erated as Chenoweth-Chapman 
Co., with L. H. Matthey, Jr. as 
president. Robert L. Moller 
former secretary-treasurer of 
Chapman, is in charge of the 
drycleaning plants and Mr. 
Chapman is chairman of the 
board. 


Adrian Cleaners, 10036 Green- 
field Rd., Detroit, Mich., has 
added a storage vault. 


Don Pugh, owner of Artcraft 
Cleaners, 474 Brittain Rd., Ak- 
ron, Ohio, has installed a coin- 
operated laundry, Artcraft Laun- 
dromat, to be operated in con- 


you can really “CLEAN UP” with a 
RELIABLE STORAGE VAULT 


Everywhere you go plant owners 
will tell you... “My Storage Vault 
brings in my most profitable busi- 
ness; it is the easiest to handle, and 
it keeps us busy during the norm- 


ally slow months.” 


Storage also 
puts waste space to work and gives 
a higher return on a comparable 
investment that might be made on 
other equipment. 

Indeed, why settle for half when 
you can install a Reliable Storage 
Vault now? Reliable Package Units 
give you a choice of “dry” or “cold” 
storage . . . and we will do the 
planning, engineering and financ- 
ing. All you do is make the profits. 

Most Reliable installations 


pay for themselves the first year. 
Write for full details today! 


RELIABLE MACHINE WORKS, INC., 


231 EAGLE STREET, BROOKLYN 22, N. Y. 


91 


> 

| 

q 

: 

bigs 

‘ 

4 

q 

a 

i 
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mcerms ire operated by 
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cet i storage vault 


Warren, Micl with Jerry Ros 


ECONOMY 
HANGING SCALE 


ideal Scale for selling service by 
weight. Heavy gauge metal basket 
Attractive scale graduated to pounds 
and half pounds. Approved by Dept 
of Weights and Measures. Capacity 
up to 100 Ibs 

Scale and basket as shown 


$45.00 


With stand add $16.50 
Scale alone $22.50 
Basket alone $24.00 


STANDARD 


SCALE BASKET 


16” x 18” x 32” heavy 
gauge steel wire basket with 
removable plastic liner. Ca- 
pacity 60 Ibs. Steel carriage 
with 3” ball bearing casters. 
Weight figures are reflected 
in magnifying mirror and 
plainly visible without stoop- 


$79.50 


Replacement Liner 


$4.95 


Send for 1961 Catalog. 


Sold by Drycleaning & 


Laundry Jobbers 


Throughout the World. 


tion with the drycleanin, 


tablishment 


One Hour Martinizing Cleaners, po 


S. Fourth St Martins ory, 


elf-service laundry. Both 


David Underdown has expand- 4 


Doug! Cleaner 534 5 


hee 
Birmingham Mich., Cle 
to include a new location at 65.) 


Long Lake in Bloomfield 
Le 


Westower Cleaners, 5486 Glen- (Cy 


Ave., Cincinnati, Ohio, has Po 


sal 
il 


nas 


Sanitary Dry Cleaners, 517 a 


1 St Rock Island lowa She 


fire recently 


Va 


Mercury Cleaners has opened «, 


it at 12 Mile and Hoover 


i Mnager Mr Rosman 


nt owner with his father The appointment of Edward J. 
nsky as manager of Bestever 
ive-In Cleaners, New Canaan 


he firm. which has six other Mk 
ms 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 


northeast 


ny rides for children were 
of the features of the open- 
day celebration at Kleen 
which started in an adjoin Art Dry Cleaners in the Wash 


ston Shopping Center 


p, N. J 


modernization program 


n comple ted at Arcade Dry 
aners Inc Route 9 York 
re, N. Y. Officers of the cor 
poration are lohn Decker 


slie White 


pen Careful Cleaners, 3114 


ffman St., Harrisburg 


has opened its third plant 
5 Market St. in Camp Hill 
Wagner's Cleaners, 143 Center Macey Capin is preside nt of the 


Gravslake. Ill. has under. firm, which has its other loca- 
extensive renovatior i} tion at 3980 Jonestown Rd 
lh new equipment. The Coloni il Park 
seph Bachotner as One Hour ss 
I rt Cl John Boyajian, owner of Crys- 
utini eanel 


Cleaners Brox kton, Mass 

innounced the opening of 
third unit in the Eastway 
py ing Center, 591 Center St 


ra’s Dry Cleaners, 53 Clark 


Hamburg N.Y has added 


torage vault 


ick Rd., Washington Town 


and 


New Valveless Spray Gun 


PRESS THUMB OVER HOLE 


FOR VACUUM 
CHEMICAL 
CONTROL KNOB 

| 
\ ' 


NO MOVING ¢ 
PARTS —— 


BRUSH AND 
ADAPTER 
\ 


Designed for both pre-spotting and spray spotting this new, pat- 


OR AIR HOSE 


CHECK VALVE AND SIPHON HOSE 


PATENT NO. 2-619-821 


ented, vaiveless moisture control gun operates on air or steam. Adapt- 
able to any spotting board. Pre-heats the spotting solution for double 
cleaning power. The control knob adjusts the chemical flow. Check 
valve on Viny! hose keeps gun primed for faster action. Gun may be 


used for regular spotting as well as a pre spotter. For regular spotting 


screw control knob all the way down. The gun is also ideal for sizing 


and water-proofing. 


The Spray Spotting Gun ....... $13.95 


Adapter and Brush $2.25 Replacement Brush... .$1.70 


Conn., was announced by Har- the new Woodbury (Conn 
old Raclyn, vice-president. The Shopping Center. The firm, 
corporation also operates Dun- owned by Joe Juliani, also has 
rite Cleaners and Launderers, a plant at 158 Meriden Rd 

Inc., Stamford; State Drive-In 

Cleaners and Launderers, In 

Westport and White Way 


Drive-In Cleaners, Danbury northwest 


John Damato has opened Gloria Felix MecCollom has opened 
Cleaners at E. 92nd St. and Fashion Cleaners in Libby, 
Flatlands Ave., Brooklyn, N. Y. Mont 

The firm was formerly located 
at 535 Kingston Ave 


Mr. and Mrs. John Watenpaugh 

have pur hased Illinois Valley 

One Hour Martinizing Cleaners (Ore.) Cleaners from Luther 

has signed a lease for space in and Pauline Sherier. 

the new Southington (Conn , 


Shopping Parkade on Queen Roy Koch of Cook's Cleaners, 
St which 1s scheduled for com 


. Beavertown, Ore has leased 
pletion in the fall. space in the new Bel-Aire Shop- 
ping Center, S. E. Lombard and r 


Over 1,100 attended the grand Allen 
opening of Black & White 
Cleansers in its new quarters in 
Dore he ster, Mass 


Capitol Cleaners, Broadway N. 
and E. Harrison St., Seattle 
Wash., was damaged by a flash 
An open house and demonstra- fire recently. The fire also de- 
tion were held recently at the stroyed the interior of E-Z 
new home of One Hour Mar- Wash Self-Service Laundry next 
tinizing Drive-In Cleaners, 299 door. 

W. Middle Turnpike, Manches- 

ter, Conn. Owners Peter Di J. Verl Confer has announced 
Rosa and Lawrence E. Chaine the grand opening of two Con- 
ilso ope rate C and D Cleaners fer’s Cleaners, located at 10135 
Inc., in East Hartford, and a N. E£. Clackamas and 8051 
plant at 20 E. Center St. Sandy, Portland, Or 


Quality Service Cleaners was Clarence Montgomery has in- 
among the firms participating in stalled new equipment at Val- 
a one-day open house held at ley Cleaners, Sweet Home. Ore 
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Norman G. Nelson has _pur- 
chased Richardson’s Cleaners, 
Twin Falls, Idaho, from Dale 
Henman and Eugene DeMond. 
The purchase includes the main 
plant at 126 Second St., W., 
and a pickup station at 1037 
Blue Fes Blvd., N. 


Model Cleaners, 115 Lyon St., 
Albany, Ore., owned by Velma 
and Frank Howton, has been 
moved to 222 Ellsworth St. 


Don Hansen has purchased 
Virgil's Cleaners, Tigard, Ore 
from Virgil Hogate. Mr. Hansen 
was formerly connected with 
the Navy Tongue-Point plant as 
well as the Navy installation in 


Alaska. 


New equipment has been in- 
stalled at Saunders and Club 
Cleaners, Eugene, Ore. 


Mr. and Mrs. Donald Allison 
have purchased Shirley's Clean- 
ers, Keizer, Ore., from Shirley 
and Dan Nielsen. Mr. Allison 
is a graduate of the NID 


Wardrobe Cleaners. Eugene, 
Ore., has opened a branch at 
Seventh and Lincoln Sts 


Archie Cleveland has reopened 
Spic ‘n Span Cleaners, Browns- 
ville, Ore 


Broadway Cleaners, 432 N. E. 
Schuyler St., Portland, Ore., 
was damaged by fire recently 


Jack Crimins has opened a 
branch of Ideal Cleaners in 
Milton-Freewater, Ore. 


Mac MecMain has purchased 
Port Orford ( Ore.) Cleaners 


Hollywood Cleaners, Salem, 
Ore., has been purchased by 
Burton Collins 


Marion Cleaners, Tigard, Ore.. 
operated by Clarence and Le- 
ona Ray Winters, recently pur- 
chased new finishing equip- 
ment. 


Lloyd T. West and Fred and 
Reba Miller have been issued 
a business license for the estab- 
lishment of a drycleaning con- 
cern at 3849 S. E. Powell Blvd., 
Portland, Ore. 


Phil Fahnlander of Nu-Way 
Cleaners in Eugene, Ore., re- 
cently purchased new equip- 
ment. 


Canada 


Faulds Cleaners, 366 Talbot St.. 
St. Thomas, Ont., has opened a 
unit in the Homedale Shopping 
Plaza. Walter Faulds is the 
proprietor of the firm, which 
also has a location at 74 King 
St. in Aylmer. 


Templeton’s Ltd. has opened a 
drive-in drycleaning depot at 
2640 24th St., S. W., Calgary, 
Alta. Templeton’s is also located 
at 615 17th Ave., W., and 737 
50th Ave., S. W. 


Mr. and Mrs. Al Richmond have 
purchased Haliburton (Ont.) 
Dry Cleaners and Launderers 
from Richard Harding 


Stan Kargol has purchased 
property on Main St., Port 
Dover, Ont., for the establish- 
ment of a drycleaning concern, 
after complete renovation of 
the building. 


Jessop and Whaley held a grand 
- ning recently in its new dry- 
cleaning plant at Ontario and 


Duke Sts., Kitchener, Ont 


Coin-operated drycleaning 
equipment has been installed in 
Kwik Wash 'N Dryclean, 4778 
Yonge St., Willowdale, Ont. 


Marvin L. Bebee has purchased 
Napanee (Ont.) Cleaners and 
Fur Storage from Mrs. Joan 
Owen, who had operated the 
business since her husband’s 
death in November 1958 


4 cash-and-carry depot of 
Dresswell Cleaners, 209 Algoma 
St., Port Arthur, Ont., was dam- 
aged by fire re« ently 


Spic and Span Cleaners opened 
an installation in the Eastview 
Ont.) Shopping Centre, locat- 
ed between Montgomery St. 
and Riverside Dr 


Star Dry Cleaners, owned by 
Elsie and Carl Markwart, is now 
in operation in a newly con- 
structed building on Main St., 
Rosthern, Sask 


Top Tone Dry Cleaners Ltd. 
has purchased Hughes-Maynard 
Cleansers Ltd., St. John’s, Nfld. 


Piche Cleaners, owned by broth- 
ers Michel and Philippe Piche, 
270 Chemin Larocque, Valley- 
field, Que., was damaged by 
fire recently. 


Shannon Cleaners, Kerrisdale, 
B. C., recently celebrated its 
fifteenth anniversary. John Mor- 
riss is owner of the firm, which 
has locations at 1836 W. 57th 
Ave. and 2105 W. 16th. 


A large modernization program 
has been completed at Save- 
Way Cleaners, 220 Cooke St., 
Port Arthur, Ont., according to 
in announcement by A. Ma- 
licki, manager. 


Construction has begun on a 
new cleaning plant at Duke and 
College Sts., Kitchener, Ont., 
for MacIntosh Cleaners Ltd. of 
130 Victoria St., at an estimat- 
ed cost of $35,000. 


ALMORE 


DYES 
SWEATERS 


Beautifully’ 


Cashmere 
Nylon 
Angora 
Ban-lon 


Wool 


*Offer 
this profitable 
and satisfying 

service to 
your 
customers 
in full 
confidence. 


Tell your customers—"‘DYEING SAVES BUYING” 


DYE HOUSE 
DYEING is our ONLY Specialty 


4412 Wentworth Ave., 
Chicago 9, Iilinois 


Leon Teichner, President 
Continuously in business since 1919 
... the dyeing name of undying fame 
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ove 


IMPROVE 
CUSTOMER 
RELATIONSHIP 


Use 
MOCO 
DYE PADS 


For spot-dyeing chafed, $1.95 each 
color-gone and discolored areas 


Here's a must for every plant to cut costs, reduce claims and keep 
satisfied customers. Moco Dye Pads give a permanent dye to worn, 


$9150 per set 


chafed or bare areas — pressing sets color permanently, will not 
come out in future cleanings. Complete set of 15 colors, each pad 
individually packed in glass jar — entire set in sturdy wooden case. 


One set lasts for years, replace individual pads when necessary. 


15 STANDARD SHADES 


Black Light Brown Red Yellow Light Blue 
Gray Violet Pink Light Green Medium Blue 
Brown Wine Orange Green Dark Blue 


MOCO Dye Pads are available from your distributor 


PACKAGE CHEMICAL CO., INC. 


218 Ww. First St. Boston as Mass. 


Le-GLOW 
New Income 
FROM FUR CLEANING 


Deliver furs with lustre and sheen 
restored. Give 
fo furs, fur-like 
cashmere 


the finest care 
garments and 
Complete starter kit, 
instructions for 


professional job. 


Consult your jobber 
only $33 


Tel products 


Zimmerman Co. Cincinnati 19, O. 


THREE-YEAR WRITTEN GUARANTEE 
Get increased volume and profits from PRESENT CUSTOMERS with a 
Berlou Mothproofing Department. Helps attract new customers, too. 
Beriou, established in 1930, is used by more professional mothproofers 
than all other mothsprays combined. Write for Berlou Profit Builder 
Pian. Berlou Manufacturing Co., 435 Monroe Street, Marion, Ohio. In 
Canada, The Berlou Company, Ltd., London, Ontario. 
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O. M. Bantau, 64, operator of a drycleaning establishment 
in Abilene, 1926, died recently. Survivors in- 
clude his wife, two daughters and a son. 


Texas, since 


Henry A. Berger, 72, retired owner of Paris Cleaners, In- 
dianapolis, Indiana, died recently. Mr. Berger operated the 
firm 41 years before retiring in 1945. Surviving are his wife, 


daughter and son. 


Gerald (Jerry) Daleke, 34, sales consultant, and most re- 
cently vice-president of Tom O’Ryan Advertising Company, 

Memphis, died recently after suffering a heart r 
attack, A former salesman for Memphis Steam Laundry- 
advertising manager for Kraus Cleaners in 
Memphis, Mr. Daleke was well known throughout the in- 
dustry for his many appearances before groups of dry- 
cleaners and laundrymen, and as an inspirational speaker 
on sales training. Born in Milwaukee, Mr. Daleke moved 
to Memphis in 1956. Surviving are his wife, two sons, two 


Tennessee, 


Cleaners and 


daughters and his mother. 


Mever, 
Sur- 


Rose S. Elgenson, 68, who with her late husband, 
owned Jarvis Cleaners, Chicago, Illinois, died recently. 


vivors include two daughters. 


Harry M. Gussman, owner of Modern Cleaners, Sarasota, 
Florida, died recently. He is survived by his wife and 
daughter 

Harold E. Keefe, 63, owner of N. Preib and Company, 


after a month’s illness. Mr. 


and three sons 


Chicago, Hlinois, died recently 
Keefe is survived bv his wife 


Atkinson MacDannald, 70, retired owner of MacDannald 
Dry Cleaning Company, Pennsboro, West Virginia, died 
Mr. MacDannald was a veteran of World War I, 
of the Masons, American Legion. 
Surviving is his wife. 


recently. 


a member Lions, and 


John L. Lucas, 64, retired drycleaner of Madisonville, Ohio, 
died at the Veterans Administration Hospital 
recently. Surviving are his wife and stepson. 


Cincinnati 


Warren Lewis Metzger, vice-president of Metzger Dry 
Cleaning Company, Shaker Heights, Ohio, died recently. 
He a member of Iris Masonic and the Scottish 


Rite and son. 


was Lodge 


Survivors include his wife, mother 


former of Peacock Cleaners, 
died recently, four vears after his retire- 
» his wife, four sons and two daughters. 


Ludovico Mucci, 
Cleveland, Ohio, 
Surviving are 


operator 


ment 


Henry Gail Parker, 
died recently. 


78, operator of Parker Cleaners, Jackson, 
Survivors include two daughters 


Mississippi 


and a son 


. owner of a drvcleaning estab- 
Virginia, died recently. Mr. 
Phillips was an honorary member of the Waynesboro Ex- 
Club. He is survived by his wife and daughter. 


Cecil Roosevelt Phillips, 62 
W ay nesboro. 


lishment in 


change 


Peter Schnell, former owner of Bell Dry Cleaning Company, 
Cleveland, Ohio, died recently, five years after his retire- 
ment. Surviving are his wife and two sons. 


of Eaton Cleaners, 
her father 


Chicago, 
and three 


Eva Tepperman, 54, 
Illinois, died recently 
sons. 


owner 
Surviving are 
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Vivia D. Van Dyne, 90, president and chairman of the board 
of Adco Inec., Sedalia, Missouri, died recently. Born in Bren- 
ham, Texas, Mrs. Van Dyne moved to Sedalia with her 
family in 1875. Married to John Rudd Van Dyne, she 
assumed executive leadership of American Disinfectant Co., 
Adco Inc., upon her husband’s death in 1916. Long 
active in civic Mrs. Van Dyne took part in Work 
for Woman Suffrage, organized the League of Woman 
Voters in the Sedalia area, and served for many years as a 
director of the Sedalia Chamber of Commerce and _ the 
Salvation Army. She is survived by two daughters and three 
sons 


now 
aftairs, 


Louis J. Woolf, 70, chairman of the board of H. Kohnstamm 
& Company, Inc., New York, New York, died recently. Mr. 
Woolf spent 47 years at Kohnstamm, becoming president 
of the company in 1950 and chairman of the board in 1957. 
He is survived by his wife, two daughters and a nephew, 
Robert, who is also associated with the firm. 


annual CONVENTIONS 


April 6, 7 and 8—Texas Laundry & Dry Cleaning Asso- 
ciation, Rice Hotel, Houston. 

May 158, 19 and 20—Pacific Northwest Laundry, 

and Linen Supply 

British 


Cleaning 


Association, Hotel Georgia, Van- 


couver olumbia, Canada 


May 19 and 20—West Virginia Launderers & Drv Cleaners 
Association, Charleston 


May 19, 


Association, 


20 and 21—North Dakota Drvcleaners & Laundry 
Great Northern Hotel, Devils Lake 


May 25, 26 and 27—Idaho Launderers & Cleaners Associa- 
tion, Shore Lodge Hotel, McCall. 


June 2, 3 and 4—California Drycleaners Association, Jack 
Tar Hotel, San Francisco. 


June 8, 9, 


clation 


aundry & Cleaners Asso 
Ranch & Country Club, Ocean 


10 and 11—Southern | 
Gulf Hills Dude 
Springs, Mississippi 


une 16, 17 and 18S—New Hampshire Laundry and Cleaners 
Association, Lake Tarleton Club, Pike. 


June 21 and 22—North Carolina Association of Launderers 
and Cleaners, Inc., Jack Tar Durham Hotel, Durham. 
June 22, 23 and 24—Laundry and Dry 
\ssociation of Montana, Southern Alberta and Northern 
Wyoming, Glacier Park Lodge, F: Montana 


Owners Cleaners 


ist Glacier, 


June 23, 24 and 25—Florida Institute of Laundering and 

Cleaning, Jack Tar Fort Harrison Hotel, Clearwater. 
23, 24 and 25—Midwest Cleaners and Launderers 
Association, Municipal Auditorium, Hotel Topeka, 
Topeka, Kansas 


June 


22 and 23—New York State Launderers & 
Saranac Lake 


September 21, 
Cleaners Association, Inc., Saranac Inn, 
October 10, 11, 12, 13, 14 and 15—Laundry and Cleaners 
Allied Trades Association, Stardust Hotel, Las Vegas. 


Nevada 


Get 50% More Steam Diffusion and 
Filtering action at No Extra Cost 


EASY Pressing 
PERFECT pressing 
EVEN steam 

SAFE pressing 


ONLY GROSS STAR 
gives you THREE times No other 

the steam-filtering ac- Grid Plate can 

tion. possibly be as safe 

as GROSS STAR because 

NO other Grid Plate has the patented 
filter screen that gives 100% protec- 
tion against hot spots, moires, jetting 
and nickel marks. Billowing clouds of 
TRIPLE-filtered steam provide exact 
steam temperature for faster, safer 
production on ANY fabric —Wash-N- 
Wear, delicate synthetics, silks, wools, 
cottons . . . ANYthing. And the per- 
manently napped pressing surface 
makes ‘‘shine’’ impossible. 


1 perforated liner 
2 PATENTED filter 
screen 
perforated grid 
3 plate 
(with napped 
surface) 


COSTS LESS THAN YOU'D GUESS 
TRIP. SINGLE 


$29.75 


PLATE 
$16.85 
38.75 21.75 


When ordering from your jobber — insist on 


GROSS STAR TRIPL-SAFE GRID PLATE 
PATENTED 


Under 46” 
Over 46’ 
Mushroom 


L.BEHRSTOCK co. BUILTIN 
1708 S. STATE ST. CHICAGO 16, 11. STEAM FILTER 


NEW and 
Exclusively for YOU! 


U. S. Model 
718-2 


Blind Stitch Machine 


For FAST, 
PROFITABLE 


ALTERATIONS 


on all Materials 
HEMMING 
Dresses 
Skirts 
Coat Bottoms 
Linings 
Sleeves 
Cuffs 
Etc., etc., etc. 


Write for 
New Brochure 


Service centers in all principal cities 


U. S. BLIND STITCH MACHINE CORP. 


231 West 29th St., New York 1, N. Y. LAck. 4-9144 
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Where buyers and sellers meet 


15¢ a@ word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ a word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first inser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a word for subsequent, consecutive insertion, Minimum 
charge—$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. 
commissionable. 


Classified advertising is not 


Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 


CLEANING PLANTS FOR SALE 


HELP WANTED 


FOR SALE: 


excellent equipment 


mmercial laundry, linen supply and dry cleaning plant, 
Annual profit approximately $50,000.00 before 


Only laundry within 30 mile radius, in very fast growing 


depreciation 


and developing section of Arizona. New gas well just came in, and a 
$42 am? 1 now inder constructior within the area whict 
will give employment to hundreds of people year around. This laundry 


t is a GOOD buy for $125,000.00, 
balance. CONTACT J. DON WISE, A. D. 
4400 N. CENTRAL AVENUE, PHOENIX, ARI- 
9363-2 


is geared to handle this extra volume 
$50,000.00 cash, easy terms on 
McCLAIN REALTY CO., 
ZONA. 

Modern petroleum j cold storage, shirt laun- 


lant tw washer-extractors, 


iry. Long-established business, good prices. Central New York state 
Over $16 volume. G 1 terms, can be purchased with or without 
real estate. Excellent opportunity. ADDRESS: Box 9291, THE NATIONAL 


CLEANER “2 


Sale or trade fully equipped press shop. Good alteration and reweaving 
ide service. Six I m living quarter 


ADDRESS: Box 9375 


Established approximately 30 years 


THE NATIONAL CLEANER. 2 


eattie 


Walden, Colorado—wel!l equipped drycleaning plant, ideal for couple 


Only cleaners in Jacks County. Good fishing and hunting 
sale. Contact North Park Abstract & Security Company., Walder 


rad 9375-2 


Illness rea 


SOLVENT PLANT EASTERN NEBRASKA. NEW BUILDING, $10,000 GROSS, 
WELL EQUIPPED. ESTABLISHED 35 YEARS. PRICE REASONABLE $14,000. 


DOCTOR'S ORDERS FOR SELLING. ADDRESS: Box 9382, THE NA- 
TIONAL CLEANER 2 
Texas Gulf Coast: Cleaning and laundry plant. Well established. 12 

ears same wner ame location. $50 jross, long lease. Approxi 
mately $2 handles, balance be financed. ADDRESS: Box 9398, THE 


NATIONAL CLEANER 2 


mplete syntheti eaning plant wit! r without building in 
entral Pe ania i volume. Details request. ADDRESS: 
Box 94 “THE NATIONAL CLEANER. “2 


ailoring, alteration and press shop, well 
You don't have to build. I: perati 


is worry about 


equipped business 
all yo have tod 
the Webb Air Force 


see G. C. Potts, 1009 


on for seven years 
Located ir 
Texas. Call or 


getting the work out 


Base, Exchange Bldg Big pring 
r phone AM 3-2298 
ning plant for ale 


thefic drycieaning pliant and iaur 


ig earwater, Florida. 9 cash and carry 


ADDRESS: Box 921% THE NATIONAL CLEANER. 


SEWING ROOM SUPPLIES 


3 — pairs ELBOWPATCHES suede leather seconds $5.00. 100 trou 
serzippers $8.5 save real money rder trimmings from NASSAU 
NOTIONHOUSE, Nassau, New York—free price list 9393-42 


MISCELLANEOUS 


WEDDING GOWNS expertly 
metically sealed in beauti 
and up. Carwile’s Custom 
Tenr 


cleaned and pr 
chest 


Her- 
Retail price $25 
Avenue, Memphis 4, 
8788-8 


ocessed for storage 
Liberal discount. 
1725 Madison 


Cleaners, 


96 


Drycleaning-shirt laundry superintendent. Medium size prestige plant 
P 


in midwest Kansas City area. Take complete charge all phases of pro- 


duction and maintenance. An excellent opportunity for a young man 
with experience to advance himself. Salary plus bonus arrangement 
ADDRESS: Box 9369, THE NATIONAL CLEANER. 7 


Working 
around experience 
Must take responsibility. Harry Footer & Company, 918 Nationa! High- 
way, LaVale, Cumberland, Md 9366-7 


manager for drycleaning and shirt laundery plant with all 


Excellent opportunity for aggressive qualified man. 


of chemistry for dyeing of 


Wanted; Experienced man with knowledge 
used carpet and textiles. Excellent opportunity for a live wire. Would 
prefer man to accept entire dyeing department, either on lease or per 


centage basis. This plant has been in continuous operation for thirty 
years. No in this line. Dyeing available all year. Located in 
ADDRESS: Box 9367, THE NATIONAL CLEANER. 7 


compefitior 


Southern Florida 


PERMANENT FUTURE for thoroughly experienced pressman and dry- 


cleaner, married, must be deluxe quality-minded and good worker 


Automatic equipment. Help me carry the load for a few more years and 


Best town in south- 


» plant over to the right man. Top wages 
Pp 


ern Idah wonderful year-round climate. Sportsman's paradise. Please 
Three-O-Cleaners, 241 Shoshone 


9397-7 


reference in first letter 


Twin Falls, Idaho 


give complete 

Street North 

I want an aggressive, efficient young businessman to assume complete 
g 


working management of my Central Indiana package plant. He can share 


the profits and als buy 4 part f the business. If you are above average 
in intelligence, of high moral character, and welcome both an oppor- 
tunity and a challenge, reply in your own handwriting today. All re- 
plies confidential. ADDRESS: Box 9409, THE NATIONAL CLEANER. 7 


SITUATIONS WANTED 


Manager's position wanted. Will accept cleaner-spotter in medium-sized 
plant, with washer-extractor unit, if offer is right. Family man, sober, 
dependable, honest. Would like management in package plant. ADDRESS: 
Box 9308, THE NATIONAL CLEANER. 5 


Silk spotter desires position in quality solvent plant of ex 


Hubbard graduate. Will move anywhere, 
Write or phone, G. M. Brown, 1511 
CE 4-9567 


17 years 
perience. Best references 
Westerr desired 


St., Harrisburg, Penr 


Penn 
9404-5 


cafior 


syivania 


Attention national distributors and machinery sales. Manager of a large 


jrive-in cleaning and laundry plant desires sales position in New Eng 
land area. Experience in all phases synthetic-petroleum. ADDRESS: Box 
9410, THE NATIONAL CLEANER. 5 


Experienced salesman seeks connection with opportunity to use to fullest 


scope. Twenty years background in laundry and drycleaning field 
Chemical, equipment sales, technical service, training sales personnel 
and sales promotion. Chemical background and experienced in jobber 
c perafion in an extensive eastern terrifory with an expanding rgani 
zation. Sober, neat appearance. Can furnish references. Exper 


ienced 


ADDRESS: Box 9413, THE NATIONAL CLEANER. 


traveler 


Laundry-Drycleaning manager. 20 years experience. Quality production 


ober. Married, 49 years old. Good health. ADDRESS: Box 9407. THE 
NATIONAL CLEANER. 5 
DRYCLEANING MANAGER position wanted. Have large experience i 


all phases of production. Prefer only large size plants in New York City 


New Jersey. ADDRESS: Box 9408, THE NATIONAL CLEANER. - 
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BUSINESS SERVICE 


MERCHANDISE FOR SALE 


DETROIT and suburbs on-location carpet, furniture cleaning and DYE- 
ING, PRescotte 8-1680, CARTER’S Rug Cleaners, 27234 Ridgewood, Rose- 
ville, Michigan. 9310-10 


DRYCLEANERS! Add a profitable service to your present business and 
get individual identification with an outstanding nationally advertised 
trademark that will serve your present business as well. Package promo- 
tion including TV and radio commercials. $3,500 to $8,000 investment 
required. Terms. Unlimited potential in on-location carpet and furniture 
cleaning field. Experience helpful but not necessary. Will train. Exclu- 
sive territories open. WRITE. Give references. MAGIKIST SERVICE 
CORP., Dept. D., 750 S. Cicero, Chicago 44, Illinois. 9311-10 


GET MORE BUSINESS with attractive outdoor signs 
with Signcraft letters 
Northland Products, Route 22-282, 


They're easily made 
wide 
9378-10 


Permanent. Inexpensive. Proven nation 


Rockland 386, Maine 
(double-breasted) 


P. O. Box 8083 


le $9.95 


made sing White Swan Cleaners & 
Jackson, Mi 


8919-1 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost 
Kolorcards. Reba Martin, Inc., 


4201 N. W. 2nd Ave., Miami 37, Fla. 


5947-10 


REWEAVING 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 


REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes a! 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
&, Ohio. 6066-29 


“40°, PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. Mo investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut 3298-29 
The old reliable ““BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
**Best,"’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y. 5966-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohic 


RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohi 7446-29 


labels 


SALESMEN - DISTRIBUTORS WANTED 


ESTABLISHED SALES TERRITORY—accelerated sales expansion program 
salesmen. We 


background 


requires that we employ additional need experienced 


representatives with drycleaning willing to travel If 


you qualify 
state territory 


write full details first letter, enclose recent 


All replies strictly confidential 


snapshot, 
This can be 
your big opportunity, salary and expense allowance against commissions 
Write Robert A. Edwards, STA-NU Corporation, 5101-15 Sheridan Road, 
Chicago 40, Illinois 9405-14 


preference 


. reactivates old customers. Write for free samples of famous | 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y 9340-45 


A NEW—COMPLETE—MODERN 
Textbook — Available Soon! 


MODERN 
SPOTTING 


Edited by Art Schuelke, Former Edi- 
tor, The NATIONAL CLEANER. Con- 
tributors include such well - known 
leaders in the drycleaning industry as 
Cort Antonson, Al Fligor, Laura Herr- 
mann Porterfield and others. 


Featuring: 


Spotting Tools and Their Use 
Fabric Identification 

Stain Identification 

Basic Methods of Soil and Stain 
Removal 

Common Spotting Agents 


Identification and Removal of 
Over 100 Different Stains 


Bleaches and Sizings—How To 
Use Them 


and many more practical, valuable, how-to- 
do-it chapters 


SEND YOUR ORDER TODAY! $6 per copy 


The National Cleaner 
466 Lexington Avenue, New York 17, N. Y. 


Please reserve copies at $6 each of MODERN SPOTTING 


for which | am enclosing my check or money order. 


Name Title 
Compoany 
Street 


City 
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MACHINERY FOR SALE 


CONSULTANTS 


MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 83104 


42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


WILLIAMS will pay highest prices for complete drycleaning plants. 
ALSO have available complete line of new and up-to-date rebuilt dry- 
cleaning equipment. WRITE, WIRE or CALL for your machinery needs 
at low—low—prices! WILLIAMS Laundry Machinery Co., 37-37 9th St., 
Long Island City 1, N. Y. STillwell 6-6666. 9321-4 


OLSON 5000-GALLON TUBULAR FILTER. EXCELLENT CONDITION. 
CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 9400-4 


FOR SALE: 1 MEHL new type air-operated plastic bag-making machine. 


Contact Downtown Cleaners, Sanford, Florida. 9402-4 


REBUILT TROY SMALL PIECE FOLDER SERIAL ZF 13314; MARTIN 
25 -O DRY CLEANING MACHINE; AJAX DFB CABINET BODY PRESS; 
P. O. BOX 5958, BETHESDA, MARYLAND. 9411-4 


Double American Noex 140 F complete cleaning plant for sale. 2-36” 


x 54” metal reversible washers; 2—3200-gallon Monel metal scrape-down 
filters, 1-40” extractor, 1—125-gallon-per-hour still and service pump, 
1 service pump; 1—275-gallon aboveground settling tank (cone-shaped) 
4—reversible-action 50 tumblers. Will sell as a unit or by piece. KING’S 
CLEANERS AND DYERS, 5700 Madison St., Chicago 44, Illinois. Phone 
Co 1-4774 9399-4 


avoid costly errors! 


Here's a manual 

to help you correctly 
identify, spot, clean 
and finish fabrics. 


“FABRIC FACTS” 


The drycleaner’s guide to better 
processing and finishing of 
these fabrics: 


cottons 
wools 
linens 
silks 
acetates 


Orlon-Dynel pile fabrics 


rayons 


VTVVV 


thermoplastics 


Only $1 per copy 


mail your order today! 


THE NATIONAL CLEANER 
466 Lexington Avenue, 
New York 17, New York 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save your money. Charges light. 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 


LET US TELL YOUR CUSTOMER! Impartial laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration or 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H. 3635-25 


NEED HELP in settling claims? Adjusting? Valuing trade-ins? Use the 
GREY GUIDE REPORT, official used rug, carpet, furniture and drapery 
appraisal with depreciation chart. Send for free sample copy and costs 
on quantities. GREY GUIDE REPORTS, Suite 215, 5946 W. Cermak Rd., 
Chicago 50, Illinois 9401-25 


SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price lisi. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 


SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘"FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleve- 
land 3, Ohio. ‘‘Members of the S.L.R.A.” 7947-13 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY'S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-13 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 1311 East 
State Street, Sharon, Pa. 5234-18 


FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-18 


WORTH REPEATING 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY'S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-13 


WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size. 977 Jackson Ave 
nue, Memphis, Tennessee. 160-12 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. Garments are 
deluxe, semi-finished, wrinkle free, soft, easy to press. Individual in- 
spection of every garment assures satisfaction. Loebl’s dye garments, 
draperies, slipcovers. 24-hour parcel post service. SHIP TO LOEBL’'S 


TODAY. LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, 
9406-12 


VA. 


TRAINING SCHOOLS AND INSTRUCTIONS 


HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details. 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 


INSTRUCTIONS IN TAILORING, REPAIRING, DESIGNING and CUTTING 
on men’s and women’s garments. ($ Separate Books.) Free booklets 
describing these books sent on request. Master Designer, Dept. K, 
400 S. State Street, Chicago, III. 9278-15 


THE NATIONAL CLEANER 
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Adco, Inc. 

Ajox Presses 

Almore Dye House 

American Cleaners Equipment Co. . 
American Permac, inc. 

Anscott Dry Cleaning Products, Inc. 12-13 


Behrstock Co., L. 
Berlou Manufacturing Co. 
Bishop Freeman Co. 


Caled Products Co., Inc. 

Chevrolet Division of General 
Motors 

Cissell Manufacturing Co., Inc. 
Ww. M. 

Cook Machinery Co., Inc. 


Darco Division, Atlas Powder Co.. 56-57 
Davies-Young Soap Co., The .... 1 
Detrex Chemical Industries, Inc. . 
Dodge Division of Chrysler Corp. .. 6-7 


16-19 


Eagle-Picher Co. 
Elcco Products, Division of 
Weber Aircraft Corp. 


Ford Motor Co. . 


Glover inc., Bill 


Haertel Company, Walter .. 
Hoffman international Corp. . 
Hoyt Manufacturing Corp. 
Huebsch Originators 


Johns-Manville 2nd Cover 


1961 


Kellogg-American Div., Scaife Co. . 68 


Manitowoc Engineering Corp. ... 35, 36 
Mercury Cleaning Systems, Inc. ... 29 


National Cleaner, The 
Newhouse Specialty Co., Inc. 
Norge Sales Corp. ... 8-9, 


P 
Pabst Brewing Co., Industrial 
Products Div. 
Package Chemical Co., Inc. . 
Pennsalt Chemicals Corp. ... 
Pre-Marked Strip Tag Co. ........ 
Prosperity Co., The .... 


Reliable Machine Works, Inc. ..... 
Rema Corporation 


Sanitone Dry Cleaning Service, A 
Division of Emery Industries, Inc.. 33 

Signal Chemical Manufacturing Co.. 53 

Street & Co., Inc., R. KR. ..... 5, 75, 89 


Time Savers, Inc. 


U 


United Brass Works, Inc. .... 3rd Cover 
U. S. Blind Stitch Machine Corp. ... 95 


Vv 


Vanbar Co. . 


Ww 
Washex Machinery Corp. 
Whirlpool Corp. .... 


Wichita Precision Too : 
Wilson Chemical Co., A. Lk. .... 


z 


Zimmerman Products Co. ... 


MR. MANUFACTURER: 


Listed below is just a sam- 
ple of the type of articles 
that subscribers have come 
to expect in each issue of 
THE NATIONAL 
CLEANER. Month after 
month—timely, how-to-do- 
it articles designed to pro- 
vide progressive top man- 
agement with authoritative, 
complete information § to 
guide them in their impor- 
tant decision making func- 
tions. 


TAILOR-MADE 
CONVEYOR SYS- 
TEM — Provides an 
Acre and a Half 
of Production 


SELF-SERVICE 
MARKING — Coin- 
Operated Tags 


DETERGENTS — NID 
Research Will Help 
Drycleaners Evaluate 
Detergents 


CONSUMER VIEW 
OF COIN-OP 
DRY CLEANING 


Needless to say, NATION- 
AL CLEANER subscribers 
are the big volume, pro- 
gressive drycleaning execu- 
tives that manufacturers of 
drycleaning equipment and 
supplies want to sell. 


THE 


NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 
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Great Disappointment 
lo the I ditor 


I have just finished reading three 
irticles and a couple of editorials in 
the February issue of vour magazine 


extolling the virtues of coin-op dry- 


cleaning. My emotions are mixed with 
inger shock ind great disappoint 
nent at the position your magazine 
ha ipparently taken 

Im ingry not because vou feel 
colin p ind cle an-only will be success- 
ful. Surely evervone is entitled to his 
ypinion but rather because your 
magazine which in the past strove so 
idmirablv for qu ility drvcleaning and 
finishing almost overnight condones 


the old cle inineg idage ot ‘it’s good 
enough for my customers” which in 
retrospect is the theory 


vanced by coin-op drycleaners ind 


be Ing ad 


manufacturers when retering to their 
market 

The storv of the Du Pont chemist 
who cleans his four suits every other 


week and wears them without pressing 


Hecause there 1S only one other man 
sharing his laboratory proves nothing 
nore t} il that his other 


habits must leave something to be de 


pe rsonal 


sired Amidst other names we as a 
are he ind’ illed shall we now 
he reterred to is the crumpled capital 
‘ts or the bedraggled bi 


nedle thul 


urgeols 
nephe WS ot 
industry leaders vears 
t painstaki ettort to educate the 
recognize how t pro- 
ice juatit Do vou hone stly feel 
that tl knowl ige cal be imparted 
op nsumer in a few mu 

if rew s ms? 
( le x the fact that the coun- 
se] keep the solvent at optimum 


standal can the nfluence the con 


to brin i ¢ rrecthy classified 
» matter how cle in the 
Ive t matter hy w manv stati 
removir hemicals are used, no mat 
ter how ma round wires there ar 
n the machine, a loed of darks and 
{ts and hards will cause a 
this quality cleaning 


t enoug! ror the coin-op 


What about stain removal? Assum 
ng that all ter-soluble stains will be 
removed with the aid of a water spray 
remises, what of 
which require 
special spotti: vents? How will the 
glues 


1? Do we make a spotter out of 


CUSTOMERS ALWAYS 


or 1s it good enough for the coin-op 


consumer? 


In one of the articles a statement 


was made—I quote “There is no de 
mand whatever for finishing on 
coin-op drycleaning.” Let me quote 
another passade “Creases were un- 


affected, pleats remained firm and the 
clothes were not at all wrinkled or 
crushed.” If indeed this is the case 
why does the Du Pont chemist say 
appearance is immaterial, just so long 
is the dirt and chemical odors are out? 
Surely this reference to appearance 
would indicate the presence of wrin- 
kles, creases and a general untidiness 
ls this quality or is it good enough for 
the coin-op consumer? 

Remember the drycleaners who said 
Chis is good enough for my custom 
ers ? What happened to them? How 
long will it be betore the coin-op con- 
sumer becomes disenchanted by the 
novelty of a do-it-yourself cleaning 
kit? Indeed, how long before they cde 
mand quality even from the coin-op? 
| will not debate whether or not the 
cOIn-Ops are a financially sound invest 
ment tor | am not an economist nor a 
businessman I will not debate 
whether or not the coin-op machines 
ire durable enough for | am not an 
engineer nor a mechanic. | will debate 
the quality of coin-op drycleaning vs 
the quality of a diligent protessional 
dryvcleaner, tor | am a spotter who 
takes pride in his work and frowns on 
those who trv to lower the standards 
of an industry which is now finally be- 

ng d as skille d 

| was greatly disappointed to find 
that nowhere did your magazine even 
ittempt to refute 


seemed to me to be direct contradic 


statements which 


tions to proven tacts | believe vou 
owe it to the professional drvcleaners 
our readers. to make in agonizing 
eapp! iisal ot coin-op drycleaning ind 
what seems to be your adopted courss 
In an editorial in this same issu 
ou state, and I quote: “In order to 
ogress in vour business, vou must 
keep pace with the times and con- 
stantly strive to improve the service 
have to offer. You must develop 


ma iccept the idea that nothing 


Let’s Hear From You... 
We welcome your inquiries, your 
views about every phose of the dry- 
cleaning industry, your problems and 
your solutions to problems, Address: 
The Editor 

The National Cleaner 

466 Lexington Avenue 

New York 17, N. Y. 


stands still. That only change is a cer- 
tainty 

“Our industry needs new services, 
new colors, new merchandising ideas 
if we are to succeed. The whole secret 
lies in having a healthy, optimistic 
attitude,” unquote. 

Let me ask: Is it progress or sheer 
idiocy to obligate oneself to a $50,000 
and upward investment in a business 
no one is sure will be profitable, which 
depends on a market no one is sure 
exists? Is it progress to present new 
services when these services are inter- 
ior to the old? Is it progress to present 
new merchandising ideas when these 
ideas prompt a consumer to say, and 
[ quote from one of your arti les 
again, “This coat looks better than it 
ever did after cleaning.” “My cleaner 
never got my things so clean.” “Im- 
agine how much this would have cost 
at the cleaner’s.” 

If this be progress let me stand up 
ind be counted a reactionary 

MURRAY SILBER 
Marlboro Cleaners 
New York, N. ¥ 


The reader is probably speaking for 
the entire industry—including when 
he mentions “emotions are mixed with 
anger, shock and disappointment.” 

Most of these questions are covert d 
in the sections on coin-ops in the cur 
rent March Guidebook Issue. Obvi 
ously none of us has concrete answers 
to many questions that must await the 
test of tume 

However, our basic position is sim- 
ply this 
wont go away if we don't look! So, 
how can we best live with them—fight 
them. coexist with them, use them our 


Coin-ops are here The y 


selves? True quality cleaners have 
nothing much to worry about. Their 
customers by and large will stick be 
cause they appreciate and want qual 
ity work. For all other cleaners the 
storm signals are definitely and irre 
trievably flying. Customers have been 
splitting bundles for 
clothes to the quality cleaner, second 
hest clothes to the price operator That 
split now may be between the quality 
cleaner and the coin-op, or it may be a 
three-way split. However, it will also 
be a much bigger bundle 

The reader personally has very littl 
to worry about—the expert spotter is 
about to become cock-of-the-walk in 
the drycleaning industry 

Meanwhile, we'll strive to keep up 
with the entire situation as fast as it 
develops, and endeavor to report de 
vcelopments faithfully —Eprron 
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NOW—an ea 


Now you can get the extra business from hard-to-finish garments 
with a Cindy Lou finisher. Easy to handle on a Cindy Lou—these 
garments finish like new in less time with more profit for you. You 
can finish sweaters, blouses, dress tops roll sleeves and puff 
shoulders perfectly in seconds. Even wash ‘n wear finishes easily 
without shine—and at less cost to you because you can finish all 
these garments on one machine the Cindy Lou. Easy to install 
and operate —Cindy Lou has its own air supply and takes up only 
two square feet of space. See or call your nearest UNITED dealer 
right now —or write us for further information on how you can get 
that extra business and profit with a Cindy Lou finisher! 


This 1s the CINDY LOU combination 
finishing machine Cindy Lou is also VALVE MANUFACTURERS FOR OVER HALF A CENTURY 


available as a single sweater unit 
or a single sleeve unit 


ANOTHER QUALITY PRODUCT | J 


Department NL-4 


UNITED BRASS WORKS, INC. - Randleman, N.C., Phone 7610 
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FEATURES 


NEW STYLE BUTTON TRAP & 
NEW EXTRA LARGE SIZE FILTER 
NEW OVER SIZE SUB FILTER 


* Basic Price F.0.B. Syracuse 


Excluding installation and Optional Equipment 
Prices slightly higher south and west 


Copyright 1961 The Prosperity Company 


COMPANY 


Division of Ward Industries Corporation 


Factory and General Offices, Syracuse, N. Y.—Sales and Service Facilities in all Principal Cities 
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